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The information in this preliminary prospectus is not complete and may be changed. We and the selling shareholders may not sell the securities until the registration statement
filed with the Securities and Exchange Commission is effective. This preliminary prospectus is not an offer to sell these securities and we are not soliciting any offer to buy
these securities in any jurisdiction where such offer or sale is not permitted.

Subject to Completion, Dated October 18, 2017

11,000,000 American Depositary Shares

RISE Education Cay}nan Ltd

Representing 22,000,000 Ordinary Shares

This is an initial public offering of American depositary shares, or ADSs, by RISE Education Cayman Ltd. We are offering 5,000,000 ADSs, and the selling
shareholders named in this prospectus, are offering an aggregate of 6,000,000 ADSs, to be sold in the offering. We will not receive any proceeds from the sale
of ADSs by the selling shareholders. Each ADS represents two ordinary shares, par value US$0.01 per share.

Prior to this offering, there has been no public market for the ADSs or our ordinary shares. We anticipate the initial public offering price will be between
US$12.00 and US$14.00 per ADS. We have applied for the listing of our ADSs on the NASDAQ Global Market under the symbol “REDU.”

We are an “emerging growth company” as defined under applicable U.S. securities laws and, as such, we are eligible for reduced public company reporting
requirements.

Investing in the ADSs involves a high degree of risk. See “Risk Factors” beginning on page 12.

Neither the Securities and Exchange Commission nor any state securities commission has approved or disapproved of these securities or passed upon the
adequacy or accuracy of this prospectus. Any representation to the contrary is a criminal offense.

Per ADS Total
Initial public offering price US$ US$
Underwriting discounts and commissions (1) Us$ Us$
Proceeds, before expenses, to us US$ US$
Proceeds, before expenses, to the selling shareholders US$ US$

1 For a description of compensation payable to the underwriters, see “Underwriting.”
D D pay g

The underwriters have an option to purchase up to an additional 1,650,000 ADSs from one of the selling shareholders at the initial public offering price, less
the underwriting discounts and commissions, within 30 days from the date of this prospectus.

The underwriters expects to deliver the ADSs against payment in U.S. Dollars in New York, New York, to purchasers on or about ,2017.
MORGAN STANLEY CREDIT SUISSE
UBS INVESTMENT BANK
HSBC

Prospectus dated ,2017
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You should rely only on the information contained in this prospectus or in any related free-writing prospectus. We and the selling shareholders
have not authorized anyone to provide you with information different from that contained in this prospectus or in any related free-writing
prospectus. We and the selling shareholders are offering to sell, and seeking offers to buy, the ADSs offered hereby, but only under circumstances
and in jurisdictions where offers and sales are permitted and lawful to do so. The information contained in this prospectus is current only as of the
date of this prospectus, regardless of the time of delivery of this prospectus or of any sale of the ADSs.

Neither we, the selling shareholders nor any of the underwriters have taken any action that would permit a public offering of the ADSs outside the
United States or permit the possession or distribution of this prospectus or any related free-writing prospectus outside the United States. Persons outside the
United States who come into possession of this prospectus or any related free-writing prospectus must inform themselves about and observe any restrictions
relating to the offering of the ADSs and the distribution of the prospectus outside the United States.

Until , 2017 (the 25th day after the date of this prospectus), all dealers that buy, sell or trade ADSs, whether or not participating in this
offering, may be required to deliver a prospectus. This is in addition to the obligation of dealers to deliver a prospectus when acting as underwriters
and with respect to their unsold allotments or subscriptions.



Table of Contents

PROSPECTUS SUMMARY

The following summary is qualified in its entirety by, and should be read in conjunction with, the more detailed information, financial statements
and related notes appearing elsewhere in this prospectus. In addition to this summary, we urge you to read the entire prospectus carefully, especially the
risks of investing in the ADSs discussed under “Risk Factors,” before deciding whether to buy the ADSs. This prospectus contains certain estimates and
information from an industry report commissioned by us and prepared by Frost & Sullivan, an independent market research firm, regarding our
industries and our market positions in China. This prospectus also contains information and statistics relating to China’s economy and the industries in
which we operate which are derived from various publications issued by market research companies and the PRC governmental entities, and have not
been independently verified by us, the underwriters or any of their respective dffiliates or advisers. The information in such sources may not be
consistent with other information compiled in or outside of China.

Our Business

We operate in China’s junior English Language Training, or ELT, market, which refers to after-school English teaching and tutoring services
provided by training institutions to students aged three to 18. We are a leader in China’s junior ELT market according to Frost & Sullivan, and we ranked
second in 2016 with a market share of 10.7% in terms of gross billings in the premium segment. Furthermore, in 2016, we ranked first in the junior ELT
market in Beijing with a market share of 11.4% and ranked second in the junior ELT market in tier-one cities with a market share of 5.9%, both in terms
of gross billings according to Frost & Sullivan.

We pioneered the “subject-based learning” teaching philosophy in China, whereby various subject matters, such as language arts, math, natural
science and social science are used to teach English. Our course offerings use interactive courseware to create an immersive English learning
environment that helps students learn to speak and think like a native speaker. In addition, our curricula are designed to foster leadership and critical
thinking skills in students while developing their self-confidence and sense of independence. This innovative and holistic approach to teaching English is
increasingly attractive to Chinese parents who are looking for alternatives to traditional ELT programs in China, which are more test-oriented.

In 2016 and for the six months ended June 30, 2017, we had 36,173 and 26,600 student enrollments, respectively, in self-owned learning centers.
We currently offer three flagship courses, namely Rise Start, Rise On and Rise Up, that are designed for students aged three to six, seven to twelve and
13 to 18, respectively. The curricula of Rise Start and Rise On use courseware that we have licensed from Houghton Mifflin Harcourt Publishing
Company, or HMH, a leading American educational publisher, along with other self-developed content, while the curriculum of Rise Up is primarily
based on our self-developed content. We also offer a number of complementary products to further enhance our students’ learning experience, including
Can-Talk, Rise Library Online, Rise Camp, Rise Workshop and Rise Overseas Study Tour.

We devote significant resources to curriculum development to ensure that our course offerings are up-to-date, engaging and effective. We also
focus on teacher training through a set of rigorous and systematic processes and programs so that teachers in both self-owned learning centers and
franchised learning centers are able to deliver our curricula at a level consistent with our standards. As of June 30, 2017, we had 1,315 teachers in self-
owned learning centers. Collectively, the quality of our course offerings and our unique teaching philosophy has helped us develop a strong and
powerful brand that is attractive to parents.

Our business model is highly scalable. We have a network of both self-owned learning centers as well as franchised learning centers. As of June
30, 2017, we had a network of 246 learning centers across 80 cities in China, among which 56 were self-owned centers primarily located in tier-one
cities and 190 centers were
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franchised learning centers primarily located in non-tier-one cities. RISE Education Cayman Ltd is a holding company without substantive operations
and we conduct our operations through PRC entities, including our variable interest entity, or VIE, and its subsidiaries and schools. We have enjoyed
significant growth over the past few years. Our revenues increased from RMB529.5 million in 2015 to RMB711.0 million (US$104.9 million) in 2016,
and increased from RMB315.0 million for the six months ended June 30, 2016 to RMB437.1 million (US$64.5 million) for the six months ended June
30, 2017, largely as a result of the growth of self-owned learning centers. As our network of learning centers has expanded, our brand has also
strengthened. This has allowed us to maintain our position as a market leader, command premium pricing, improve profitability and enjoy a highly loyal
customer base. In 2016, we had a 67% student retention rate, 63% higher than the industry average of 41%, according to Frost & Sullivan and our
student retention rate improved further to 70% in the six months ended June 30, 2017. We recorded EBITDA of RMB40.8 million and RMB142.3
million (US$21.0 million) in 2015 and 2016, respectively, and RMB58.6 million and RMB109.6 million (US$16.2 million) for the six months ended
June 30, 2016 and 2017, respectively. We recorded a net loss of RMB31.7 million in 2015 while we recorded net income of RMB50.8 million (US$7.5
million) in 2016, and we recorded a net income of RMB18.3 million and RMB57.8 million (US$8.5 million) for the six months ended June 30, 2016 and
2017, respectively.

Our Industry

China’s junior ELT market is rapidly growing, driven by favorable government policies, supportive economic conditions, and increasing cultural
and societal emphasis on English education. According to Frost & Sullivan, China’s junior ELT market, is expected to grow to RMB239.8 billion in
2021 from RMB85.2 billion in 2016, representing a CAGR of 23.0%.

. China’s Age 3-6 ELT Market. Provides English language training mainly for students in preschool. It is expected to be the fastest growing
segment in the junior ELT market in China, expanding from RMB18.6 billion in 2016 to RMB62.8 billion in 2021, representing a CAGR of
27.6%.

. China’s Age 7-12 ELT Market. Provides English language training mainly for students in elementary school. It is the largest segment in
terms of gross billings in the junior ELT market in China. The 7-12 ELT market is expected to grow from RMB45.0 billion in 2016 to
RMB125.3 billion in 2021, representing a CAGR of 22.7%.

. China’s Age 13-18 ELT Market. Provides English language training mainly for students in middle school and above. This segment is
expected to grow from RMB21.6 billion in 2016 to RMB51.7 billion in 2021, representing a CAGR of 19.1%.

. China’s Premium Junior ELT Market. According to Frost & Sullivan, within China’s junior ELT market, the premium segment, which
includes providers offering products with annual fees above RMB16,000 per year, is expected to outpace the overall junior ELT market in
terms of growth. The premium junior ELT market is expected to grow in terms of gross billings from RMB8.1 billion in 2016, to
RMB22.8 billion in 2021, representing a CAGR of 23.0%.

Despite its rapid development, the junior ELT market in China remains highly fragmented and there is significant opportunity to gain market
share. According to Frost & Sullivan, the top ten junior ELT providers in China only accounted for 6.7% of the market by gross billings in 2016.
Moreover, based on a survey by Frost & Sullivan, parents prefer junior ELT providers with strong branding, course content, and course offerings focused
on the English conversational ability of students.

Our Strengths
We believe that the following strengths contribute to our success and set us apart from our peers:

. leadership in an attractive and rapidly growing market;




Table of Contents

. innovative and unique teaching methodologies;

. comprehensive and innovative products;

. extensive and systematic product development and teacher training programs;
. premium and trusted brand;

. highly scalable business model; and

. experienced management team with proven track record.

Our Strategies

We intend to pursue the following strategies to further grow our business:

. expand our learning center network;
. increase student enrollment in self-owned learning centers;
. enhance and expand our products;
. improve operating efficiency; and
. pursue additional strategic partnerships and alliances.
Our Challenges

We believe some of the major risks and uncertainties that may materially and adversely affect us include the following:

. expanding our learning center network;

. attracting new students and retaining existing students;
. maintaining and increasing brand awareness;

. enhancing products and students experiences; and

. improving operating efficiency.

In addition, we face risks and uncertainties related to our compliance with applicable regulations and policies in our principal markets and
operations, particularly those risks and uncertainties associated with our control over the variable interest entity, or VIE, and its subsidiaries or schools
based on contractual and other arrangements rather than direct equity ownership in China.

See “Risk Factors,” “Special Note Regarding Forward-Looking Statements” and other information included in this prospectus for a detailed
discussion of the above and other challenges, risks and uncertainties.
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Corporate History and Structure

consolidated affiliates, as of the date of this prospectus:

The chart below summarizes our corporate structure and identifies the principal subsidiaries and VIE and its subsidiaries and schools, or
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(1) Following the completion of this offering, Bain Capital Rise Education IV Cayman Limited, Multi Union Resources Limited and public
shareholders will beneficially own 80.0%, nil and 20.0% of our total ordinary shares, respectively. See “Principal and Selling Shareholders.”

(2) Mr. Peng Zhang, an employee of an affiliate of our principal shareholder, Bain Capital Rise Education IV Cayman Limited, and Mr. Yiding Sun,
our chief executive officer and director, hold 80% and 20% of the VIE’s equity interests, respectively.

(3) The remaining 49% equity interests are owned by an unrelated third party.

(4) Under PRC law, entities and individuals who establish and maintain ownership interests in private schools are referred to as “sponsors.” The rights
of sponsors vis-a-vis private schools are similar to those of shareholders vis-a-vis companies with regard to legal, regulatory and tax matters, but
differ with regard to the rights to receive returns on investment and the distribution of residual properties upon termination and liquidation. As of
June 30, 2017, we had established 16 private schools in China to operate our network of self-owned learning centers. For more information
regarding school sponsorship and the difference between sponsorship and ownership under relevant laws and regulations, see “Regulation—The
Law for Promoting Private Education and Its Implementation Rules.”

(5) Learning centers are not legal entities under PRC law. As of June 30, 2017, we had 56 self-owned learning centers across China, 54 of which were
operated by the 16 schools for which we are the sponsor and two of which was operated by Wuxi Rise Foreign Language Training Co., Ltd., a
non-school enterprise.

(6) Consulting Services Agreements
(7) Loan Agreements, Proxy Agreement, Call Option Agreement, Equity Pledge Agreement and Business Cooperation Agreement
(8) Proxy Agreement, Business Cooperation Agreement, Service Agreement, Call Option Agreement and Equity Pledge Agreement

(9) License Agreements and Comprehensive Services Agreements

Corporate Information

Our principal executive offices are located at Room 101, Jia He Guo Xin Mansion, No.15 Baigiao Street, Guangqumennei, Dongcheng District,
Beijing 100062, People’s Republic of China. Our telephone number at this address is +86 10-8559 9000. Our registered office in the Cayman Islands is
at the offices of Maples Corporate Services Limited, PO Box 309, Ugland House, Grand Cayman, KY1-1104, Cayman Islands. Our agent for service of
process in the United States is Cogency Global Inc., located at 10 East 40th Street, 10th Floor, New York, N.Y. 10016.

Investors should contact us for any inquiries through the address and telephone number of our principal executive offices. Our website is
en.risecenter.com. The information contained on our website is not a part of this prospectus.

Implications of Being an Emerging Growth Company

As a company with less than US$1.07 billion in revenue for our last fiscal year, we qualify as an “emerging growth company” pursuant to the
Jumpstart Our Business Startups Act of 2012, or the JOBS Act. An emerging growth company may take advantage of specified reduced reporting and
other requirements compared to those that are otherwise applicable generally to public companies. These provisions include exemption from the auditor
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attestation requirement under Section 404 of the Sarbanes-Oxley Act of 2002 in the assessment of the emerging growth company’s internal control over
financial reporting. The JOBS Act also provides that an emerging growth company does not need to comply with any new or revised financial
accounting standards until such date that a private company is otherwise required to comply with such new or revised accounting standards. However,
we have elected to “opt out” of this provision and, as a result, we will comply with new or revised accounting standards as required when they are
adopted for public companies. This decision to opt out of the extended transition period under the JOBS Act is irrevocable.

We will remain an emerging growth company until the earliest of (a) the last day of the fiscal year during which we have total annual gross
revenue of at least US$1.07 billion; (b) the last day of our fiscal year following the fifth anniversary of the completion of this offering; (c) the date on
which we have, during the preceding three-year period, issued more than US$1.07 billion in non-convertible debt; or (d) the date on which we are
deemed to be a “large accelerated filer” under the Exchange Act, as amended, which would occur if the market value of our ADSs that are held by
non-affiliates exceeds US$700 million as of the last business day of our most recently completed second fiscal quarter. Once we cease to be an emerging
growth company, we will not be entitled to the exemptions provided in the JOBS Act discussed above.

Conventions Which Apply to this Prospectus

Unless we indicate otherwise, all information in this prospectus reflects no exercise by the underwriters of their option to purchase up to 1,650,000
additional ADSs representing 3,300,000 ordinary shares from one of the selling shareholders.

Except where the context otherwise requires:

. “ADSs” refers to our American depositary shares, each of which represents two ordinary shares;
. “ADRs” refers to the American depositary receipts, which, if issued, evidence our ADSs;
. “China” or “PRC” refers to the People’s Republic of China, excluding, for the purpose of this prospectus only, Taiwan and the special

administrative regions of Hong Kong and Macau;

. “RMB” or “Renminbi” refers to the legal currency of China;
. “shares” or “ordinary shares” refers to our ordinary shares, par value US$0.01 per share;
. “student enrollments” refers to the cumulative total number of courses enrolled in by students during a given period of time; if one student

enrolls in multiple courses, it will be counted as multiple student enrollments;
. “students” or “teachers” refers to students or teachers, respectively, at self-owned learning centers unless otherwise specified;

. “student retention rate” refers to the percentage of the number of students who continue to study at our self-owned learning centers after
completing courses in a particular period to the total number of students who complete courses during the same period;

. “tier-one cities” refers to Beijing, Shanghai, Guangzhou and Shenzhen;
. “US$,” “U.S. Dollars,” “$” and “dollars” refer to the legal currency of the United States; and

.

. we,” “us,” “our company,” “our” or “RISE Education” refers to RISE Education Cayman Ltd, a Cayman Islands company, its subsidiaries
and its consolidated affiliates, including our VIE, its subsidiaries and schools.

2 » « 2
> >

Our reporting currency is the Renminbi. The functional currency of RISE Education Cayman Ltd and its non-PRC subsidiaries is U.S. Dollars, and
that of its PRC subsidiaries, VIE and its subsidiaries and schools located in the PRC is the Renminbi. This prospectus contains translations of certain
Renminbi amounts into U.S. Dollars for the convenience of the reader. Unless otherwise stated, all translations of Renminbi into U.S. Dollars
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have been made at the rate of RMB6.7793 to US$1.00, being the noon buying rate in The City of New York for cable transfers in Renminbi as certified
for customs purposes by the Federal Reserve Bank of New York in effect as of June 30, 2017 set forth in the H.10 statistical release of the U.S. Federal
Reserve Board for translation into U.S. Dollars. We make no representation that the Renminbi or U.S. Dollar amounts referred to in this prospectus
could have been, or could be, converted into U.S. Dollars, Renminbi, as the case may be, at any particular rate or at all. On September 29, 2017, the
noon buying rate for Renminbi were RMB6.6533 to US$1.00.
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Offering Price

ADSs Offered by Us

ADSs Offered by the Selling Shareholders

ADSs Outstanding Immediately After This Offering

Ordinary Shares Outstanding Immediately After This

Offering

NASDAQ Global Market symbol

The ADSs

Option to Purchase Additional ADSs

THE OFFERING

The following assumes that the underwriters will not exercise their option to purchase additional ADSs in the offering, unless otherwise indicated.

We expect that the initial public offering price will be between US$12.00 and US$14.00 per
ADS.

5,000,000 ADSs.

6,000,000 ADSs (or 7,650,000 ADSs if the underwriters exercise their option to purchase
additional ADSs in full).

11,000,000 ADSs (or 12,650,000 ADSs if the underwriters exercise their option to purchase
additional ADSs in full).

110,000,000 ordinary shares.

REDU.
Each ADS represents two ordinary shares. The ADSs may be evidenced by ADRs.

The depositary will hold the ordinary shares underlying your ADSs and you will have rights as
provided in the deposit agreement.

We do not expect to pay dividends in the foreseeable future after this offering. If, however, we
declare dividends on our ordinary shares, the depositary will pay you the cash dividends and
other distributions it receives on our ordinary shares, after deducting its fees and expenses.

You may turn in your ADSs to the depositary in exchange for ordinary shares. The depositary
will charge you fees for any exchange. We may amend or terminate the deposit agreement
without your consent. If you continue to hold your ADSs, you agree to be bound by the
deposit agreement as amended.

To better understand the terms of the ADSs, you should carefully read the “Description of
American Depositary Shares” section of this prospectus. You should also read the deposit
agreement, which is filed as an exhibit to the registration statement that includes this
prospectus.

One of the selling shareholders has granted to the underwriters an option, exercisable within
30 days from the date of this prospectus, to purchase up to 1,650,000 additional ADSs.
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Use of Proceeds

Reserved ADSs

Lock-up

Risk Factors

Depositary

We estimate that we will receive net proceeds of approximately US$50.5 million from this
offering, after deducting underwriting discounts and commissions and estimated offering
expenses payable by us, including all of the underwriting discounts and commissions of the
selling shareholders, and assuming an initial public offering price of US$13.00 per ADS, being
the mid-point of the estimated range of the initial public offering price shown on the front
cover of this prospectus.

We plan to use the net proceeds of this offering primarily for the following purposes:
. US$30.0 million for repayment in full of a short-term facility;

. approximately US$8.0 million for business development, including business expansion
through potential acquisitions;

. approximately US$8.0 million for investment in product development; and

. the remainder for working capital and other general corporate purposes.

See “Use of Proceeds” for additional information.

We will not receive any of the proceeds from the sale of ADSs by the selling shareholders.

At our request, the underwriters have reserved up to 770,000 of the ADSs being offered by this
prospectus for sale at the initial public offering price to our directors, officers, employees and
other individuals associated with us. The sales will be made by Morgan Stanley & Co.
International plc, an underwriter of this offering, through a directed share program. We do not
know if these persons will choose to purchase all or any portion of these reserved ADSs, but
any purchases they do make will reduce the number of ADSs available to the general public.
Any reserved ADSs not so purchased will be offered by the underwriters to the general public
on the same terms as the other ADSs.

We and our directors, executive officers, shareholders and certain option holders have agreed
with the underwriters, subject to certain exceptions, not to sell, transfer or otherwise dispose of
any ADSs, ordinary shares or similar securities or any securities convertible into or
exchangeable or exercisable for our ordinary shares or ADSs, for a period ending 180 days
after the date of this prospectus. See “Underwriting” for more information.

See “Risk Factors” and other information included in this prospectus for a discussion of risks
you should carefully consider before investing in the ADSs.

JPMorgan Chase Bank, N.A.
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SUMMARY CONSOLIDATED FINANCIAL DATA

The following summary consolidated statements of income data for the years ended December 31, 2014, 2015 and 2016 and summary
consolidated balance sheet data as of December 31, 2015 and 2016 have been derived from our audited consolidated financial statements included
elsewhere in this prospectus. The following summary consolidated statements of income data for the six months ended June 30, 2016 and 2017 and
summary consolidated balance sheet data as of June 30, 2017 have been derived from our unaudited consolidated financial statements included
elsewhere in this prospectus. Our consolidated financial statements are prepared and presented in accordance with generally accepted accounting
principles in the United States, or U.S. GAAP. Our historical results are not necessarily indicative of results expected for future periods. You should read
this “Summary Consolidated Financial Data” section together with our consolidated financial statements and the related notes and the “Management’s
Discussion and Analysis of Financial Condition and Results of Operations” section included elsewhere in this prospectus.

Six Months
For the Year Ended December 31, Ended June 30,
2014 2015 2016 2016 2017
RMB RMB RMB US$ RMB RMB US$

(thousands, except for share, per share data and EBITDA margin)
Summary Consolidated Statements of Income

Data:
Revenues:
Educational programs 349,398 451,411 618,326 91,208 274,278 377,759 55,723
Franchise revenues 52,063 60,793 63,532 9,371 32,151 52,025 7,674
Others 5,244 17,265 29,135 4,298 8,617 7,316 1,079
Total revenues 406,705 529,469 710,993 104,877 315,046 437,100 64,476
Cost of revenues (295,097) (346,671) (363,579)  (53,631) (169,737) (196,079)  (28,924)
Gross profit 111,608 182,798 347,414 51,246 145,309 241,021 35,552
Operating expenses:
Selling and marketing (74,368) (96,688) (128,475) (18,951) (53,722) (71,243)  (10,509)
General and administrative (122,791) (135,603) (148,093) (21,845) (68,311) (84,921)  (12,526)
Total operating expenses (197,159) (232,291) (276,568) (40,796) (122,033) (156,164)  (23,035)
Operating (loss)/income (85,551) (49,493) 70,846 10,450 23,276 84,857 12,517
Interest income 7,150 17,853 16,622 2,452 6,053 9,438 1,392
Interest expense — — (6,073) (896) — (9,907) (1,461)
Foreign currency exchange loss (27) (1,473) (2,741) (404) (1,188) 198 29
Other income/(expense), net 74 253 4,391 648 (40) (136) (20)
(Loss)/income before income tax expense (78,354) (32,860) 83,045 12,250 28,101 84,450 12,457
Income tax benefit/(expense) 5,685 1,119 (32,202) (4,750) (9,842) (26,623) (3,927)
Net (loss)/income (72,669) (31,741) 50,843 7,500 18,259 57,827 8,530
Add: Net loss attributable to non-controlling
interests 7,497 5,456 3,080 454 1,066 2,261 333
Net (loss)/income attributable to RISE Education
Cayman Ltd (65,172) (26,285) 53,923 7,954 19,325 60,088 8,863
Net (loss)/income per share:
Basic and diluted (0.65) (0.26) 0.54 0.08 0.19 0.60 0.09
Shares used in net (loss)/income per share
computation:
Basic and diluted 100,000,000 100,000,000 100,000,000 100,000,000 100,000,000
Non-GAAP Financial Measures:
EBITDA() 14,818 40,794 142,318 20,993 58,591 109,562 16,161
EBITDA margin(2) 3.6% 7.7% 20.0% 20.0% 18.6% 25.1% 25.1%
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(1) To see how we define and calculate EBITDA, a reconciliation between EBITDA and net (loss)/income (the most directly comparable U.S. GAAP financial measure) and a discussion
about the limitations of non-GAAP financial measures, see “Management’s Discussion and Analysis of Financial Condition and Results of Operations—Non-GAAP Financial
Measures.”

(2) EBITDA margin is calculated by dividing EBITDA by revenues.

As of December 31, As of June 30,
2015 2016 2017
RMB RMB US$ RMB US$
(thousands)

Summary Consolidated Balance Sheet Data:

Total current assets 553,224 707,738 104,397 950,057 140,141
Cash and cash equivalents 517,436 639,999 94,405 537,032 79,217
Prepayments and other current assets 24,080 45,517 6,714 53,227 7,851

Total non-current assets 782,514 792,560 116,909 793,005 116,975
Property and equipment, net 70,860 75,673 11,162 87,255 12,871
Intangible assets, net 244,798 225,951 33,330 213,431 31,483
Goodwill 444,412 461,686 68,102 455,608 67,206

Total assets 1,335,738 1,500,298 221,306 1,743,062 257,116

Total current liabilities 571,426 763,366 112,603 951,741 140,390
Current portion of long-term loan — 38,186 5,633 37,286 5,500
Accrued expenses and other current liabilities 73,172 96,158 14,184 101,591 14,986
Deferred revenue and customer advances 489,918 601,324 88,700 786,171 115,966

Total non-current liabilities 12,987 338,505 49,932 338,761 49,970
Long-term loan — 333,102 49,135 327,270 48,275

Total liabilities 584,413 1,101,871 162,535 1,290,502 190,360

Total RISE Education Cayman Ltd shareholders’ equity 757,018 407,200 60,066 463,594 68,384

Non-controlling interests (5,693) (8,773) (1,295) (11,034) (1,628)

Total equity 751,325 398,427 58,771 452,560 66,756

Total liabilities, non-controlling interests and shareholders’ equity 1,335,738 1,500,298 221,306 1,743,062 257,116
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RISK FACTORS

An investment in our ADSs involves significant risks. You should carefully consider all of the information in this prospectus, including the risks and
uncertainties described below, before making an investment in our ADSs. Any of the following risks could have a material adverse effect on our business,
financial condition, results of operations and prospects. In any such case, the market price of our ADSs could decline, and you may lose all or part of your
investment.

Risks Related to Our Business and Industry
We may not be able to attract new students or retain our existing students.

The success of our business depends largely on the number of students. Therefore, our ability to continue to attract new students and retain existing
students is critical to our continued success and growth. Being able to do so is dependent on a variety of factors, including our ability to maintain and enhance
product and service quality, refine our teaching methodologies and innovate and develop new products to respond to our customers’ demands and changing
market trends. If we are unable to continue to attract new students or retain existing students, our revenues may decline, or we may not be able to maintain
profitability, either of which could have a material adverse effect on our business, financial condition and results of operations.

We may not be able to maintain or enhance our brand.

We believe that our “RISE” brand has contributed significantly to the success of our business and thus it is one of our key competitive advantages. We
undertake a number of initiatives and invest significant capital and other resources to promote our brand. However, our branding efforts may not be successful
or may even inadvertently damage our brand. Moreover, our brand may be materially and adversely affected if our franchise partners fail to properly maintain
the operations of their franchised learning centers. Furthermore, any negative publicity relating to our company, products, teachers, employees and students,
self-owned learning centers, franchise partners, franchised learning centers or their teachers, employees and students, regardless of its veracity, could harm
our brand image and reputation and even expose us to adverse legal and regulatory consequences. If we are unable to maintain or enhance our brand,
eliminate incidents of negative publicity, or manage our marketing and branding spend, our business and results of operations may be materially and
adversely affected.

We face intense competition in our industry, and we may fail to maintain or gain market share.

The junior ELT market in China is rapidly evolving, highly fragmented and intensely competitive. Competition in this industry may persist and even
intensify. We compete with other junior ELT service providers in a number of areas, such as brand image, course content and structure and service quality.
Some of these competitors may have greater financial or other resources than we do. We cannot assure you that we will be able to compete successfully
against existing or potential competitors, and if we fail to gain or maintain, or if we lose market share, our business, financial condition and results of
operations may be materially and adversely affected.

We may not be able to grow as rapidly as we have in the past, or effectively execute our growth strategies.

We aim to continue to open new self-owned learning centers, and cooperate with franchise partners to open new franchised learning centers. We also
aim to continue enrolling new students, recruiting new teachers, increasing the operating efficiency of our existing and new learning centers and investing in
complementary products. However, we may not be able to continue to grow as rapidly as we have in the past.
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Furthermore, if we fail to execute our growth strategies effectively, our financial condition and results of operations may be materially and adversely
affected.

Our profitability may decline due to various factors.

We may face challenges in maintaining our profitability due to a rise in either or both of our fixed and variable costs as a percentage of our overall
revenues. Our fixed costs largely comprise rental and personnel costs while variable costs primarily include teacher and sales and marketing costs. The rise in
fixed or variable costs may be due to increasing competition, a result of operational decisions or unexpected. Any of these factors may negatively affect our
profitability and have a material adverse effect on our financial condition and results of operations.

We may not be successful in introducing new products or enhancing our existing products.

We currently offer three flagship courses Rise Start, Rise On and Rise Up, as well as a series of complementary products. We intend to continue
developing new products, as well as further enhancing our existing products. This process is subject to risks and uncertainties, such as unexpected technical,
operational, logistical or other problems that could delay the process temporarily or permanently. Moreover, we cannot assure you that any of these new
products or enhancement of existing products will fulfill customer needs, match the quality or popularity of those developed by our competitors, achieve
widespread market acceptance or generate incremental revenues.

In addition, introducing new products or enhancing existing products requires us to make various investments in curriculum and courseware
development and management, incur personnel expenses and potentially reallocate other resources. If we are unable to develop new products or cannot do so
in a cost-effective manner, or are otherwise unable to manage effectively the operations of those products, our financial condition and results of operations
could be adversely affected.

A number of learning centers operate without the required licenses, permits, filings or registrations.

In order to operate our business, we must receive a number of licenses, permits, and approvals, make filings or complete registrations. These include
receiving private school operating permits and private non-enterprise entity certificates, receiving approvals from or making filings to local education
bureaus, and passing fire control assessments. Given the significant amount of discretion held by local PRC authorities in interpreting, implementing and
enforcing relevant rules and regulations, as well as other factors beyond our control, we cannot guarantee you that we will be able to obtain and maintain all
requisite licenses, permits, approvals, filings, or pass all requisite assessments. While we are in the process of bringing our operations into compliance, among
all our self-owned learning centers, those that as of the date of this prospectus do not possess the required private school operating permit or private non-
enterprise entity certificates, have not obtained approvals from or made filings to local education bureaus, or have not passed the required fire control
assessments, as a whole, were responsible for 23.1% of our total revenues in the six months ended June 30, 2017. Further, new learning centers that we open
may have similar compliance issues for a period of time after their opening. Though as of the date of this prospectus no action has been taken against us or
any of our learning centers, if any of our current or future learning centers fail to receive the requisite licenses, permits and approvals, make the necessary
filings, or complete all requisite registrations, that learning center may be subject to penalties. These may include fines, orders to promptly rectify the non-
compliance, or if the non-compliance is deemed by the regulators to be serious, the school may be ordered to return tuition and fees collected and pay a
multiple of the amount of returned tuition and fees to regulators as a penalty or may even be ordered to cease operations.

Moreover, under PRC laws and regulations, we may be required to obtain an ICP license, an audio or video program transmission license, an internet
culture permit and an online publishing services permit for the operation of our online educational products, such as Rise Up and Can-Talk. Although we have
not received any material fines or other penalties for non-compliance in the past, if we are not able to comply with all applicable
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legal requirements, we may be subject to fines, confiscation of the gains derived from our non-compliant operations, suspension of our non-compliant
operations or revocation of the operating permits of the non-compliant schools, any of which may materially and adversely affect our business, financial
condition and results of operations.

We may fail to successfully grow or operate our franchise business as our franchise partners may fail to operate the franchised learning centers
effectively or we may be unable to maintain our relationships with our franchise partners.

We derive revenues from our franchise business through initial or renewal franchise fees, recurring franchise fees based on an agreed percentage of
each franchised learning center’s collected tuition fees, and the sale of individual course materials. We expect our franchise revenues to increase as we grow.
We rely on our franchise partners to open and operate new learning centers and our results of operations depend on our ability to attract as well as retain
franchise partners. Our franchise partners are independent operators and are responsible for the profitability and financial viability of their learning centers. If
our franchise partners fail to operate their learning centers effectively or grow their operations, then our financial condition and results of operations may be
materially and adversely affected.

We typically sign a five-year franchise agreement with our franchise partners. Upon expiration of the franchise agreement, we may not be able to renew
because it is subject to mutual agreement by both parties. If we fail to renew the franchise agreement, it may also adversely impact our financial condition and
results of operations.

We may not effectively monitor or manage the operations of franchised learning centers.

Our franchise partners are required to use our standardized curricula and teaching methodologies and to comply with other standardized operating
procedures and requirements for the franchised learning centers. However, we may not be able to effectively monitor or control the operations of these
learning centers as our franchise partners may deviate from our standards and requirements. Moreover, we do not control the actions of their employees,
including their teachers. As a result, the quality of franchised learning center operations may be adversely affected by any number of factors beyond our
control.

While we ultimately can take actions to terminate or choose not to renew existing franchise agreements with franchise partners who do not comply with
the terms and conditions stipulated by our franchise agreements, including standardized operating procedures, we may not be immediately aware or able to
identify problems or take actions quickly enough to resolve these problems. This may lead to potential legal and regulatory non-compliance incidents. For
instance, lack of the requisite permits and licenses to operate the franchised learning centers or a failure in registration of franchise agreements with PRC
authorities may subject our franchise partners to regulatory risks, which may significantly affect our brand, the results of operations of the franchised learning
centers and in turn adversely and materially affect our financial condition.

Our success depends on the continuing efforts of our senior management team and other key personnel and our business may be harmed if we lose
their services.

Our success depends in part on the continued application of services, efforts and motivation of our senior management team and key personnel. If one
or more of our senior management members or key personnel are unable to continue in their present positions, we may not be able to find replacements
successfully, and our business may be disrupted.

We will need to continue to hire additional personnel as our business grows. A shortage in the supply of personnel with requisite skills could negatively
impact our ability to manage our existing products and services, launch new products and expand our operations. There is competition for experienced
personnel in the private education industry and key personnel could leave us to join our competitors. Losing the services of our experienced personnel may be
disruptive to and cause uncertainty for our business, which may have a material adverse effect on our business, financial condition and results of operations.

14



Table of Contents

We may not be able to continue to recruit, train and retain a sufficient number of qualified teachers.

Teachers help us maintain the quality of our education and services, as well as our brand and reputation. Our ability to continue to attract teachers with
the necessary experience and qualifications is a key factor in the success of our operations. We seek to hire qualified teachers who are dedicated to teaching
and are able to follow our teaching procedures and deliver effective instruction. The market for teacher recruitment in China is competitive, and we must also
provide continued training to ensure that teachers stay abreast of changes in student demands, our teaching methodologies and other key trends necessary.
Further, the Measures of Punishment for Violation of Professional Ethics of Primary and Secondary School Teachers, promulgated by the PRC Ministry of
Education, or MOE, on January 11, 2014, prohibits teachers of primary and secondary schools from providing paid tutoring in schools or in out-of-school
learning centers. Although we do not particularly target public school teachers in our teacher recruitment and we typically do not hire part-time teachers, in
order to recruit qualified full-time teachers, including those with public school experience, we must provide candidates with competitive compensation
packages and offer attractive career development opportunities. Although we have not experienced major difficulties in recruiting or training qualified
teachers in the past, we cannot guarantee we will be able to continue to recruit, train and retain a sufficient number of qualified teachers in the future, which
may have a material adverse effect on our business, financial condition and results of operations.

We may encounter disputes from time to time relating to the use of third party intellectual properties.

We cannot assure you that our products, courseware, course materials or any intellectual property developed or used by us do not or will not infringe
the intellectual property rights held by third parties.

Under our intellectual property arrangements with HMH, we have an exclusive, subject to certain pre-existing third party rights, and royalty-free
license from HMH to use certain HMH courseware developed before October 2011 in China permanently for after-school tutoring services for the primary
purpose of teaching the English language to non-native English speaking students. The curricula of Rise Start and Rise On uses HMH courseware along with
other self-developed content. The arrangements with HMH also entitle us to develop derivative products based on this HMH courseware.

Furthermore, we are subject to certain sublicensing restrictions under our arrangements with HMH. For example, we cannot sublicense to any party that
has been finally adjudged as liable for willful copyright infringement in the last five years and we cannot guarantee that the sublicensing restrictions have
been fully complied with when we sublicense our curricular to our franchise partners. As a result, we may be deemed liable for breaching our obligations
under the license arrangements with HMH.

As of the date of this prospectus, we are not aware of any ongoing legal proceedings or disputes alleging our infringement of third-party intellectual
properties. However, we may encounter disputes from time to time over rights and obligations concerning intellectual property, and we may not prevail in
those disputes. Any such intellectual property infringement claim could result in costly litigation and divert our management attention and resources.

We may fail to adequately protect our intellectual property rights, and we may be exposed to intellectual property infringement claims by third
parties.

Since our inception, our trademarks, copyrights, domain names, trade secrets and other intellectual property rights have distinguished us from our
competitors and strengthened our competitive advantages.

Under our arrangements with HMH, we are entitled to develop and have developed derivative products based on licensed HMH courseware, and we
own the intellectual property rights for all of these derivative products, including trademarks and copyrights, subject to HMH’s ownership of the intellectual
property rights in its underlying courseware. We hold a variety of intellectual property rights, including ten registered domain names, 202 registered
trademarks in China, 67 copyright registrations in China and one patent in China as of June 30, 2017. Unauthorized use of any of our intellectual property by
third parties, including our franchise
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partners, may adversely affect our business and reputation. We rely on a combination of copyright, trademark and trade secrets laws, and confidentiality
agreements with our employees and contractors, to protect our intellectual property rights. We also regularly monitor any infringement or misappropriation of
our intellectual property rights. Nevertheless, third parties may obtain and use our intellectual property without due authorization. The practice of intellectual
property rights enforcement by the PRC regulatory authorities is in its early stage of development and is subject to significant uncertainty. We may also need
to resort to litigation and other legal proceedings to enforce our intellectual property rights. Any such action, litigation or other legal proceedings could result
in substantial costs and diversion of our management’s attention and resources and could disrupt our business. In addition, we cannot assure you that we will
be able to enforce our intellectual property rights effectively or otherwise prevent others from the unauthorized use of our intellectual property. Failure to
adequately protect our intellectual property could materially and adversely affect our business, financial condition and results of operations.

Accidents, injuries, suspension of service or other harm may occur at our learning centers or the events we organize.

We could be held liable if any student, employee or other person is injured in any accident at any of our learning centers or the events we organize.
Although we believe we take appropriate measures to prevent these risks, we may still be held liable if any such incident occurs. Parents may perceive our
facilities or events to be unsafe, which may discourage them from sending their children to our learning centers or events. Although we maintain liability
insurance, the insurance coverage may not be adequate to fully protect us from claims of all kinds and we cannot guarantee that we will be able to
successfully claim under our existing liability insurance policies or obtain sufficient liability insurance in the future. We have historically encountered isolated
student-related accidents on our learning center premises. Any criminal or liability claim against us or any of our employees could adversely affect our
reputation and ability to attract and retain students. Any of these incidents may create unfavorable publicity, cause us to incur substantial expenses and divert
the time and attention of our management.

We may not be able to integrate businesses that we may acquire in the future.

We may make acquisitions to facilitate our business growth, such as expanding into other geographic markets, serving different age groups of students
and extending our product portfolio. We cannot assure you that we will be able to integrate the acquired businesses with our existing operations, and we may
incur significant financial resources to streamline the operation of the acquired businesses under our internal control requirements and divert substantial
management attention to the transition of the acquired businesses before achieving full integration. In addition, the businesses we acquire may be loss making
or have existing liabilities or other risks that we may not be able to effectively manage or may not be aware of at the time we acquire them, which may impact
our ability to realize the expected benefits from the acquisition or our financial performance. If we fail to integrate the acquired businesses in a timely manner
or at all, we may not be able to achieve the anticipated benefits or synergies from the acquired businesses, which may adversely affect our business growth.

Our results of operations are subject to seasonal fluctuations.

Our industry generally experiences seasonality. Seasonal fluctuations have affected, and are likely to continue to affect, our business. In general, we
generate higher revenues in the third quarter as we generate revenues from summer overseas study tours during the summer holiday. We also generally
generate lower revenues in the first quarter as we deliver fewer classes due to the Chinese New Year holiday, which is partially offset by revenues generated
from our winter overseas study tours. Overall, although the historical seasonality of our business has been relatively mild, we expect to continue to experience
seasonal fluctuations in our results of operations. These fluctuations may result in volatility in and adversely affect the price of our ADSs.
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We may not be able to conduct our selling and marketing activities effectively.

Our selling and marketing activities may not be well received by parents or students and may not result in the level of sales that we anticipate. In
addition, we may not be able to retain or recruit experienced selling and marketing staff, or to efficiently train junior staff. Moreover, selling and marketing
methods and tools in the junior ELT market in China continue to evolve. This may require us to experiment with new methods to keep pace with industry
developments and student needs. Failure to refine our existing approaches or to implement new approaches in a cost-effective manner may reduce our market
share, cause our revenues to decline and negatively impact our profitability.

We may have to relocate our learning centers.

As of June 30, 2017, we leased a total area of approximately 67,800 square meters for self-owned learning centers across China, and we may have to
relocate for a number of reasons.

Our lease arrangements are typically for a term of at least five years, and are renewable upon mutual consent at the end of the period. We may not be
able to successfully renew leases upon expiration of the current term, and may decide to move to more premium locations or have to relocate our operations
for various other reasons, including increase of rentals and failure in passing the fire prevention assessment in certain locations. In those cases, we may not be
able to locate desirable alternative sites for our learning centers or at a reasonable price.

We have not been able to receive from our lessors of some of our leased properties copies of title certificates or proof of authorization to lease the
properties to us. In addition, we have not registered most of our lease agreements with relevant government authorities as required by PRC law. As of the date
of this prospectus, we are not aware of any actions, claims or investigations threatened against us or our lessors with respect to the defects in our leasehold
interests. However, if any of our leases is terminated as a result of challenges by third parties or governmental authorities for lack of title certificates or proof
of authorization to lease, we do not expect to be subject to any fines or penalties but we may be forced to relocate the affected learning centers and incur
additional expenses relating to such relocation. In addition, failure to complete the lease registration will not affect the legal effectiveness of the lease
agreements according to PRC law, but the real estate administrative authorities may require the parties to the lease agreements to complete lease registration
within a prescribed period of time and the failure to do so may subject the parties to fines from RMB1,000 to RMB10,000.

Our data management system may have weakness and personal data that we collect and retain may be publicly disclosed due to a system failure or
otherwise.

We maintain personal data, such as academic records, address and family information of students, teachers and other employees. If the security
measures we use to protect personal data are ineffective due to a system failure or other reasons, we could be liable for claims of invasion of privacy,
impersonation, unauthorized purchases or other claims. In addition, we could be held liable for the misuse of personal data, fraudulent or otherwise, by
students, teachers and other employees. We could incur significant expenses in connection with rectifying any security breaches, settling any resulting claims
and providing additional protection to prevent additional breaches. In addition, any failure to protect personal information may adversely impact our ability to
attract and retain students, harm our reputation and materially and adversely affect our business, results of operations and prospects.

Our relationships with overseas education service providers may deteriorate.

We collaborate with various overseas schools and institutions to provide overseas study tours to students where we are the operator who set the price.
We organize tours for students to attend classes abroad, in preschools, elementary schools and middle schools, primarily in the United States and Canada.
These
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relationships help us offer more diverse products, and charge a premium for the products we offer with other overseas education service providers. These
relationships also help us enhance our brand and reputation and provide exposure to international educational best practices and methods.

If our relationships with any of these overseas education service providers deteriorate or are otherwise damaged or terminated, or if the benefits we
derive from these relationships diminishes, whether as a result of our own actions or the actions of others, including our competitors, or of regulatory
authorities or other entities beyond our control, our business, prospects, financial condition and results of operations could be adversely affected.

We have limited insurance coverage with respect to our business and operations.

We are exposed to various risks associated with our business and operations, and we have limited insurance coverage. See “Business—Insurance” for
more information. We are exposed to risks including, among other things, accidents or injuries in our learning centers, loss of key management and personnel,
business interruption, natural disasters, terrorist attacks and social instability or any other events beyond our control. The insurance industry in China is still at
an early stage of development, and as a result insurance companies in China offer limited business related insurance products. We do not have any business
interruption insurance, product liability insurance or key-man life insurance. Any business disruption, legal proceeding or natural disaster or other events
beyond our control could result in substantial costs and diversion of our resources, which may materially and adversely affect our business, financial
condition and results of operations.

Our employees may engage in misconduct or other improper activities.

Like all companies, we face the risk of employee misconduct or other improper activities. Employee misconduct could include intentional failures to
comply with laws and regulations, unauthorized activities, attempts to obtain reimbursement for improper expenses, or submission of falsified time records.
Negative press reports regarding employee misconduct could harm our reputation, and if our reputation is negatively affected, our future revenues and growth
prospects would be adversely affected. It is not always possible to deter employee misconduct, and the precautions we take to prevent and detect this activity
may not be effective in controlling unknown or unmanaged risks or losses, which could harm our business, financial condition, results of operations and our
ability to meet our financial obligations

We have granted options, and we may continue to grant options under our share incentive plans, which may result in increased share-based
compensation expenses.

In 2016, we approved a share incentive plan, or the ESOP Plan, that permits the granting of options to purchase our ordinary shares. The maximum
aggregate number of ordinary shares that may be issued pursuant to all awards under the ESOP Plan was 7,000,000. In 2017, we approved a new share
incentive plan, or the 2017 ESOP Plan, that permits the granting of options, restricted shares, restricted share units, dividend equivalents, deferred shares,
share payment and share appreciation rights. The 2017 ESOP Plan will become effective upon completion of this offering. As of the date of this prospectus,
options to purchase 5,985,000 ordinary shares have been granted and outstanding under the ESOP Plan. The options granted are dependent on meeting the
conditions of the ESOP Plan’s exercisability event which includes the completion of the IPO or change of control. We will not recognize any compensation
expense until the exercisability event occurs. As a result, we will incur future share-based compensation expenses upon the occurrence of the exercisability
event, upon which the options will be accounted for as a cumulative compensation cost since the service inception date, with the remaining unrecognized
compensation cost amortized over the remaining requisite service period.

As of June 30, 2017, the unrecognized compensation expenses related to the non-vested share options amounted to US$11.9 million, which will be
recognized over the remaining requisite period when the exercisability event becomes probable. Expenses associated with share-based compensation awards
granted
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under our share incentive plan may materially reduce our future net income. However, if we limit the size of grants under our share incentive plan to
minimize share-based compensation expenses, we may not be able to attract or retain key personnel.

If we fail to implement and maintain an effective system of internal controls, we may be unable to accurately or timely report our results of
operations or prevent fraud.

Prior to this offering, we were a private company with limited accounting personnel and other resources with which to address our internal controls and
procedures. Our independent registered public accounting firm has not conducted an audit of our internal control over financial reporting. In connection with
the audit of our consolidated financial statements for the years ended December 31, 2014, 2015 and 2016 and as of December 31, 2015 and 2016, we and our
independent registered public accounting firm identified one material weakness in our internal control over financial reporting as of December 31, 2016. See
“Management’s Discussion and Analysis of Financial Condition and Results of Operations—Internal Control over Financial Reporting.” We have
subsequently adopted measures to improve our internal control over financial reporting. We cannot assure you, however, that these measures may fully
address these deficiencies in our internal control over financial reporting or that we may conclude that they have been fully remedied. Our failure to correct
these control deficiencies or our failure to discover and address any other control deficiencies could result in inaccuracies in our financial statements and
could also impair our ability to comply with applicable financial reporting requirements and related regulatory filings on a timely basis. As a result, our
business, financial condition, results of operations and prospects, as well as the trading price of our ADSs, may be materially and adversely affected.
Moreover, ineffective internal control over financial reporting significantly hinders our ability to prevent fraud.

The audit report included in this prospectus is prepared by auditors who are not fully inspected by the Public Company Accounting Oversight
Board, and, as such, you are deprived of the benefits of such inspection.

Our independent registered public accounting firm issues the audit report included in this prospectus filed with the Securities and Exchange
Commission, or the SEC. As auditors of companies that are traded publicly in the United States and a firm registered with the Public Company Accounting
Oversight Board (United States), or PCAOB, our independent registered public accounting firm, is required by the laws of the United States to undergo
regular inspections by PCAOB to assess its compliance with the laws of the United States and professional standards. Because our auditors are located in
China, a jurisdiction where PCAOB is currently unable to conduct full inspections without the approval of the Chinese authorities, our auditors are not
currently inspected by PCAOB.

Inspections of other firms that PCAOB has conducted outside China have identified deficiencies in those firms’ audit procedures and quality control
procedures, which may be addressed as part of the inspection process to improve future audit quality. This lack of full PCAOB inspections in China prevents
PCAOB from regularly evaluating our auditor’s audits and its quality control procedures. As a result, investors may be deprived of the benefits of PCAOB
inspections.

The inability of PCAOB to conduct full inspections of auditors in China makes it more difficult to evaluate the effectiveness of our auditor’s audit
procedures or quality control procedures as compared to auditors outside of China that are subject to PCAOB inspections. Investors may lose confidence in
our reported financial information and procedures and the quality of our financial statements.

If additional remedial measures are imposed on the Big Four PRC-based accounting firms, including our independent registered public accounting
firm, in administrative proceedings brought by the SEC alleging the firms’ failure to meet specific criteria set by the SEC, we could be unable to
timely file future financial statements in compliance with the requirements of the Exchange Act.

Beginning in 2011, the Chinese affiliates of the “big four” accounting firms (including our independent registered public accounting firm) were affected
by a conflict between the U.S. and Chinese law. Specifically, for
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certain U.S.-listed companies operating and audited in China, the SEC and PCAOB sought to obtain access to the audit work papers and related documents of
the Chinese affiliates of the “big four” accounting firms. The accounting firms were, however, advised and directed that, under Chinese law, they could not
respond directly to the requests of the SEC and PCAOB and that such requests, and similar requests by foreign regulators for access to such papers in China,
had to be channeled through the China Securities Regulatory Commission, or CSRC.

In late 2012, this impasse led the SEC to commence administrative proceedings under Rule 102(e) of its Rules of Practice and also under the Sarbanes-
Oxley Act of 2002 against the “big four” accounting firms (including our independent registered public accounting firm). A first instance trial of these
proceedings in July 2013 in the SEC’s internal administrative court resulted in an adverse judgment against the firms. The administrative law judge proposed
penalties on the firms, including a temporary suspension of their right to practice before the SEC. Implementation of the latter penalty was postponed pending
review by the SEC Commissioners. On February 6, 2015, each of the four China-based accounting firms agreed to a censure and to pay a fine to the SEC to
settle the dispute and avoid suspension of their ability to practice before the SEC. The firms’ ability to continue to serve all their respective clients is not
affected by the settlement. The settlement requires the firms to follow detailed procedures to seek to provide the SEC with access to Chinese firms’ audit
documents via the China Securities Regulatory Commission. If the firms do not follow these procedures, the SEC could impose penalties such as suspensions,
or it could restart the administrative proceedings. The settlement did not require the firms to admit to any violation of law and preserves the firms’ legal
defenses in the event the administrative proceeding is restarted.

In the event that the SEC restarts administrative proceedings, depending upon the final outcome, listed companies in the U.S. with major PRC
operations may find it difficult or impossible to retain auditors in respect of their operations in China, which could result in their financial statements being
determined to not be in compliance with the requirements of the Exchange Act, including possible delisting. Moreover, any negative news about any such
future proceedings against the firms may cause investor uncertainty regarding China-based, U.S.-listed companies, including our company, and the market
price of our shares may be adversely affected.

If our independent registered public accounting firm was denied, even temporarily, the ability to practice before the SEC and we were unable to timely
find another registered public accounting firm to audit and issue an opinion on our financial statements, our financial statements could be determined not to be
in compliance with the requirements of the Exchange Act. Such a determination could ultimately lead to the delisting of our shares from the Nasdaq or
deregistration from the SEC, or both, which would substantially reduce or effectively terminate the trading of our shares in the United States.

Risks Related to Our Corporate Structure

The PRC government may find that the contractual arrangements that establish our corporate structure for operating our business do not comply
with applicable PRC laws and regulations.

PRC laws and regulations currently require any foreign entity that invests in the education business in China to be an educational institution with
relevant experience in providing education services outside China. Our Cayman Islands holding company is not an educational institution and does not
provide education services. To comply with PRC laws and regulations, we operate our business through our PRC consolidated affiliates, including Beijing
Step Ahead Education Technology Development Co., Ltd., or Beijing Step Ahead or VIE, and its subsidiaries and schools that operate self-owned learning
centers. Beijing Step Ahead is 80% owned by Mr. Peng Zhang and 20% owned by Mr. Yiding Sun. Both shareholders of Beijing Step Ahead are PRC
citizens. We entered into a series of contractual arrangements with Beijing Step Ahead and its schools and shareholders, which enable us to:

. exercise effective control over our consolidated affiliates;

. receive substantially all of the economic benefits from our consolidated affiliates; and
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. have a call option to purchase all or part of the equity interests in Beijing Step Ahead when and to the extent permitted by the relevant laws.

Because of these contractual arrangements, we are the primary beneficiary of Beijing Step Ahead and its subsidiaries and schools and treat them as our
PRC consolidated affiliates under U.S. GAAP. We consolidate the financial results of Beijing Step Ahead and its subsidiaries and schools in our consolidated
financial statements in accordance with U.S. GAAP. For a detailed discussion of these contractual arrangements, see “Corporate History and Structure.”

There are, however, substantial uncertainties regarding the interpretation and application of current or future PRC laws and regulations concerning
foreign investment in the PRC, and their application to and effect on the legality, binding effect and enforceability of the contractual arrangements. In
particular, we cannot rule out the possibility that PRC regulatory authorities, courts or arbitral tribunals may in the future adopt a different or contrary
interpretation or take a view that is inconsistent with the opinion of our PRC legal counsel.

It is uncertain whether any new PRC laws, rules or regulations relating to VIE structures will be adopted or if adopted, what affect they may have on
our corporate structure. In particular, in January 2015, the Ministry of Commerce, or MOFCOM, published a discussion draft of the proposed Foreign
Investment Law, or the Draft Foreign Investment Law, for public review and comments. Among other things, the Draft Foreign Investment Law expands the
definition of foreign investment and introduces the principle of “actual control” in determining whether a company is considered a foreign-invested
enterprise, or an FIE. Under the Draft Foreign Investment Law, variable interest entities would be deemed as FIEs, if they are ultimately “controlled” by
foreign investors, and would thus be subject to restrictions on foreign investments. We are controlled by a legal entity incorporated outside of PRC, and
therefore, it increases the likelihood that our company may be deemed as controlled by foreigners. However, the draft law has not taken a position on what
actions will be taken with respect to existing companies with a “variable interest entity” structure, whether or not these companies are controlled by Chinese
parties. It is uncertain when the draft would be signed into law and whether the final version would have any substantial changes from the draft. See
“Regulation—The Draft Foreign Investment Law” and “—We face uncertainties with respect to the interpretation and implementation of The Draft Foreign
Investment Law, which proposes significant changes to the PRC foreign investment legal regime and has a material impact on businesses in China controlled
by foreign invested enterprises primarily through contractual arrangements, such as our business.”

If, as a result of such contractual arrangement, we or Beijing Step Ahead and its subsidiaries and schools are found to be in violation of any existing or
future PRC laws or regulations, or such contractual arrangement is determined as illegal and invalid by the PRC court, arbitral tribunal or regulatory
authorities, or we fail to obtain, maintain or renew any of the required permits or approvals, the relevant PRC regulatory authorities would have broad
discretion to take action in dealing with such violations or failures, including:

. revoking the business licenses and/or operating licenses of Rise Tianjin Education Information Consulting Co., Ltd., or Rise Tianjin, and/or
Beijing Step Ahead and its subsidiaries and schools;

. discontinuing or restricting the conduct of any transactions between Rise Tianjin and Beijing Step Ahead and its subsidiaries and schools;
. limiting our business expansion in China by way of entering into contractual arrangements;
. imposing fines and penalties, confiscating the income from Beijing Step Ahead and its subsidiaries and schools, or imposing other requirements

with which we or Beijing Step Ahead and its subsidiaries and schools may not be able to comply with;
. shutting down our servers or blocking our websites;

. requiring us to restructure our ownership structure or operations, including terminating the contractual arrangements with Beijing Step Ahead and
its subsidiaries and schools and deregistering the equity pledges of Beijing Step Ahead;
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. restricting or prohibiting our use of the proceeds of this offering to finance our business and operations in China;

. restricting the use of financing sources by us or our consolidated affiliates or otherwise restricting our or their ability to conduct business;
. imposing additional conditions or requirements with which we may not be able to comply with; or

. take other regulatory or enforcement actions against us that could be harmful to our business.

The imposition of any of these penalties could result in a material and adverse effect on our ability to conduct our business and on our results of
operations. If any of these penalties results in our inability to direct the activities of our consolidated affiliates that most significantly impact their economic
performance, and/or our failure to receive the economic benefits from our consolidated affiliates, we may not be able to consolidate them in our consolidated
financial statements in accordance with U.S. GAAP.

We face uncertainties with respect to the interpretation and implementation of The Draft Foreign Investment Law, which proposes significant
changes to the PRC foreign investment legal regime and has a material impact on businesses in China controlled by foreign invested enterprises
primarily through contractual arrangements, such as our business.

On January 19, 2015, MOFCOM published the Draft Foreign Investment Law. At the same time, MOFCOM published an accompanying explanatory
note of the draft Foreign Investment Law, which contains important information about the Draft Foreign Investment Law, including its drafting philosophy
and principles, main content, plans to transition to the new legal regime and treatment of business in China controlled by FIEs, primarily through contractual
arrangements. The Draft Foreign Investment Law is intended to replace the current foreign investment legal regime consisting of three laws: the Sino-Foreign
Equity Joint Venture Enterprise Law, the Sino-Foreign Cooperative Joint Venture Enterprise Law and the Foreign Owned Enterprise Law, as well as detailed
implementing rules. The Draft Foreign Investment Law proposes significant changes to the PRC foreign investment legal regime and may have a material
impact on Chinese companies listed or to be listed overseas. The Draft Foreign Investment Law is to regulate FIEs the same way as PRC domestic entities,
except for those FIEs that operate in industries deemed to be either foreign “restricted” or “prohibited.” The Draft Foreign Investment Law also provides that
only FIEs operating in foreign restricted or prohibited industries will require entry clearance and other approvals that are not required of PRC domestic
entities. As a result of the entry clearance and approvals, certain FIEs operating in foreign restricted or prohibited industries may not be able to continue their
operations through contractual arrangements.

The specifics of the application of the Draft Foreign Investment Law to variable interest entity structures have yet to be proposed, but it is anticipated
that the Draft Foreign Investment Law will regulate variable interest entities.

MOFCOM suggests both registration and approval as potential options for the regulation of variable interest entity structures, depending on whether
they are “Chinese” or “foreign-controlled.” One of the core concepts of the Draft Foreign Investment Law is “de facto control,” which emphasizes substance
over form in determining whether an entity is “Chinese” or “foreign-controlled.” This determination requires considering the nature of the investors that
exercise control over the entity. “Chinese investors” are natural persons who are Chinese nationals, Chinese government agencies and any domestic enterprise
controlled by Chinese nationals or government agencies. “Foreign investors” are foreign citizens, foreign governments, international organizations and
entities controlled by foreign citizens and entities. In its current form, the Draft Foreign Investment Law will make it difficult for foreign financial investors,
including private equity and venture capital firms, to obtain a controlling interest of a Chinese enterprise in a foreign restricted industry.
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We rely on contractual arrangements with our consolidated dffiliates and the shareholders of Beijing Step Ahead for our operations in China,
which may not be as effective in providing control as direct ownership.

We have relied and expect to continue to rely on the contractual arrangements with our consolidated affiliates and the shareholders of Beijing Step
Ahead to operate our junior ELT business. For a description of these contractual arrangements, see “Corporate History and Structure—Corporate Structure.”
In 2014, 2015 and 2016 and for the six months ended June 30, 2017, the revenue contribution of our consolidated affiliates accounted for 97%, 95%, 95% and
95%, respectively, of our total revenues. However, these contractual arrangements may not be as effective as direct equity ownership in providing us with
control over our consolidated affiliates. Any failure by our consolidated affiliates or the shareholders of Beijing Step Ahead to perform their obligations under
the contractual arrangements would have a material adverse effect on the financial position and performance of our company. For example, the contractual
arrangements are governed by PRC law and provide for the resolution of disputes through arbitration in China. Accordingly, these contracts would be
interpreted in accordance with PRC law and any disputes would be resolved in accordance with arbitral procedures as contractually stipulated. The
commercial arbitration system in China is not as developed as some other jurisdictions, such as the United States.

As aresult, uncertainties in the commercial arbitration system or legal system in China could limit our ability to enforce these contractual
arrangements. In addition, if the legal structure and the contractual arrangements were found to violate any existing or future PRC laws and regulations, we
may be subject to fines or other legal or administrative sanctions.

If the imposition of government actions causes us to lose our right to direct the activities of our consolidated affiliates or our right to receive
substantially all the economic benefits from our consolidated affiliates and we are not able to restructure our ownership structure and operations in a
satisfactory manner, we would no longer be able to consolidate the financial results of our consolidated affiliates.

Our consolidated dffiliates and their shareholders may fail to perform their obligations under the contractual arrangements.

Our consolidated affiliates and their shareholders may fail to take certain actions required for our business or to follow our instructions despite their
contractual obligations to do so. If they fail to perform their obligations under their respective agreements with us, we may have to rely on legal remedies
under PRC law, including seeking specific performance or injunctive relief, which may not be effective.

The shareholders of Beijing Step Ahead may have actual or potential conflict of interest with us and not act in the best interests of our company.

The shareholders of Beijing Step Ahead, namely, Mr. Peng Zhang and Mr. Yiding Sun, may have actual or potential conflicts of interest with us. These
shareholders may refuse to sign or breach, or cause our consolidated affiliates to breach, or refuse to renew, the existing contractual arrangements we have
with them and our consolidated affiliates, which would have a material and adverse effect on our ability to effectively control our consolidated affiliates and
receive economic benefits from it. For example, the shareholders may be able to cause our agreements with our consolidated affiliates to be performed in a
manner adverse to us by, among other things, failing to remit payments due under the contractual arrangements to us on a timely basis. We cannot assure you
that when conflicts of interest arise any or all of these shareholders will act in the best interests of our company or such conflicts will be resolved in our favor.
Currently, we do not have any arrangements to address potential conflicts of interest between these shareholders and our company. If we cannot resolve any
conflict of interest or dispute between us and these shareholders, we would have to rely on legal proceedings, which could result in disruption of our business
and subject us to substantial uncertainty as to the outcome of any such legal proceedings.
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We rely on dividends, fees and other distributions paid by our PRC subsidiaries to fund any cash and financing requirements we may have, and any
limitation on the ability of our PRC subsidiaries to make payments to us could hinder our ability to conduct our business.

We are a holding company and rely principally on dividends and fees paid by our subsidiaries in China for our cash needs, including paying dividends
and other cash distributions to our shareholders to the extent we choose to do so, servicing any debt we may incur and paying our operating expenses. The
income for our offshore and PRC subsidiaries, especially Bain Capital Rise Education (HK) Limited, or Rise HK, Rise IP (Cayman) Limited, or Rise IP, and
Rise Tianjin, in turn depends on the service fees and IP royalty fees paid by our consolidated affiliates. Current PRC regulations permit our subsidiaries in
China to pay dividends to us only out of their accumulated profits, if any, determined in accordance with Chinese accounting standards and regulations. Under
the applicable requirements of PRC law, our PRC subsidiaries may only distribute dividends after they have made allowances to fund certain statutory
reserves. These reserves are not distributable as cash dividends. In addition, at the end of each fiscal year, each of our schools is required to allocate a certain
amount to its development fund for the construction or maintenance of the school properties or purchase or upgrade of school facilities. In particular, our
schools that require reasonable returns must allocate no less than 25.0% of their annual net income, and our schools that do not require reasonable returns
must allocate no less than 25.0% of their annual increase in the net assets of the school as determined in accordance with generally accepted accounting
principles in the PRC. Furthermore, if our subsidiaries or our consolidated affiliates in China incur debt on their own behalf in the future, the instruments
governing the debt may restrict their ability to pay dividends or make other payments to us. Any such restrictions may materially affect such entities’ ability
to make dividends or make payments, in IP royalty, service fees or otherwise, to us, which may materially and adversely affect our business, financial
condition and results of operations.

Contractual arrangements between our consolidated dffiliates and us may be subject to scrutiny by the PRC tax authorities who may find that we or
our consolidated dffiliates owe additional taxes.

Under PRC laws and regulations, transactions between related parties should be conducted on an arm’s-length basis and may be subject to audit or
challenge by the PRC tax authorities. We could face material adverse tax consequences if the PRC tax authorities determine that the contractual arrangements
among our subsidiary in China, our consolidated affiliates and the shareholders of Beijing Step Ahead are not conducted on an arm’s-length basis and adjust
the income of our consolidated affiliates through the transfer pricing adjustment. A transfer pricing adjustment could, among other things, result in, for PRC
tax purposes, increased tax liabilities of our subsidiary in China and consolidated affiliates. In addition, the PRC tax authorities may require us to disgorge our
prior tax benefits, and require us to pay additional taxes for prior tax years and impose late payment fees and other penalties on our subsidiary in China and
consolidated affiliates for underpayment of prior taxes. To date, similar contractual arrangements have been used by many public companies, including
companies listed in the United States, and, to our knowledge, the PRC tax authorities have not imposed any material penalties on those companies. However,
we cannot assure you that such penalties will not be imposed on any other companies or us in the future. Our net income may be reduced if the tax liabilities
of our consolidated affiliates materially increase or if they are found to be subject to additional tax obligations, late payment fees or other penalties.

Our consolidated dffiliates may become the subject of a bankruptcy or liquidation proceeding.

We currently conduct our operations in China through contractual arrangements with our consolidated affiliates and the shareholders of Beijing Step
Ahead. As part of these arrangements, substantially all of our education-related assets that are critical to the operation of our business are held by our
consolidated affiliates. If any of these entities goes bankrupt and all or part of their assets become subject to liens or rights of third-party creditors, we may be
unable to continue some or all of our business activities, which could materially and adversely affect our business, financial condition and results of
operations. If any of our consolidated affiliates undergoes a voluntary or involuntary liquidation proceeding, its equity owner or unrelated third-party creditors
may claim rights relating to some or all of these assets, which would hinder our ability to operate our business and could materially and adversely affect our
business, our ability to generate revenue and the market price of our ADSs.

24



Table of Contents

The custodians or authorized users of our controlling non-tangible assets, including chops and seals, may fail to fulfill their responsibilities, or
misappropriate or misuse these assets.

Under PRC law, legal documents for corporate transactions, including agreements and contracts that our business relies on, are executed using the chop
or seal of the signing entity or with the signature of a legal representative whose designation is registered and filed with the relevant PRC industry and
commerce authorities.

In order to maintain the physical security of our chops, we generally have them stored in secured locations accessible only to authorized employees.
Although we monitor such authorized employees, the procedures may not be sufficient to prevent all instances of abuse or negligence. There is a risk that our
employees could abuse their authority, for example, by entering into a contract not approved by us or seeking to gain control of one of our subsidiaries or
consolidated affiliates. If any employee obtains, misuses or misappropriates our chops and seals or other controlling intangible assets for whatever reason, we
could experience disruption to our normal business operations. We may have to take corporate or legal action, which could involve significant time and
resources to resolve and divert management from our operations.

PRC regulation of loans to and direct investment in PRC entities by offshore holding companies and governmental control of currency conversion
may delay or prevent us from using the proceeds of this offering to make loans or additional capital contributions to our PRC subsidiaries and
consolidated dffiliates, which could materially and adversely affect our liquidity and our ability to fund and expand our business.

Any funds we transfer to our PRC subsidiaries and consolidated affiliates, either as a shareholder loan or as an increase in registered capital, are subject
to approval by or registration with relevant governmental authorities in China. According to the relevant PRC regulations on foreign-invested enterprises, or
FIEs, the combined amount of offshore capital contributions and loans cannot exceed the FIE’s approved total investment amount. Any capital contributions
to our PRC subsidiaries must be filed with MOFCOM or its local counterparts, and registered with a local bank authorized by the State Administration of
Foreign Exchange, or SAFE. In addition, (a) any loan provided by us to Rise Tianjin, our WFOE, which is a FIE, cannot exceed the difference between its
total investment amount and registered capital, and must be registered with SAFE or its local counterparts, and (b) any loan provided by us to our VIE, its
subsidiaries and schools, which are domestic PRC entities, over a certain threshold, must be approved by the relevant government authorities and must be
registered with SAFE or its local counterparts. Given that the registered capital and total investment amount of Rise Tianjin are currently the same, if we seek
to make a capital contribution to Rise Tianjin we must first apply to increase both its registered capital and total investment amount, while if we seek to
provide a loan to Rise Tianjin, we must first increase its total investment amount. Although we currently do not have any immediate plans to utilize the
proceeds from this offering to make capital contribution into Rise Tianjin or provide any loan to Rise Tianjin or to our VIE, its subsidiaries or schools, if we
seek to do so in the future, we may not be able to obtain the required government approvals or complete the required registrations on a timely basis, if at all. If
we fail to receive such approvals or complete such registrations, our ability to use the proceeds of this offering and to capitalize our PRC operations may be
negatively affected, which could adversely affect our liquidity and our ability to fund and expand our business.

On March 30, 2015, SAFE promulgated the Circular on Reforming the Management Approach Regarding the Foreign Exchange Capital Settlement of
Foreign-Invested Enterprises, or SAFE Circular 19. SAFE Circular 19 launched a nationwide reform of the administration of the settlement of the foreign
exchange capitals of FIEs and allows FIEs to settle their foreign exchange capital at their discretion, but continues to prohibit FIEs from using the Renminbi
fund converted from their foreign exchange capitals for expenditure beyond their business scopes, providing entrusted loans or repaying loans between
non-financial enterprises. Violations of these Circulars could result in severe monetary or other penalties. SAFE Circular 19 and relevant foreign exchange
regulatory rules may significantly limit our ability to use Renminbi converted from the net proceeds of this
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offering to fund the establishment of new entities in China by our consolidated affiliates, to invest in or acquire any other PRC companies through our PRC
subsidiaries or consolidated affiliates or to establish new consolidated affiliates in the PRC, which may adversely affect our business, financial condition and
results of operations.

Risks Related to Doing Business in China

PRC economic, political and social conditions, as well as changes in any government policies, laws and regulations, could adversely affect the
overall economy in China or the education services market.

Substantially all of our operations are conducted in China, and substantially all of our revenues are derived from China. Accordingly, our business,
prospects, financial condition and results of operations are subject, to a significant extent, to economic, political and legal developments in China.

The PRC economy differs from the economies of most developed countries in many respects. Although the PRC economy has been transitioning from
a planned economy to a more market-oriented economy since the late 1970s, the PRC government continues to play a significant role in regulating the
industry. The PRC government continues to exercise significant control over China’s economic growth through allocating resources, controlling the
incurrence and payment of foreign currency-denominated obligations, setting monetary policy and providing preferential treatment to particular industries or
companies. Uncertainties or changes in any of these policies, laws and regulations, especially those affecting the private education industry in China, could
adversely affect the economy in China or the market for education services, which could harm our business. For example, under the previous Law on the
Promotion of Private Education and its implementing rules, a private school should elect to be either a school that does not require “reasonable returns” or a
school that requires “reasonable returns.” A private school must consider factors such as the school’s tuition, ratio of the funds used for education-related
activities to the course fees collected, admission standards and educational quality when determining the percentage of the school’s net income that would be
distributed to the investors as reasonable returns. However, the previous PRC laws and regulations provide no clear guideline for determining “reasonable
returns”. In addition, the previous PRC laws and regulations do not set forth any different requirements for the management and operations of private schools
that elect to require reasonable returns as compared to those that do not. On September 1, 2017, the Amended Law on the Promotion of Private Education
came into effect, under which the concept “reasonable returns” is no longer applicable and a private school should elect to be either a for-profit school or a
non-profit school. A for-profit school will be registered as a corporation and can distribute its profits to its sponsors pursuant to relevant corporate laws, while
a non-profit school can only use its profits for the operation of schools. As the implementation rules for the Amended Law on the Promotion of Private
Education are not yet available as of the date of the prospectus, it remains uncertain how the relevant government authorities will implement the new laws and
how long the grace period will be.

While the PRC economy has experienced significant growth in the past two to three decades, growth has been uneven, both geographically and among
various sectors of the economy. Demand for our education services depends, in large part, on economic conditions in China and especially the regions where
we operate, including Beijing, Shanghai, Shenzhen and Guangzhou. Any significant slowdown in China’s economic growth may adversely affect the
disposable income of the families of prospective students and cause prospective students to delay or cancel their plans to enroll in our learning centers, which
in turn could reduce our revenues. In addition, any sudden changes to China’s political system or the occurrence of social unrest could also have a material
adverse effect on our business, financial condition, results of operations and prospects.
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We may be subject to significant limitations on our ability to operate learning centers, or otherwise be materially and adversely affected by changes
in PRC laws and regulations governing private education providers. PRC rules and regulations issued by government authorities may restrict or
prohibit after-school tutoring services; and similar or more stringent rules or requlations that limit our ability to offer our services may be
introduced in the future.

Our junior ELT business is subject to certain regulations in China. The PRC government regulates various aspects of our business and operations, such
as curriculum content, education materials, tuition and other fees. The laws and regulations applicable to the private education sector are subject to frequent
change, and new laws and regulations may be adopted, some of which may have a negative effect on our business, either retroactively or prospectively.

Foreign ownership in education services is subject to significant regulations in China. The PRC government regulates the provision of education
services through strict licensing requirements. We are a company incorporated in the Cayman Islands. Our PRC subsidiary, Rise Tianjin, is a foreign-owned
enterprise and is currently ineligible to apply for and hold licenses and permits to operate, or otherwise own sponsorship interests in, our schools. Due to these
restrictions, we conduct our junior ELT business in China primarily through contractual arrangements among (1) Rise HK, (2) Rise Tianjin, (3) our
consolidated affiliates, including Beijing Step Ahead, its subsidiaries and schools operating self-owned learning centers, and (4) the shareholders of Beijing
Step Ahead, namely, Mr. Peng Zhang and Mr. Yiding Sun. We hold the required licenses and permits necessary to conduct our junior ELT business in China
through the schools controlled by Beijing Step Ahead. We have been and expect to continue to be dependent on our consolidated affiliates to operate our
junior ELT business. See “Corporate History and Structure—Corporate Structure” for more information.

As of the date of this prospectus, similar ownership structure and contractual arrangements have been used by many China-based companies listed
overseas, including a number of education companies listed in the United States. To our knowledge, none of the fines or punishments listed above has been
imposed on any of these public companies, including companies in the education industry. However, we cannot assure you that such fines or punishments will
not be imposed on us or any other companies in the future. If any of the above fines or punishments is imposed on us, our business, financial condition and
results of operations could be materially and adversely affected. If any of these penalties results in our inability to direct the activities of Beijing Step Ahead
and its subsidiaries and schools that most significantly impact their economic performance, and/or our failure to receive the economic benefits from Beijing
Step Ahead and its subsidiaries and schools, we may not be able to consolidate Beijing Step Ahead and its subsidiaries and schools in our financial statements
in accordance with U.S. GAAP. However, we do not believe that such actions would result in the liquidation or dissolution of our company, our wholly-
owned subsidiaries in China or Beijing Step Ahead or its subsidiaries or schools.

We face uncertainties with respect to the PRC legal system.

The PRC legal system is a civil law system based on written statutes. Unlike the common law system, prior court decisions in a civil law system may
be cited as reference but have limited precedential value. Since 1979, newly introduced PRC laws and regulations have significantly enhanced the protections
of interest relating to foreign investments in China. However, since these laws and regulations are relatively new and the PRC legal system continues to
evolve rapidly, the interpretations of such laws and regulations may not always be consistent, and enforcement of these laws and regulations involves
significant uncertainties, any of which could limit the available legal protections.

In addition, the PRC administrative and judicial authorities have significant discretion in interpreting, implementing or enforcing statutory rules and
contractual terms, and it may be more difficult to predict the outcome of administrative and judicial proceedings and the level of legal protection we may
enjoy in the PRC than under some more developed legal systems. These uncertainties may affect our decisions on the policies and actions to be taken to
comply with PRC laws and regulations, and may affect our ability to enforce our

27



Table of Contents

contractual or tort rights. In addition, the regulatory uncertainties may be exploited through unmerited legal actions or threats in an attempt to extract
payments or benefits from us. Such uncertainties may therefore increase our operating expenses and costs, and materially and adversely affect our business
and results of operations.

Under the PRC Enterprise Income Tax Law, or the EIT Law, we may be classified as a PRC “resident enterprise,” which could result in
unfavorable tax consequences to us and our non-PRC shareholders.

The PRC enterprise income tax law and its implementing rules provide that enterprises established outside of China whose “de facto management
bodies” are located in China are considered “resident enterprises” under PRC tax laws. The implementing rules define the term “de facto management bodies”
as a management body which substantially manages, or has control over the business, personnel, finance and assets of an enterprise. On April 22, 2009, the
State Administration of Taxation issued Circular 82, which provides that a foreign enterprise controlled by a PRC company or a group of PRC companies will
be classified as a “resident enterprise” with its “de facto management body” located within China if all of the following requirements are satisfied: (1) the
senior management and core management departments in charge of its daily operations function are mainly in China; (2) its financial and human resources
decisions are subject to determination or approval by persons or bodies in China; (3) its major assets, accounting books, company seals, and minutes and files
of its board and shareholders’ meetings are located or kept in China; and (4) at least half of the enterprise’s directors with voting right or senior management
reside in China. The State Administration of Taxation issued a bulletin on August 3, 2011 to provide more guidance on the implementation of Circular 82.
The bulletin clarifies certain matters relating to resident status determination, post-determination administration and competent tax authorities.

In addition, the State Administration of Taxation issued a bulletin on January 29, 2014 to provide more guidance on the implementation of Circular 82.
This bulletin further provides that, among other things, an entity that is classified as a “resident enterprise” in accordance with the circular shall file the
application for classifying its status of residential enterprise with the local tax authorities where its main domestic investors are registered. From the year in
which the entity is determined to be a “resident enterprise,” any dividend, profit and other equity investment gain shall be taxed in accordance with the
enterprise income tax law and its implementing rules.

As the tax resident status of an enterprise is subject to the determination by the PRC tax authorities, if we are deemed a PRC “resident enterprise,” we
will be subject to PRC enterprise income tax on our worldwide income at a uniform tax rate of 25.0%, although dividends distributed to us from our existing
PRC subsidiaries and any other PRC subsidiaries which we may establish from time to time could be exempt from the PRC dividend withholding tax due to
our PRC “resident recipient” status. This could have a material adverse effect on our overall effective tax rate, our income tax expenses and our net income.
Furthermore, dividends, if any, paid to our shareholders and ADS holders may be decreased as a result of the decrease in distributable profits. In addition, if
we were to be considered a PRC “resident enterprise,” dividends we pay with respect to our ADSs or ordinary shares and the gains realized from the transfer
of our ADSs or ordinary shares may be considered income derived from sources within China and be subject to PRC withholding tax, at a rate of 10.0% in the
case of non-PRC enterprises or 20.0% in the case of non-PRC individuals, which could have a material adverse effect on the value of your investment in us
and the price of our ADSs.

There are significant uncertainties under the EIT Law relating to the withholding tax liabilities of our PRC subsidiaries, and dividends payable by
our PRC subsidiaries to our offshore subsidiaries may not qualify to enjoy certain treaty benefits.

Under the PRC enterprise income tax and its implementation rules, the profits of a foreign-invested enterprise generated through operations, which are
distributed to its immediate holding company outside China, will be subject to a withholding tax rate of 10.0%. Pursuant to a special arrangement between
Hong Kong and China, such rate may be reduced to 5.0% if a Hong Kong resident enterprise owns more than 25.0% of the equity interest in the PRC
company. Our current PRC subsidiaries are wholly owned by our Hong Kong subsidiary,
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Rise HK. Accordingly, Rise HK may qualify for a 5.0% tax rate in respect of distributions from its PRC subsidiaries. Under the Notice of the State
Administration of Taxation on Issues regarding the Administration of the Dividend Provision in Tax Treaties promulgated on February 20, 2009, the taxpayer
needs to satisfy certain conditions to enjoy the benefits under a tax treaty. These conditions include: (1) the taxpayer must be the beneficial owner of the
relevant dividends, and (2) the corporate shareholder to receive dividends from the PRC subsidiaries must have continuously met the direct ownership
thresholds during the 12 consecutive months preceding the receipt of the dividends. Further, the State Administration of Taxation promulgated the Notice on
How to Understand and Recognize the “Beneficial Owner” in Tax Treaties on October 27, 2009, which limits the “beneficial owner” to individuals,
enterprises or other organizations normally engaged in substantive operations, and sets forth certain detailed factors in determining the “beneficial owner”
status.

Entitlement to a lower tax rate on dividends according to tax treaties or arrangements between the PRC central government and governments of other
countries or regions is subject to SAT Circular 60 which provides that non-resident enterprises are not required to obtain pre-approval from the relevant tax
authority in order to enjoy the reduced withholding tax. Instead, non-resident enterprises and their withholding agents may, by self-assessment and on
confirmation that the prescribed criteria to enjoy the tax treaty benefits are met, directly apply the reduced withholding tax rate, and file necessary forms and
supporting documents when performing tax filings, which will be subject to post-tax filing examinations by the relevant tax authorities. As a result, we cannot
assure you that we will be entitled to any preferential withholding tax rate under tax treaties for dividends received from our PRC subsidiaries.

We may be subject to discontinuation or revocation of any of the preferential tax treatments and government subsidies or imposition of any
additional taxes and surcharges.

Rise Tianjin, or the WFOE, was granted certain governmental subsidies in 2016 and these governmental subsidies remain effective as of the date of this
prospectus. Pursuant to the letter agreement that we entered into with the local government in Tianjin, the local government agreed to provide us subsidies
based on the value-added tax, business tax and enterprise income tax until 2020. Nevertheless, the government agencies may decide to reduce, eliminate or
cancel subsidies at any time. We cannot assure you of the continued availability of the government incentives and subsidies currently enjoyed by the WFOE.
The discontinuation of these governmental incentives and subsidies could adversely affect our financial condition and results of operations. We face
uncertainties with respect to indirect transfers of the equity interests in PRC resident enterprises by their non-PRC holding companies.

Pursuant to the Notice on Strengthening Administration of Enterprise Income Tax for Share Transfers by Non-PRC Resident Enterprises, or Circular
698, issued by the State Administration of Taxation on December 10, 2009, where a foreign investor transfers the equity interests in a PRC resident enterprise
indirectly via disposition of the equity interests of an overseas holding company, and such overseas holding company is located in a tax jurisdiction that
(1) has an effective tax rate less than 12.5% or (2) does not tax foreign income of its residents, the foreign investor shall report the indirect transfer to the
competent PRC tax authority. The PRC tax authority will examine the nature of such indirect transfer, and if the tax authority considers that the foreign
investor has adopted an “abusive arrangement” in order to reduce, avoid or defer PRC taxes, it may disregard the existence of the overseas holding company
and re-characterize the indirect transfer such that gains derived from such indirect transfer may be subject to PRC withholding tax at a rate of up to 10.0%.
Circular 698 also provides that, where a non-PRC resident enterprise transfers its equity interests in a PRC resident enterprise to its related parties at a price
lower than the fair market value, the competent tax authority has the power to make a reasonable adjustment to the taxable income of the transaction. Circular
698 is retroactively effective from January 1, 2008.

There is uncertainty as to the application of Circular 698. For example, while the term “indirect transfer” is not clearly defined, it is understood that the
relevant PRC tax authorities have jurisdiction regarding requests for information over a wide range of foreign entities having no direct contact with China.
Moreover, the relevant authority has not yet promulgated any formal provisions or formally declared or stated how to calculate the
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effective tax rates in foreign tax jurisdictions, and the process and format of the reporting of an Indirect Transfer to the competent tax authority of the relevant
PRC resident enterprise remain unclear. In addition, there are no formal declarations with regard to how to determine whether a foreign investor has adopted
an abusive arrangement in order to reduce, avoid or defer PRC tax.

The State Administration of Taxation issued Bulletin on Several Issues concerning the Enterprise Income Tax on the Indirect Transfers of Properties by
Non-Resident Enterprises, or Bulletin 7, on February 3, 2015, which replaced or supplemented certain previous rules under Circular 698. Under Bulletin 7, an
“indirect transfer” of assets, including equity interests in a PRC resident enterprise, by non-PRC resident enterprises may be re-characterized and treated as a
direct transfer of PRC taxable assets, if such arrangement does not have a reasonable commercial purpose and was established for the purpose of avoiding
payment of PRC enterprise income tax. As a result, gains derived from such indirect transfer may be subject to PRC enterprise income tax. According to
Bulletin 7, “PRC taxable assets” include assets attributed to an establishment in China, immoveable properties in China, and equity investments in PRC
resident enterprises. In respect of an indirect offshore transfer of assets of a PRC establishment, the relevant gain is to be regarded as effectively connected
with the PRC establishment and therefore included in its enterprise income tax filing, and would consequently be subject to PRC enterprise income tax at a
rate of 25.0%. Where the underlying transfer relates to the immoveable properties in China or to equity investments in a PRC resident enterprise, which is not
effectively connected to a PRC establishment of a non-resident enterprise, a PRC enterprise income tax at 10.0% would apply, subject to available preferential
tax treatment under applicable tax treaties or similar arrangements, and the party who is obligated to make the transfer payments has the withholding
obligation. There is uncertainty as to the implementation details of Bulletin 7. If Bulletin 7 was determined by the tax authorities to be applicable to some of
our transactions involving PRC taxable assets, our offshore subsidiaries conducting the relevant transactions might be required to spend valuable resources to
comply with Bulletin 7 or to establish that the relevant transactions should not be taxed under Bulletin 7.

As aresult, we and our non-PRC shareholders may have the risk of being taxed for the disposition of our ordinary shares or ADS and may be required
to spend valuable resources to comply with Circular 698 and Bulletin 7 or to establish that we or our non-PRC shareholders should not be taxed as an indirect
transfer, which may have a material adverse effect on our financial condition and results of operations or the investment by non-PRC investors in us.

Restrictions on currency exchange may limit our ability to receive and use our revenues effectively.

Substantially all of our revenue is denominated in Renminbi. As a result, restrictions on currency exchange may limit our ability to use revenue
generated in Renminbi to fund business activities we may have outside China in the future or to make dividend payments to our shareholders and ADS
holders in U.S. Dollars. Under current PRC laws and regulations, Renminbi is freely convertible for current account items, such as trade and service-related
foreign exchange transactions and dividend distributions. However, Renminbi is not freely convertible for direct investment or loans or investments in
securities outside China, unless such use is approved by SAFE. For example, foreign exchange transactions under our subsidiary’s capital account, including
principal payments in respect of foreign currency-denominated obligations, remain subject to significant foreign exchange controls and the approval
requirement of SAFE. These limitations could affect our ability to obtain foreign exchange for capital expenditures.

Our PRC subsidiaries are permitted to declare dividends to our offshore subsidiary holding their equity interest, convert the dividends into a foreign
currency and remit to its shareholder outside China. In addition, in the event that our PRC subsidiaries liquidate, proceeds from the liquidation may be
converted into foreign currency and distributed outside China to our overseas subsidiary holding its equity interest. Furthermore, in the event that Beijing Step
Ahead or any of its subsidiaries liquidates, our PRC subsidiary, Rise Tianjin, may, pursuant to the Proxy Agreement executed by Mr. Peng Zhang and
Mr. Yiding Sun, require Beijing Step Ahead or any of its subsidiaries to pay and remit the proceeds from such liquidation to Rise Tianjin. Rise Tianjin then
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may distribute such proceeds to us after converting them into foreign currency and remit them outside China in the form of dividends or other distributions.
Once remitted outside China, dividends, distributions or other proceeds from liquidation paid to us will not be subject to restrictions under PRC regulations
on its further transfer or use.

Other than the above distributions by and through our PRC subsidiaries which are permitted to be made without the necessity to obtain further
approvals, any conversion of the Renminbi-denominated revenue generated by our consolidated affiliates for direct investment, loan or investment in
securities outside China will be subject to the limitations discussed above. To the extent we need to convert and use any Renminbi-denominated revenue
generated by our consolidated affiliates not paid to our PRC subsidiaries and revenues generated by our PRC subsidiaries not declared and paid as dividends,
the limitations discussed above will restrict the convertibility of, and our ability to directly receive and use such revenue. As a result, our business and
financial condition may be adversely affected. In addition, we cannot assure you that the PRC regulatory authorities will not impose more stringent
restrictions on the convertibility of Renminbi in the future, especially with respect to foreign exchange transactions.

We face fluctuations in the value of the Renminbi.

The change in value of the Renminbi against the U.S. Dollar and other currencies is affected by, various factors, such as changes in China’s political
and economic conditions. On July 21, 2005, the PRC government changed its decade-old policy of pegging the value of the Renminbi to the U.S. Dollar.
Under such policy, the Renminbi was permitted to fluctuate within a narrow and managed band against a basket of certain foreign currencies. Later on, the
People’s Bank of China has decided to further implement the reform of the Renminbi exchange regime and to enhance the flexibility of Renminbi exchange
rates. Such changes in policy have resulted in a significant appreciation of the Renminbi against the U.S. Dollar since 2005. There remains significant
international pressure on the PRC government to adopt a more flexible currency policy, which could result in a further and more significant adjustment of the
Renminbi against the U.S. Dollar. Any significant appreciation or revaluation of the Renminbi may have a material adverse effect on the value of, and any
dividends payable on, our ADSs in foreign currency terms. More specifically, if we decide to convert our Renminbi into U.S. Dollars, appreciation of the U.S.
Dollar against the Renminbi would have a negative effect on the U.S. Dollar amount available to us. To the extent that we need to convert U.S. Dollars we
receive from our initial public offering into Renminbi for our operations, appreciation of the Renminbi against the U.S. Dollar would have an adverse effect
on the Renminbi amount we would receive from the conversion. In addition, appreciation or depreciation in the exchange rate of the Renminbi to the U.S.
Dollar could materially and adversely affect the price of our ADSs in U.S. Dollars without giving effect to any underlying change in our business or results of
operations.

We may be required to obtain prior approval of CSRC of the listing and trading of our ADSs on the NASDAQ Global Market, or Nasdagq.

On August 8, 2006, six PRC regulatory authorities, including MOFCOM, the State Assets Supervision and Administration Commission, the State
Administration of Taxation, the State Administration for Industry and Commerce, CSRC and SAFE, jointly issued the Regulations on Mergers and
Acquisitions of Domestic Enterprises by Foreign Investors, or the M&A Rules. This regulation, among other things, requires that the listing and trading on an
overseas stock exchange of securities in an offshore special purpose vehicle formed for purposes of holding direct or indirect equity interests in PRC
companies and controlled directly or indirectly by PRC companies or individuals be approved by CSRC.

While the implementation and interpretation of the M&A Rules remains unclear, we believe, based on the advice of our PRC counsel, that approval by
CSRC is not required for this offering. However, we cannot assure you that the relevant PRC regulatory authorities, including CSRC, would reach the same
conclusion as our PRC counsel. If CSRC or other PRC regulatory authority subsequently determines that we need to obtain CSRC’s approval for this offering,
we may face sanctions by CSRC or other PRC regulatory authorities. In such event,
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these regulatory authorities may, among other things, impose fines and penalties on or otherwise restrict our operations in China or delay or restrict any
remittance of the proceeds from this offering into China. CSRC or other PRC regulatory agencies may also take actions requiring us, or making it advisable
for us, to suspend or terminate this offering before settlement and delivery of the ADSs. Any such or other actions taken could have a material adverse effect
on our business, financial condition, results of operations, reputation and prospects, as well as the trading price of our ADSs.

Certain PRC regulations, including the M&A Rules and national security regulations, may require a complicated review and approval process
which could make it difficult for us to pursue growth through acquisitions in China.

The M&A Rules established additional procedures and requirements that could make merger and acquisition activities in China by foreign investors
more time-consuming and complex. For example, MOFCOM must be notified in the event a foreign investor takes control of a PRC domestic enterprise.
Although the amendment to the M&A Rules in 2016 generally eased the restrictions imposed on merger and acquisition activities, certain acquisitions of
domestic companies by offshore companies that are related to or affiliated with the same entities or individuals of the domestic companies, are still subject to
approval by MOFCOM.

The Anti-Monopoly Law promulgated by the Standing Committee of the National People’s Congress, or NPC, on August 30, 2007 (effective on
August 1, 2008) requires certain concentrated transactions or transactions involving parties above specified turnover thresholds to be reported to MOFCOM.
On February 3, 2011, the General Office of the State Council promulgated a Notice on Establishing the Security Review System for Mergers and Acquisitions
of Domestic Enterprises by Foreign Lenders, which officially established a security review system to monitor such transactions. In addition, the Implementing
Rules Concerning Security Review on Mergers and Acquisitions by Foreign Investors of Domestic Enterprises, issued by MOFCOM in August 2011, require
that mergers and acquisitions by foreign investors in “any industry with national security concerns” be subject to national security review by MOFCOM. In
addition, any activities attempting to circumvent such review process, including structuring the transaction through a proxy or contractual control
arrangement, are strictly prohibited.

There is significant uncertainty regarding the interpretation and implementation of these regulations relating to merger and acquisition activities in
China. In addition, complying with these requirements could be time-consuming, and the required notification, review or approval process may materially
delay or affect our ability to complete merger and acquisition transactions in China. As a result, our ability to seek growth through acquisitions may be
materially and adversely affected.

PRC regulations relating to foreign exchange registration of overseas investment by PRC residents may subject our PRC resident beneficial owners
or our PRC subsidiary to liability or penalties, limit our ability to inject capital into these subsidiaries, limit PRC subsidiary’s ability to increase
their registered capital or distribute profits to us, or may otherwise adversely affect us.

SAFE has promulgated regulations, including the Notice on Relevant Issues Relating to Foreign Exchange Control on Domestic Residents’ Investment
and Financing and Round-Trip Investment through Special Purpose Vehicles, or Circular 37, effective on July 4, 2014, and its appendices, that require PRC
residents, including PRC institutions and individuals, to register with local branches of SAFE in connection with their direct establishment or indirect control
of an offshore entity, for the purpose of overseas investment and financing, with such PRC residents’ legally owned assets or equity interests in domestic
enterprises or offshore assets or interests, referred to in Circular 37 as a “special purpose vehicle.” The term “control” under Circular 37 is broadly defined as
the operation rights, beneficiary rights or decision-making rights acquired by the PRC residents in the offshore special purpose vehicles by such means as
acquisition, trust, proxy, voting rights, repurchase, convertible bonds or other arrangements. Circular 37 further requires amendment to the registration in the
event of any significant changes with respect to the special purpose vehicle, such as increase or decrease of capital contributed by PRC
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individuals, share transfer or exchange, merger, division or other material event. In the event that a PRC shareholder holding interests in a special purpose
vehicle fails to fulfill the required SAFE registration, the PRC subsidiaries of that special purpose vehicle may be prohibited from making profit distributions
to the offshore parent and from carrying out subsequent cross-border foreign exchange activities, and the special purpose vehicle may be restricted in its
ability to contribute additional capital into its PRC subsidiaries. Further, failure to comply with the various SAFE registration requirements described above
could result in liability under PRC law for foreign exchange evasion.

These regulations apply to our direct and indirect shareholders who are PRC residents and may apply to any offshore acquisitions or share transfers that
we make in the future if our shares are issued to PRC residents. However, in practice, different local SAFE branches may have different views and procedures
on the application and implementation of SAFE regulations, and since Circular 37 was recently issued, there remains uncertainty with respect to its
implementation. We cannot assure you that any shareholders or beneficial owners of our company who are PRC residents will be able to successfully
complete the registration or update the registration of their direct and indirect equity interest as required in the future. If any of them fail to make or update the
registration, our PRC subsidiaries could be subject to fines and legal penalties, and SAFE could restrict our cross-border investment activities and our foreign
exchange activities, including restricting our PRC subsidiaries’ ability to distribute dividends to, or obtain loans denominated in foreign currencies from, our
company, or prevent us from contributing additional capital into our PRC subsidiaries. As a result, our business operations and our ability to make
distributions to you could be materially and adversely affected.

We face regulatory uncertainties in China that could restrict our ability to grant share incentive awards to our employees or consultants who are
PRC citizens.

Pursuant to the Notices on Issues concerning the Foreign Exchange Administration for Domestic Individuals Participating in a Stock Incentive Plan of
an Overseas Publicly-Listed Company issued by SAFE on February 15, 2012, or Circular 7, a qualified PRC agent (which could be the PRC subsidiary of the
overseas-listed company) is required to file, on behalf of “domestic individuals” (both PRC residents and non-PRC residents who reside in China for a
continuous period of not less than one year, excluding the foreign diplomatic personnel and representatives of international organizations) who are granted
shares or share options by the overseas-listed company according to its share incentive plan, an application with SAFE to conduct SAFE registration with
respect to such share incentive plan, and obtain approval for an annual allowance with respect to the purchase of foreign exchange in connection with the
share purchase or share option exercise. Such PRC individuals’ foreign exchange income received from the sale of shares and dividends distributed by the
overseas listed company and any other income shall be fully remitted into a collective foreign currency account in China, which is opened and managed by
the PRC domestic agent before distribution to such individuals. In addition, such domestic individuals must also retain an overseas entrusted institution to
handle matters in connection with their exercise of share options and their purchase and sale of shares. The PRC domestic agent also needs to update
registration with SAFE within three months after the overseas-listed company materially changes its share incentive plan or make any new share incentive
plans.

When we grant share options to our employees under our ESOP Plan, from time to time, we need to apply for or update our registration with SAFE or
its local branches on behalf of our employees or consultants who receive options or other equity-based incentive grants under our share incentive plan or
material changes in our share incentive plan. However, we may not always be able to make applications or update our registration on behalf of our employees
or consultants who hold any type of share incentive awards in compliance with Circular 7, nor can we ensure you that such applications or update of
registration will be successful. If we or the participants of our share incentive plan who are PRC citizens fail to comply with Circular 7, we and/or such
participants of our share incentive plan may be subject to fines and legal sanctions, there may be additional restrictions on the ability of such participants to
exercise their share options or remit proceeds gained from sale of their shares into China, and we may be prevented from further granting share incentive
awards under our share incentive plan to our employees or consultants who are PRC citizens.
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Labor contract laws and Social Insurance Law in China may adversely affect our results of operations.

The current PRC labor contract law imposes greater liabilities on employers and significantly affects the cost of an employer’s decision to reduce its
workforce. Further, it requires certain terminations be based on the mandatory retirement age. In the event we decide to significantly change or decrease our
workforce, the Labor Contract Law could adversely affect our ability to enact such changes in a manner that is most advantageous to our business or in a
timely and cost-effective manner, thus materially and adversely affecting our financial condition and results of operations.

Failure to make adequate contributions to various employee benefit plans as required by PRC regulations may subject us to penalties.

The PRC economy has been experiencing significant growth, leading to inflation and increased labor costs. China’s overall economy and the average
wage in China are expected to continue to grow. In addition, we are required by PRC laws and regulations to pay various statutory employee benefits,
including pensions, housing fund, medical insurance, work-related injury insurance, unemployment insurance and maternity insurance to designated
government agencies for the benefit of our employees. It is subject to the determination of the relevant government agencies whether an employer has made
adequate payments of the requisite statutory employee benefits, and employers that fail to make adequate payments may be subject to late payment fees, fines
and/or other penalties. Future increases in China’s inflation and material increases in labor costs and employee benefits may materially and adversely affect
our profitability and results of operations unless we are able to pass on these costs to students by increasing tuition.

We face risks related to natural disasters, health epidemics or terrorist attacks in China.

Our business could be materially and adversely affected by natural disasters, such as earthquakes, floods, landslides, tornados and tsunamis, outbreaks
of health epidemics such as avian influenza and severe acute respiratory syndrome, or SARS, and Influenza A virus, such as H5N1 subtype and H5N2
subtype flu viruses, as well as terrorist attacks, other acts of violence or war or social instability in the regions in which we operate or those generally
affecting China. If any of these occur, our learning centers and facilities may be required to temporarily or permanently close and our business operations may
be suspended or terminated. Students, teachers and staff may also be negatively affected by such event. In, addition, any of these could adversely affect the
PRC economy and demographics of the affected region, which could cause significant declines in the number of students in that region and could have a
material adverse effect on our business, financial condition and results of operations.

Risks Related to Our ADSs and this Offering
We are an emerging growth company within the meaning of the Securities Act and may take advantage of certain reduced reporting requirements.

We are an “emerging growth company,” as defined in the JOBS Act, and we may take advantage of certain exemptions from requirements applicable to
other public companies that are not emerging growth companies including, most significantly, not being required to comply with the auditor attestation
requirements of Section 404 of the Sarbanes-Oxley Act of 2002 for so long as we are an emerging growth company until the fifth anniversary from the date of
our initial listing. As a result, if we elect not to comply with such auditor attestation requirements, our investors may not have access to certain information
they may deem important.

The JOBS Act also provides that an emerging growth company does not need to comply with any new or revised financial accounting standards until
such date that a private company is otherwise required to comply with such new or revised accounting standards. However, we have elected to “opt out” of
this provision and, as a result, we will comply with new or revised accounting standards as required when they are adopted for public companies. This
decision to opt out of the extended transition period under the JOBS Act is irrevocable.
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An active trading market for our ordinary shares or our ADSs may not develop and the trading price for our ADSs may fluctuate significantly.

Prior to this offering, there has been no public market for our ADSs or the ordinary shares underlying our ADSs. We have applied for listing our ADSs
on the Nasdag, but we cannot assure you that a liquid public market for our ADSs will develop. If an active public market for our ADSs does not develop
following the completion of this offering, the market price and liquidity of our ADSs may be materially and adversely affected. The initial public offering
price for our ADSs was determined by negotiation among us and the underwriters based upon several factors, and the trading price of our ADSs after this
offering may decline below the initial public offering price. As a result, investors in our securities may experience a significant decrease in the value of their
ADSs due to insufficient or a lack of market liquidity of the ADSs.

The trading price of our ADSs is likely to be volatile, which could result in substantial losses to investors.

The trading price of our ADSs is likely to be volatile and could fluctuate widely due to factors beyond our control. This may happen because of broad
market and industry factors, akin to the performance and fluctuation of the market prices of other companies with business operations located mainly in China
that have listed their securities in the United States. A number of Chinese companies have listed or are in the process of listing their securities on U.S. stock
markets. The securities of some of these companies have experienced significant volatility, including price declines in connection with their initial public
offerings. The trading performances of these Chinese companies’ securities after their offerings may affect the perception and attitudes of investors toward
Chinese companies listed in the United States in general and consequently may impact the trading performance of our ADSs, regardless of our actual
operating performance.

In addition to market and industry factors, the price and trading volume for our ADSs may be highly volatile due to a number of factors, including the
following:

. regulatory developments affecting us or our industry, and customers of our education services;

. actual or anticipated fluctuations in our quarterly results of operations and changes or revisions of our expected results;

. changes in the market condition, market potential and competition in education services;

. announcements by us or our competitors of new education services, expansions, investments, acquisitions, strategic partnerships or joint
ventures;

. fluctuations in global and Chinese economies;

. changes in financial estimates by securities analysts;

. adverse publicity about us;

. additions or departures of our key personnel and senior management;

. release of lock-up or other transfer restrictions on our outstanding equity securities or sales of additional equity securities; and

. potential litigation or regulatory investigations.

Any of these factors may result in large and sudden changes in the volume and price at which our ADSs will trade.

In the past, shareholders of public companies have often brought securities class action suits against those companies following periods of instability in
the market price of their securities. If we were involved in a class action suit, it could divert a significant amount of our management’s attention and other
resources from our business and operations and require us to incur significant expenses to defend the suit, which could harm our
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results of operations. Any such class action suit, whether or not successful, could harm our reputation and restrict our ability to raise capital in the future. In
addition, if a claim is successfully made against us, we may be required to pay significant damages, which could have a material adverse effect on our
financial condition and results of operations.

Substantial future sales or perceived potential sales of our ADSs in the public market could cause the price of our ADSs to decline.

Sales of substantial amounts of our ADSs in the public market after the completion of this offering, or the perception that these sales could occur, could
adversely affect the market price of our ADSs. In connection with this offering, we and our officers, directors, shareholders and certain option holders have
agreed not to sell any ordinary shares or ADSs for 180 days after the date of this prospectus without the prior written consent of the underwriters, subject to
certain exceptions. Upon the completion of this offering, we will have 110,000,000 ordinary shares outstanding, all of which are represented by ADSs,
assuming the underwriters do not exercise their option to purchase additional ADSs. The ADSs sold in this offering will be freely tradable without restriction
or further registration under the Securities Act. The remaining ordinary shares outstanding immediately after this offering will be available for sale, upon the
expiration of the 180-day lock-up period, subject to volume and other restrictions as applicable under Rules 144 and 701 under the Securities Act. In addition,
the underwriters may exercise the discretion to release the securities held by the parties subject to the lock-up restriction prior to the expiration of the lock-up
period. If the securities subject to lock-up are released before the expiration of the lock-up period, their sale or perceived sale into the market may cause the
price of our ADSs to decline. See “Underwriting” and “Shares Eligible for Future Sale” for a more detailed description of the restrictions on selling our
securities after this offering.

If securities or industry analysts do not publish research or publish inaccurate or unfavorable research about our business, the market price for
our ADSs and trading volume could decline.

The trading market for our ADSs will depend in part on the research and reports that securities or industry analysts publish about us or our business. If
research analysts do not establish and maintain adequate research coverage or if one or more of the analysts who covers us downgrades our ADSs or
publishes inaccurate or unfavorable research about our business, the market price for our ADSs would likely decline. If one or more of these analysts cease
coverage of our company or fail to publish reports on us regularly, we could lose visibility in the financial markets, which, in turn, could cause the market
price or trading volume for our ADSs to decline.

Because we do not expect to pay dividends in the foreseeable future after this offering, you must rely on price appreciation of our ADSs for return
on your investment.

We currently intend to retain most, if not all, of our available funds and any future earnings after this offering to fund the development and growth of
our business. As a result, we do not expect to pay any cash dividends in the foreseeable future. Therefore, you should not rely on an investment in our ADSs
as a source for any future dividend income.

Our board of directors has complete discretion as to whether to distribute dividends, subject to applicable laws. Even if our board of directors decides to
declare and pay dividends, the timing, amount and form of future dividends, if any, will depend on, among other things, our future results of operations and
cash flow, our capital requirements and surplus, the amount of distributions, if any, received by us from our subsidiaries, our financial condition, contractual
restrictions and other factors deemed relevant by our board of directors. Accordingly, the return on your investment in our ADSs will likely depend entirely
upon any future price appreciation of our ADSs. We cannot guarantee that our ADSs will appreciate in value after this offering or even maintain the price at
which you purchased the ADSs. You may not realize a return on your investment in our ADSs and you may even lose your entire investment in our ADSs.
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Because the initial public offering price is substantially higher than the pro forma net tangible book value per share, you will experience immediate
and substantial dilution.

If you purchase ADSs in this offering, you will pay more for each ADS on a per share basis than the corresponding amount paid by existing
shareholders for their ordinary shares. As a result, you will experience immediate and substantial dilution of approximately US$12.50 per ADS. This number
represents the difference between our pro forma net tangible book value per ADS as of June 30, 2017, after giving effect to this offering and the assumed
initial public offering price of US$13.00 per ADS, which is the mid-point of the estimated range of the initial public offering price shown on the cover page
of this prospectus. See “Dilution” for a more complete description of how the value of your investment in our ADSs will be diluted upon the completion of
this offering.

We may be a passive foreign investment company for United States federal income tax purposes, which could result in adverse United States federal
income tax consequences to United States investors in the ADSs or ordinary shares.

We will be a “passive foreign investment company,” or PFIC, if, in the case of any particular taxable year, either (1) 75.0% or more of our gross income
for such year consists of certain types of passive income, or (2) 50.0% or more of the average quarterly value of our assets during such year produce or are
held for the production of passive income. Although the law in this regard is unclear, we treat our consolidated affiliates as being owned by us for United
States federal income tax purposes, not only because we exercise effective control over the operation of such entities but also because we are entitled to
substantially all of their economic benefits, and, as a result, we consolidate their results of operation in our financial statements. Assuming that we are the
owner of our consolidated affiliates for United States federal income tax purposes, and based upon our current income and assets (taking into account the
expected proceeds from this offering) and projections as to the market value of our ADSs immediately following the offering, we do not expect to be a PFIC
for the current taxable year or the foreseeable future. If it were determined, however, that we are not the owner of any of our consolidated affiliated entities
for United States federal income tax purposes, the composition of our income and assets would change and we may be a PFIC for the current or any
subsequent taxable year.

While we do not expect to be a PFIC in the current or future taxable years, the determination of whether we are or will become a PFIC will depend
upon the composition of our income (which may differ from our historical results and current projections) and assets and the value of our assets from time to
time, including, in particular, the value of our goodwill and other unbooked intangibles (which may depend upon the market value of our ADSs from
time-to-time and may be volatile). In estimating the value of our goodwill and other unbooked intangibles, we have taken into account our anticipated market
capitalization following the close of this offering. Among other matters, if our market capitalization is less than anticipated or subsequently declines, we may
be a PFIC for the current or future taxable years. It is also possible that the Internal Revenue Service may challenge our classification or valuation of our
goodwill and other unbooked intangibles, which may result in our company being, or becoming, a PFIC for the current taxable year or future taxable years.

The determination of whether we will be or become a PFIC may also depend, in part, on how, and how quickly, we use our liquid assets and the cash
raised in this offering. Under circumstances where we retain significant amounts liquid assets including cash raised in this offering, or if our consolidated
affiliates were not treated as owned by us for United States federal income tax purposes, our risk of being a PFIC may substantially increase. Because there
are uncertainties in the application of the relevant rules and PFIC status is a factual determination made annually after the close of each taxable year, we
cannot assure you that we will not be a PFIC for the current taxable year or any future taxable year. If we are a PFIC in any taxable year, a United States
Holder (as defined in “Taxation—United States Federal Income Tax Considerations”) may incur significantly increased United States federal income tax on
gain recognized on the sale or other disposition of the ADSs or ordinary shares and on the receipt of distributions on the ADSs or ordinary shares to the extent
such gain or distribution is treated as an “excess distribution” under the United States federal income tax rules, and such
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holders may be subject to burdensome reporting requirements. Further, if we are a PFIC for any year during which a United States Holder holds our ADSs or
ordinary shares, we generally will continue to be treated as a PFIC for all succeeding years during which such U.S. Holder holds our ADSs or ordinary shares.
For more information, see “Taxation—United States Federal Income Tax Considerations—Passive Foreign Investment Company Rules.”

Our memorandum and articles of association that will become effective immediately prior to the completion of this offering contain anti-takeover
provisions that could have a material adverse effect on the rights of holders of our ordinary shares and ADSs.

We plan to adopt an amended and restated memorandum and articles of association that will become effective immediately prior to the completion of
this offering. Our post-offering memorandum and articles of association contain provisions to limit the ability of others to acquire control of our company or
cause us to engage in change-of-control transactions. These provisions could have the effect of depriving our shareholders of an opportunity to sell their
shares at a premium over prevailing market prices by discouraging third parties from seeking to obtain control of our company in a tender offer or similar
transaction. For example, our board of directors has the authority subject to any resolution of the shareholders to the contrary, to issue preferred shares in one
or more series and to fix their designations, powers, preferences, privileges, and relative participating, optional or special rights and the qualifications,
limitations or restrictions, including dividend rights, conversion rights, voting rights, terms of redemption and liquidation preferences, any or all of which may
be greater than the rights associated with our ordinary shares, in the form of ADS or otherwise. Preferred shares could be issued quickly with terms calculated
to delay or prevent a change in control of our company or make removal of management more difficult. If our board of directors decides to issue preferred
shares, the price of our ADSs may fall and the voting and other rights of the holders of our ordinary shares and ADSs may be materially and adversely
affected.

You may face difficulties in protecting your interests, and your ability to protect your rights through U.S. courts may be limited, because we are
incorporated under Cayman Islands law.

We are an exempted company incorporated under the laws of the Cayman Islands. Our corporate affairs are governed by our memorandum and articles
of association, the Cayman Islands Company Law (2016 Revision as amended) and the common law of the Cayman Islands. The rights of shareholders to
take action against the directors, actions by minority shareholders and the fiduciary responsibilities of our directors to us under Cayman Islands law are to a
large extent governed by the common law of the Cayman Islands. The common law of the Cayman Islands is derived in part from comparatively limited
judicial precedent in the Cayman Islands as well as from the common law of England, the decisions of whose courts are of persuasive authority, but are not
binding, on a court in the Cayman Islands. The rights of our shareholders and the fiduciary responsibilities of our directors under Cayman Islands law are not
as clearly established as they would be under statutes or judicial precedent in some jurisdictions in the United States. In particular, the Cayman Islands has a
less developed body of securities laws than the United States. Some U.S. states, such as Delaware, have more fully developed and judicially interpreted
bodies of corporate law than the Cayman Islands. In addition, Cayman Islands companies may not have standing to initiate a shareholder derivative action in
a federal court of the United States. The Cayman Islands courts are also unlikely (1) to recognize or enforce against us judgments of courts of the United
States based on certain civil liability provisions of U.S. securities laws, or (2) to impose liabilities against us, in original actions brought in the Cayman
Islands, based on certain civil liability provisions of U.S. securities laws that are penal in nature. There is no statutory recognition in the Cayman Islands of
judgments obtained in the United States, although the courts of the Cayman Islands will in certain circumstances recognize and enforce a non-penal judgment
of a foreign court of competent jurisdiction without retrial on the merits.

As aresult of all of the above, our public shareholders may have more difficulty in protecting their interests in the face of actions taken by
management, members of the board of directors or large shareholders than they would as public shareholders of a company incorporated in the United States.
For a discussion of significant
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differences between the provisions of the Cayman Islands Company Law (2016 Revision as amended) and the laws applicable to companies incorporated in
the United States and their shareholders, see “Description of Share Capital—Differences in Corporate Law.”

Certain judgments obtained against us by our shareholders may not be enforceable.

We are a Cayman Islands company and all of our assets are located outside of the United States.

Substantially all of our current operations are conducted in China. In addition, a majority of our current directors and officers are nationals and
residents of countries other than the United States. Substantially all of the assets of these persons are located outside the United States. As a result, it may be
difficult or impossible for you to bring an action against us or against these individuals in the United States in the event that you believe that your rights have
been infringed under the U.S. federal securities laws or otherwise. Even if you are successful in bringing an action of this kind, the laws of the Cayman
Islands and of China may render you unable to enforce a judgment against our assets or the assets of our directors and officers. For more information
regarding the relevant laws of the Cayman Islands and China, see “Enforceability of Civil Liabilities.”

We are a foreign private issuer within the meaning of the rules under the Exchange Act, and as such we are exempt from certain provisions
applicable to United States domestic public companies.

Because we are a foreign private issuer under the Exchange Act, we are exempt from certain provisions of the securities rules and regulations in the
United States that are applicable to U.S. domestic issuers, including:

. the rules under the Exchange Act requiring the filing of quarterly reports on Form 10-Q or current

. reports on Form 8-K with the SEC;

. the sections of the Exchange Act regulating the solicitation of proxies, consents, or authorizations in respect of a security registered under the
Exchange Act;
. the sections of the Exchange Act requiring insiders to file public reports of their stock ownership and trading activities and liability for insiders

who profit from trades made in a short period of time; and

. the selective disclosure rules by issuers of material nonpublic information under Regulation FD.
We will be required to file an annual report on Form 20-F within four months of the end of each fiscal year.

In addition, we intend to publish our results on a quarterly basis through press releases, distributed pursuant to the rules and regulations of the Nasdaq.
Press releases relating to financial results and material events will also be furnished to the SEC on Form 6-K. However, the information we are required to file
with or furnish to the SEC will be less extensive and less timely compared to that required to be filed with the SEC by U.S. domestic issuers. As a result, you
may not be afforded the same protections or information, which would be made available to you, were you investing in a U.S. domestic issuer.

As a company incorporated in the Cayman Islands, we are permitted to adopt certain home country practices in relation to corporate governance
matters that differ significantly from Nasdaq corporate governance listing standards; these practices may afford less protection to shareholders
than they would enjoy if we complied fully with Nasdaq corporate governance listing standards.

As a Cayman Islands company listed on the Nasdaq, we are subject to Nasdaq corporate governance listing standards. However, the Nasdaq rules
permit a foreign private issuer like us to follow the corporate governance practices of its home country. Certain corporate governance practices in the Cayman
Islands, which is our home country, may differ significantly from Nasdaq corporate governance listing standards. Shareholders of Cayman Islands exempted
companies like us have no general rights under Cayman Islands law to inspect corporate
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records or to obtain copies of lists of shareholders of these companies. Our directors have discretion under our articles of association to determine whether or
not, and under what conditions, our corporate records may be inspected by our shareholders, but are not obliged to make them available to our shareholders.
This may make it more difficult for you to obtain the information needed to establish any facts necessary for a shareholder motion or to solicit proxies from
other shareholders in connection with a proxy contest. Certain corporate governance practices in the Cayman Islands, which is our home country, differ
significantly from requirements for companies incorporated in other jurisdictions such as the United States. To the extent we choose to follow home country
practice with respect to corporate governance matters, our shareholders may be afforded less protection than they otherwise would under rules and regulations
applicable to U.S. domestic issuers.

The voting rights of holders of ADSs are limited by the terms of the deposit agreement, and you may not be able to exercise your right to vote your
ordinary shares.

As a holder of our ADSs, you will only be able to exercise the voting rights with respect to the underlying ordinary shares in accordance with the
provisions of the deposit agreement. Under the deposit agreement, you must vote by giving voting instructions to the depositary. Upon receipt of your voting
instructions, the depositary will vote the underlying ordinary shares in accordance with these instructions. You will not be able to directly exercise your right
to vote with respect to the underlying shares unless you withdraw the shares. Under our amended and restated memorandum and articles of association that
will become effective immediately upon completion of this offering, the minimum notice period required for convening a general meeting is 10 days. When a
general meeting is convened, you may not receive sufficient advance notice to withdraw the shares underlying your ADSs to allow you to vote with respect to
any specific matter. If we ask for your instructions, the depositary will notify you of the upcoming vote and will arrange to deliver our voting materials to you.
We cannot assure you that you will receive the voting materials in time to ensure that you can instruct the depositary to vote your shares. In addition, the
depositary and its agents are not responsible for failing to carry out voting instructions or for their manner of carrying out your voting instructions. This
means that you may not be able to exercise your right to vote and you may have no legal remedy if the shares underlying your ADSs are not voted as you
requested.

The depositary for our ADSs will give us a discretionary proxy to vote our ordinary shares underlying your ADSs if you do not vote at shareholders’
meetings, except in limited circumstances, which could adversely affect your interests and the ability of our shareholders as a group to influence
the management of our company.

Under the deposit agreement for the ADSs, if you do not vote, the depositary will give us a discretionary proxy to vote our ordinary shares underlying
your ADSs at shareholders’ meetings unless:

. we have failed to timely provide the depositary with notice of meeting and related voting materials;

. we have instructed the depositary that we do not wish a discretionary proxy to be given;

. we have informed the depositary that there is substantial opposition as to a matter to be voted on at the meeting; or
. a matter to be voted on at the meeting would have a material adverse impact on shareholders.

The effect of this discretionary proxy is that if you do not vote at shareholders’ meetings, you cannot prevent our ordinary shares underlying your ADSs
from being voted, except under the circumstances described above. This may make it more difficult for shareholders to influence the management of our
company. Holders of our ordinary shares are not subject to this discretionary proxy.

You may not receive dividends or other distributions on our ordinary shares and you may not receive any value for them, if it is illegal or
impractical to make them available to you.

The depositary of our ADSs has agreed to pay to you the cash dividends or other distributions it or the custodian receives on ordinary shares or other
deposited securities underlying our ADSs, after deducting its fees
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and expenses. You will receive these distributions in proportion to the number of ordinary shares your ADSs represent. However, the depositary is not
responsible if it decides that it is unlawful or impractical to make a distribution available to any holders of ADSs. For example, it would be unlawful to make
a distribution to a holder of ADSs if it consists of securities that require registration under the Securities Act but that are not properly registered or distributed
under an applicable exemption from registration. The depositary may also determine that it is not feasible to distribute certain property through the mail.
Additionally, the value of certain distributions may be less than the cost of mailing them. In these cases, the depositary may determine not to distribute such
property. We have no obligation to register under U.S. securities laws any ADSs, ordinary shares, rights or other securities received through such
distributions. We also have no obligation to take any other action to permit the distribution of ADSs, ordinary shares, rights or anything else to holders of
ADSs. This means that you may not receive distributions we make on our ordinary shares or any value for them if it is illegal or impractical for us to make
them available to you. These restrictions may cause a material decline in the value of our ADSs.

You may experience dilution of your holdings due to inability to participate in rights offerings.

We may, from time to time, distribute rights to our shareholders, including rights to acquire securities.

Under the deposit agreement, the depositary will not distribute rights to holders of ADSs unless the distribution and sale of rights and the securities to
which these rights relate are either exempt from registration under the Securities Act with respect to all holders of ADSs, or are registered under the
provisions of the Securities Act. The depositary may, but is not required to, attempt to sell these undistributed rights to third parties, and may allow the rights
to lapse. We may be unable to establish an exemption from registration under the Securities Act, and we are under no obligation to file a registration statement
with respect to these rights or underlying securities or to endeavor to have a registration statement declared effective. Accordingly, holders of ADSs may be
unable to participate in our rights offerings and may experience dilution of their holdings as a result.

You may be subject to limitations on the transfer of your ADSs.

Your ADSs are transferable on the books of the depositary. However, the depositary may close its books at any time or from time to time when it deems
expedient in connection with the performance of its duties. The depositary may close its books from time to time for a number of reasons, including in
connection with corporate events such as a rights offering, during which time the depositary needs to maintain an exact number of ADS holders on its books
for a specified period. The depositary may also close its books in emergencies, and on weekends and public holidays. The depositary may refuse to deliver,
transfer or register transfers of our ADSs generally when our share register or the books of the depositary are closed, or at any time if we or the depositary
thinks it is advisable to do so because of any requirement of law or of any government or governmental body, or under any provision of the deposit
agreement, or for any other reason.

We will incur increased costs as a result of being a public company.

Upon completion of this offering, we will become a public company and expect to incur significant accounting, legal and other expenses that we did
not incur as a private company. The Sarbanes-Oxley Act, as well as rules subsequently implemented by the SEC and the Nasdaq, have detailed requirements
concerning corporate governance practices of public companies, including Section 404 of the Sarbanes-Oxley Act of 2002 relating to internal controls over
financial reporting. We expect these rules and regulations applicable to public companies to increase our accounting, legal and financial compliance costs and
to make certain corporate activities more time-consuming and costly. Our management will be required to devote substantial time and attention to our public
company reporting obligations and other compliance matters. We are currently evaluating and monitoring developments with respect to these rules and
regulations, and we cannot predict or estimate the amount of additional costs we may incur or the timing of such costs. Our reporting and other compliance
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obligations as a public company may place a strain on our management, operational and financial resources and systems for the foreseeable future.

In the past, shareholders of a public company often brought securities class action suits against the company following periods of instability in the
market price of that company’s securities. If we were involved in a class action suit, it could divert a significant amount of our management’s attention and
other resources from our business and operations, which could harm our results of operations and require us to incur significant expenses to defend the suit.
Any such class action suit, whether or not successful, could harm our reputation and restrict our ability to raise capital in the future. In addition, if a claim is

successfully made against us, we may be required to pay significant damages, which could have a material adverse effect on our financial condition and
results of operations.
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SPECIAL NOTE REGARDING FORWARD-LOOKING STATEMENTS AND INDUSTRY DATA

This prospectus contains forward-looking statements that involve risks and uncertainties. All statements other than statements of current or historical
facts are forward-looking statements. These statements involve known and unknown risks, uncertainties and other factors, including those listed under “Risk
Factors,” that may cause our actual results, performance or achievements to be materially different from those expressed or implied by the forward-looking
statements.

3« 3«

In some cases, you can identify these forward-looking statements by words or phrases such as “may,” “will,” “expect,” “anticipate,” “aim,” “estimate,”
“intend,” “plan,” “believe,” “likely to” or other similar expressions. We have based these forward-looking statements largely on our current expectations and
projections about future events and financial trends that we believe may affect our financial condition, results of operations, business strategy and financial
needs. These forward-looking statements include statements about:

. our goals and strategies;

. our ability to retain and increase our student enrollment;

. our ability to offer new courses and develop supplementary course materials;

. our ability to engage, train and retain new teachers;

. our future business development, financial condition and results of operations;

. the expected growth in, market size of and trends in the markets for our course offerings in China;
. expected changes in our revenues, costs or expenditures;

. our expectations for demand for and market acceptance of our brand;

. our expectations for the use of proceeds from this offering;

. growth of and trends of competition in the junior ELT market in China;

. government policies and regulations relating to our corporate structure, business and industry; and
. general economic and business conditions in China.

You should read this prospectus and the documents that we refer to in this prospectus with the understanding that our actual future results may be
materially different from and worse than what we expect. Other sections of this prospectus include additional factors which could adversely impact our
business and financial performance. Moreover, we operate in an evolving environment. New risk factors and uncertainties emerge from time to time and it is
not possible for our management to predict all risk factors and uncertainties, nor can we assess the impact of all factors on our business or the extent to which
any factor, or combination of factors, may cause actual results to differ materially from those contained in any forward-looking statements. We qualify all of
our forward-looking statements by these cautionary statements.

You should not rely upon forward-looking statements as predictions of future events. The forward-looking statements made in this prospectus relate
only to events or information as of the date on which the statements are made in this prospectus. Except as required by law, we undertake no obligation to
update or revise any forward-looking statements, whether as a result of new information, future events or otherwise. You should read this prospectus and the
documents that we refer to in this prospectus and have filed as exhibits to the registration statement, of which this prospectus is a part, completely and with
the understanding that our actual future results may be materially different from what we expect.

This prospectus also contains statistical data and estimates that we obtained from industry publications and reports generated by government or third-
party providers of market intelligence. Although we have not
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independently verified the data, we believe that the publications and reports are reliable. See “Risk Factors—Risks Related to Our ADSs and this Offering—

If securities or industry analysts do not publish research or publish inaccurate or unfavorable research about our business, the market price for our ADSs and
trading volume could decline.”
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USE OF PROCEEDS

We estimate that we will receive net proceeds from this offering of approximately US$50.5 million, after deducting underwriting discounts and
commissions and estimated offering expenses payable by us, including all of the underwriting discounts and commissions of the selling shareholders. These
estimates are based upon an assumed initial offering price of US$13.00 per ADS, the mid-point of the estimated range of the initial public offering price
shown on the front cover page of this prospectus. A US$1.00 change in the assumed initial public offering price of US$13.00 per ADS would, in the case of
an increase, increase and, in the case of a decrease, decrease the net proceeds of this offering by US$4.2 million, under these assumptions. We will not receive
any of the proceeds from the sale of ADSs by the selling shareholders

The primary purposes of this offering are to create a public market for our shares in the form of ADSs for the benefit of all shareholders, retain talented
employees by providing them with equity incentives and obtain additional capital. We plan to use the net proceeds of this offering as follows:

. US$30.0 million for repayment in full of a short-term facility;

. approximately US$8.0 million for business development, including business expansion through potential acquisitions;
. approximately US$8.0 million for investment in product development; and
. the remainder for working capital and other general corporate purposes.

The terms of our US$30 million short-term facility require us to repay it in full within ten business days of the completion of this offering. The
proceeds of this short-term facility were used to pay a portion of a US$87.0 million dividend to our shareholders in September 2017. For details of this loan
facility, see “Management’s Discussion and Analysis of Financial Condition and Results of Operations—Liquidity and Capital Resources—Cash Flows and
Working Capital—Long-term loan.” No portion of the proceeds will be used to make payments to our affiliates. The amounts and timing of any expenditures
will vary depending on the amount of cash generated by our operations, and the rate of growth, if any, of our business, and our plans and business conditions.
The foregoing represents our current intentions based upon our present plans and business conditions to use and allocate the net proceeds of this offering. Our
management will have significant flexibility in applying and discretion to apply the net proceeds of the offering. If an unforeseen event occurs or business
conditions change, we may use the proceeds of this offering differently than as described in this prospectus.

As an offshore holding company, we are permitted under PRC laws and regulations to provide funding to our PRC subsidiaries through loans or capital
contributions, subject to applicable regulatory approvals. We currently cannot make loans or capital contributions to our PRC subsidiary, Rise Tianjin, without
first obtaining regulatory approvals, and if we decide to use the proceeds from this offering within the PRC, we cannot assure you that we will be able to
obtain these regulatory approvals on a timely basis, if at all. See “Risk Factors—Risks Related to Our Corporate Structure—PRC regulation of loans to and
direct investment in PRC entities by offshore holding companies and governmental control of currency conversion may delay or prevent us from using the
proceeds of this offering to make loans or additional capital contributions to our PRC subsidiaries and consolidated affiliates, which could materially and
adversely affect our liquidity and our ability to fund and expand our business.” However, we do not plan to use the proceeds from this offering to provide
funding to Rise Tianjin or to our VIE, its subsidiaries or schools and the uses specified above can generally be accomplished without transferring funds into
the PRC. Moreover, we believe the current cash reserves held by Rise Tianjin, our VIE and its subsidiaries and schools, combined with the cash generated
from their operating activities, will be sufficient for our operating and expansion needs within the PRC over the foreseeable future.
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DIVIDEND POLICY

We do not have any present plan to pay any cash dividends on our ordinary shares in the foreseeable future after this offering. We currently intend to
retain most, if not all, of our available funds and any future earnings to operate and expand our business.

In September 2017, we paid cash dividends totaling US$87.0 million to our shareholders. Our board of directors has discretion as to whether to
distribute dividends, subject to certain requirements of Cayman Islands law. In addition, our shareholders may by ordinary resolution declare a dividend, but
no dividend may exceed the amount recommended by our directors. Under Cayman Islands law, a Cayman Islands company may pay a dividend out of either
profit or share premium account, provided that in no circumstances may a dividend be paid if this would result in the company being unable to pay its debts as
they fall due in the ordinary course of business. Even if our board of directors decides to pay dividends, the form, frequency and amount will depend upon our
future operations and earnings, capital requirements and surplus, general financial condition, contractual restrictions and other factors that the board of
directors may deem relevant. If we pay any dividends on our ordinary shares, we will pay those dividends which are payable in respect of the ordinary shares
underlying our ADSs to the depositary, as the registered holder of such ordinary shares, and the depositary then will pay such amounts to the ADS holders
who will receive payment to the same extent as holders of our ordinary shares, subject to the terms of the deposit agreement, including the fees and expenses
payable thereunder. See “Description of American Depositary Shares.” Cash dividends on our ordinary shares, if any, will be paid in U.S. Dollars.

We are a holding company incorporated in the Cayman Islands. For our cash requirements, including any payment of dividends to our shareholders, we
rely on dividends distributed by our subsidiaries in Hong Kong, Cayman Islands and the PRC. PRC regulations may restrict the ability of our PRC subsidiary
to pay dividends to us. For example, dividend distributions from our PRC subsidiary to us are subject to PRC taxes, including withholding tax. In addition,
regulations in the PRC currently permit payment of dividends of a PRC company only out of accumulated distributable after-tax profits as determined in
accordance with its articles of association and the accounting standards and regulations in China. See “Risk Factors—Risks Related to our Corporate
Structure—We rely on dividends, fees and other distributions paid by our PRC subsidiaries to fund any cash and financing requirements we may have, and
any limitation on the ability of our PRC subsidiaries to make payments to us could hinder our ability to conduct our business.”
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CAPITALIZATION

The following table sets forth our capitalization as of June 30, 2017:
. on an actual basis;

. on a pro forma basis to reflect (i) the drawdown of US$110.0 million under a loan facility agreement amended and restated in September 2017
and (ii) our payment of cash dividends of US$87.0 million to our shareholders in September 2017; and

. on a pro forma as adjusted basis to reflect (i) the drawdown of US$110.0 million under a loan facility agreement amended and restated in
September 2017, (ii) our payment of cash dividends of US$87.0 million to our shareholders in September 2017 and (iii) the issuance and sale of
5,000,000 ADSs representing 10,000,000 ordinary shares by us in this offering at an assumed initial public offering price of US$13.00 per ADS,
the mid-point of the estimated range of the initial public offering price shown on the front cover of this prospectus, after deducting underwriting
discounts and commissions and estimated offering expenses payable by us.

You should read this table together with our consolidated financial statements and the related notes included elsewhere in this prospectus and the
information under “Management’s Discussion and Analysis of Financial Condition and Results of Operations.”

As of June 30, 2017

Pro Forma as

Actual Pro Forma(1)(2) adjusted(2)(3)
RMB US$ RMB US$ RMB Us$
(thousands, except for share and per share data)
Long-term loan 327,270 48,275 745,723 110,000 745,723 110,000
Shareholders’ Equity:
Ordinary shares (US$0.01 par value; 200,000,000 shares authorized,

100,000,000 shares issued and outstanding on an actual basis and

110,000,000 shares issued and outstanding on a pro forma basis) 6,120 903 6,120 903 6,798 1,003
Additional paid-in capital 452,369 66,728 — — 399,872 58,984
Statutory reserves 32,511 4,796 32,511 4,796 32,511 4,796
Accumulated deficit (74,176)  (10,942) (211,606) (31,214) (211,606) (31,214)
Accumulated other comprehensive income 46,770 6,899 46,770 6,899 46,770 6,899
Total RISE Education Cayman Ltd shareholders’ equity/(deficit) 463,594 68,384 (126,205)  (18,616) 274,345 40,468
Non-controlling interests (11,034) (1,628) (11,034) (1,628) (11,034) (1,628)
Total equity/(deficit) 452,560 66,756 (137,239)  (20,244) 263,311 38,840
Total capitalization(4) 779,830 115,031 608,484 89,756 1,009,034 148,840

(1) InJuly 2016, we entered into a loan facility agreement with CTBC Bank Co. Ltd., as the lender, which was amended and restated in September 2017 to
include a short-term facility of US$30.0 million and a long-term facility of US$110.0 million. Pursuant to the terms of the loan facility agreement, we
will repay the short-term facility in full within ten business days of the completion of this offering. See “Management’s Discussion and Analysis of
Financial Condition and Results of Operations—Liquidity and Capital Resources—Cash Flows and Working Capital—Long-term loan.”
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The pro forma and pro forma as adjusted information discussed above is illustrative only. Our additional paid-in capital, total shareholders’ equity and
total capitalization following the completion of this offering are subject to adjustment based on the actual initial public offering price and other terms of
this offering determined at pricing.

A US$1.00 increase (decrease) in the assumed initial public offering price of US$13.00 per ADS, the mid-point of the estimated range of the initial
public offering price shown on the front cover of this prospectus, would increase (decrease) each of additional paid-in capital, total equity and total
capitalization by US$4.65 million, assuming the number of ADSs offered by us, as set forth on the front cover of this prospectus, remains the same and
after deducting underwriting discounts and commissions and estimated offering expenses payable by us.

Total capitalization means long-term loan plus total equity.
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DILUTION

If you invest in the ADSs, your interest will be diluted to the extent of the difference between the initial public offering price per ADS and our net
tangible book value per ADS after this offering. Dilution results from the fact that the initial public offering price per ordinary share is substantially in excess
of the book value per ordinary share attributable to the existing shareholders for our presently outstanding ordinary shares.

Our net tangible book value as of June 30, 2017 was approximately US$(31.9) million, or US$(0.32) per ordinary share and US$(0.64) per ADS. Net
tangible book value per ordinary share represents the amount of total consolidated assets, minus the amounts of intangible assets, goodwill and total
liabilities, divided by the total number of ordinary shares outstanding. Dilution is determined by subtracting pro forma net tangible book value per ordinary
share, after giving effect to the additional proceeds we will receive from this offering, from the assumed initial public offering price per ordinary share.

Without taking into account any other changes in such net tangible book value after June 30, 2017, other than to give effect to the issuance and sale of
5,000,000 ADSs in this offering at an assumed initial public offering price of US$13.00 per ADS, the mid-point of the estimated range of the initial public
offering price shown on the front cover of this prospectus, and after deducting underwriting discounts and commissions and estimated offering expenses
payable by us and assuming the underwriters’ option to purchase additional ADSs is not exercised, our pro forma net tangible book value as of June 30, 2017
would have been US$0.25 per outstanding ordinary share, including ordinary shares underlying our outstanding ADSs, or US$0.50 per ADS. This represents
an immediate increase in net tangible book value of US$0.57 per ordinary share, or US$1.14 per ADS, to existing shareholders and an immediate dilution in
net tangible book value of US$6.25 per ordinary share, or US$12.50 per ADS, to investors purchasing ADSs in this offering. The pro forma information
discussed above is illustrative only. The following table illustrates such dilution:

Per Ordinary
Share Per ADS
Assumed initial public offering price US$ 6.50 US$13.00
Actual net tangible book value as of June 30, 2017 US$ (0.32) US$ (0.64)
Pro forma net tangible book value per share after giving effect to this offering Us$ 0.25 Us$ 0.50
Amount of dilution in net tangible book value to new investors in the offering US$ 6.25 US$12.50

A US$1.00 change in the assumed public offering price of US$13.00 per ADS would, in the case of an increase, increase and, in the case of a decrease,
decrease our pro forma net tangible book value as described above by US$4.65 million, the pro forma net tangible book value per ordinary share and per ADS
by US$0.04 per ordinary share and by US$0.08 per ADS, and the dilution per ordinary share and per ADS to new investors in this offering by US$0.46 per
ordinary share and US$0.92 per ADS, respectively, assuming no change to the number of ADSs offered by us as set forth on the front cover of this
prospectus, and after deducting underwriting discounts and commissions and estimated offering expenses payable by us. Our net tangible book value
following the completion of this offering is subject to adjustment based on the actual initial public offering price of the ADSs and other terms of this offering
determined at pricing.
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The following table summarizes, on a pro forma basis as of June 30, 2017, the differences between the existing shareholders as of June 30, 2017 and
the new investors with respect to the number of ordinary shares (in the form of ADSs or ordinary shares) purchased from us in this offering, the total
consideration paid and the average price per ordinary share paid and per ADS at an assumed initial public offering price of US$13.00 per ADS before
deducting underwriting discounts and commissions and estimated offering expenses payable by us. The total number of ordinary shares does not include
ordinary shares underlying the ADSs issuable upon exercise of the option to purchase additional ADSs which one of the selling shareholders granted to the
underwriters.

Ordinary Shares Purchased Total Consideration Average Price Average

per Ordinary Price per
Number Percent A t Percent Share ADS
(USS$, except for share numbers and percentages)
Existing shareholders 100,000,000 91% 67,631,000 51% 0.68 1.36
New investors 10,000,000 9% 65,000,000 49% 6.50 13.00
Total 110,000,000 100% 132,631,000 100%

To the extent any of these awards are exercised or vested, there will be further dilution to new investors.
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EXCHANGE RATE INFORMATION

We conduct substantially all of our operations in the PRC. Substantially all of our revenues, cost of revenues and operating expenses are denominated
in Renminbi. This prospectus contains translations of certain Renminbi amounts into U.S. Dollars at specified rate, which is based on the rate certified for
customs purposes by the Federal Reserve Bank of New York, for the convenience of the reader. Unless otherwise stated, all translations from Renminbi to
U.S. Dollars have been made at the rate of RMB6.7793 to US$1.00, being the noon buying rate in effect as of June 30, 2017. We make no representation that
the Renminbi or U.S. Dollar amounts referred to in this prospectus could have been, or could be, converted into U.S. Dollars, Renminbi, as the case may be,
at any particular rate or at all. The PRC government imposes controls over its foreign currency reserves in part through direct regulation of the conversion of
Renminbi into foreign exchange and through restrictions on foreign trade. On September 29, 2017, the noon buying rate were RMB6.6533 to US$1.00.

The following table sets forth information concerning the rates of exchange of US$1.00 into RMB for the periods indicated. These rates are provided
solely for your convenience and are not necessarily the exchange rates that we used in this prospectus or will use in the preparation of our periodic reports or

any other information to be provided to you.

2012

2013

2014

2015

2016

2017
March 2017
April 2017
May 2017
June 2017
July 2017
August
September

Noon Buying Rate
Period End Average(1) Low High

(RMB per US$1.00)
6.2301 6.2990 6.3879 6.2221
6.0537 6.1412 6.2438 6.0537
6.2046 6.1704 6.2591 6.0402
6.4778 6.2869 6.4896 6.1870
6.9430 6.6549 6.9430 6.4480
6.8832 6.8940 6.9132 6.8687
6.8900 6.8876 6.8988 6.8778
6.8098 6.8843 6.9060 6.8098
6.7793 6.8066 6.8382 6.7793
6.7240 6.7694 6.8039 6.7240
6.5888 6.6667 6.7272 6.5888
6.6533 6.5690 6.6591 6.4773

(1) Annual averages were calculated by using the average of the exchange rates on the last day of each month during the relevant year. Monthly averages

are calculated by using the average of the daily rates during the relevant month.
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ENFORCEABILITY OF CIVIL LIABILITIES

We are incorporated under the laws of the Cayman Islands as an exempted company with limited liability. We are incorporated in the Cayman Islands
because of certain benefits associated with being a Cayman Islands company, such as political and economic stability, an effective judicial system, a favorable
tax system, the absence of foreign exchange control or currency restrictions and the availability of professional and support services. However, the Cayman
Islands has a less developed body of securities laws as compared to the United States and provides less protection for investors. In addition, Cayman Islands
companies do not have standing to sue before the federal courts of the United States.

Our constitutional documents do not contain provisions requiring that disputes, including those arising under the securities laws of the United States,
between us, our executive officers, directors and shareholders, be subject to arbitration.

All of our operations are conducted in China, and substantially all of our assets are located in China. Among our directors and officers, only Mr. David
Benjamin Gross-Loh is a U.S. national, and all of our other directors and officers are Chinese nationals or Hong Kong residents and a substantial portion of
their assets are located outside the United States. As a result, it may be difficult or impossible for you to effect service of process within the United States
upon us or these persons, or to enforce judgments obtained in U.S. courts against us or them, including judgments predicated upon the civil liability
provisions of the securities laws of the United States or any state in the United States. It may also be difficult for you to enforce judgments obtained in U.S.
courts based on the civil liability provisions of the U.S. federal securities laws against us and our executive officers and directors.

We have appointed Cogency Global Inc. as our agent to receive service of process with respect to any action brought against us in the U.S. District
Court for the Southern District of New York in connection with this offering under the federal securities laws of the United States or of any State in the
United States or any action brought against us in the Supreme Court of the State of New York in the County of New York in connection with this offering
under the securities laws of the State of New York.

Maples and Calder (Hong Kong) LLP, our counsel as to Cayman Islands law, and Haiwen & Partners, our counsel as to PRC law, have advised us that
there is uncertainty as to whether the courts of the Cayman Islands or the PRC would, respectively, (i) recognize or enforce judgments of U.S. courts obtained
against us or our directors or executive officers that are predicated upon the civil liability provisions of the securities laws of the United States or any state in
the United States, or (ii) entertain original actions brought in the Cayman Islands or the PRC against us or our directors or executive officers that are
predicated upon the securities laws of the United States or any state in the United States. Furthermore, Maples and Calder (Hong Kong) LLP and Haiwen &
Partners have advised us that, as of the date of this prospectus, no treaty or other form of reciprocity exists between the Cayman Islands and China governing
the recognition and enforcement of judgments.

Maples and Calder (Hong Kong) LLP, our counsel as to Cayman Islands law, has advised us further that although there is no statutory enforcement in
the Cayman Islands of judgments obtained in the federal or state courts of the United States (and the Cayman Islands are not a party to any treaties for the
reciprocal enforcement or recognition of such judgments), a judgment obtained in such jurisdiction will be recognized and enforced in the courts of the
Cayman Islands at common law, without any re-examination of the merits of the underlying dispute, by an action commenced on the foreign judgment debt in
the Grand Court of the Cayman Islands, provided such judgment (a) is given by a competent foreign court with jurisdiction to give the judgment, (b) imposes
on the judgment debtor a liability to pay a liquidated sum for which the judgment has been given, (c) is final and conclusive, (d) is not in respect of taxes, a
fine or a penalty; and (e) was not obtained in a manner and is not of a kind the enforcement of which is contrary to natural justice or the public policy of the
Cayman Islands. However, the Cayman Islands courts are unlikely to enforce a judgment obtained from the U.S. courts under civil liability provisions of the
U.S. federal securities law if such judgment is determined by the courts of the Cayman Islands to give rise to obligations to make payments that are penal or
punitive in nature. Because
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such a determination has not yet been made by a court of the Cayman Islands, it is uncertain whether such civil liability judgments from U.S. courts would be
enforceable in the Cayman Islands.

Haiwen & Partners, our counsel as to PRC law, has advised us that the recognition and enforcement of foreign judgments are provided for under the
PRC Civil Procedure Law. The PRC courts may recognize and enforce foreign judgments in accordance with the requirements under the PRC laws relating to
the enforcement of civil liability, including the PRC Civil Procedure Law based either on treaties between China and the country where the judgment is made
or on principles of reciprocity between jurisdictions. Haiwen & Partners has advised us further that under the PRC law, courts in the PRC will not recognize
or enforce a foreign judgment against us or our directors and executive officers if they decide that the judgment violates the basic principles of the PRC law or
national sovereignty, security or social public interest. As there exists no treaty or other form of reciprocity between China and the United States governing
the recognition and enforcement of judgments as of the date of this prospectus, including those predicated upon the liability provisions of the United States
federal securities laws, there is uncertainty whether and on what basis a PRC court would enforce judgments rendered by United States courts. In addition,
because there is no treaty or other form of reciprocity between the Cayman Islands and China governing the recognition and enforcement of judgments as of
the date of this prospectus, there is further uncertainty as to whether and on what basis a PRC court would enforce judgments rendered by a Cayman Islands
court.
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CORPORATE HISTORY AND STRUCTURE

Corporate History

RISE Education Cayman Ltd is a holding company without substantive operations and we conduct our operations through PRC entities, including our
variable interest entity, or VIE, and its subsidiaries and schools. Our first self-owned learning center opened in Beijing in October 2007. Over the last ten
years, we have expanded our network of learning centers across China, including Shanghai in March 2010, Guangzhou in September 2012, Wuxi in June
2013 and Shenzhen in May 2014. As of June 30, 2017, we had 246 learning centers across 80 cities throughout China, including 56 self-owned learning
centers operated by us and 190 franchised learning centers operated by our franchise partners through franchise arrangements.

In July 2013, Bain Capital Rise Education II Cayman Limited, or RISE Education, our current holding company, was incorporated as an exempted
company under the laws of the Cayman Islands, and it was renamed as RISE Education Cayman Ltd in June 2017.

In July 2013, Rise IP (Cayman) Limited, or Rise IP, was incorporated as an exempted company under the laws of the Cayman Islands. Subsequently, a
number of our wholly owned subsidiaries were established to acquire Rise IP and certain operating assets and entered a series of contractual arrangements
with Beijing Step Ahead Education Technology Development Co., Ltd., or Beijing Step Ahead or our VIE, its schools and its shareholders. As a result, the
VIE and its subsidiaries and schools have become our consolidated affiliates. See “—Contractual Arrangements among Our VIE, Its Schools, Its Shareholders
and Us”.
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Corporate Structure

We conduct our businesses through our subsidiaries and our VIE and its subsidiaries and schools. The chart below summarizes our corporate structure
and identifies the principal subsidiaries and consolidated affiliates described above and the places of incorporation as of the date of this prospectus:
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(1) Following the completion of this offering, Bain Capital Rise Education IV Cayman Limited, Multi Union Resources Limited and public shareholders
will beneficially own 80.0%, nil and 20.0% of our total ordinary shares, respectively. See “Principal and Selling Shareholder.”

(2) Mr. Peng Zhang, an employee of an affiliate of our principal shareholder, Bain Capital Rise Education IV Cayman Limited, and Mr. Yiding Sun, our
chief executive officer and director, holding 80% and 20% of the VIE’s equity interests, respectively.

(3) The remaining 49% equity interests are owned by an unrelated third party.

(4) Under PRC law, entities and individuals who establish and maintain ownership interests in private schools are referred to as “sponsors.” The rights of
sponsors vis-a-vis private schools are similar to those of shareholders vis-a-vis companies with regard to legal, regulatory and tax matters, but differ
with regard to the rights to receive returns on investment and the distribution of residual properties upon termination and liquidation. As of June 30,
2017, we had established 16 private schools in China to operate our network of self-owned learning centers. For more information regarding school
sponsorship and the difference between sponsorship and ownership under relevant laws and regulations, see “Regulation—The Law for Promoting
Private Education and Its Implementation Rules.”

(5) Learning centers are not legal entities under PRC law. As of June 30, 2017, we had 56 self-owned learning centers across China, 54 of which were
operated by the 16 schools for which we are the sponsor and two of which was operated by Wuxi Rise Foreign Language Training Co., Ltd., a
non-school enterprise.

(6) Consulting Services Agreements

(7) Loan Agreements, Proxy Agreement, Call Option Agreement, Equity Pledge Agreement and Business Cooperation Agreement

(8) Proxy Agreement, Business Cooperation Agreement, Service Agreement, Call Option Agreement and Equity Pledge Agreement

(9) License Agreements and Comprehensive Services Agreements

Contractual Arrangements among Our VIE, Its Schools, Its Shareholders and Us

Due to PRC legal restrictions on foreign investment in and ownership of entities engaged in the education industry, we operate our business through our
VIE and its subsidiaries and schools. PRC laws and regulations currently require any foreign entity that invests in the education industry in China to be an
educational institution with relevant experience in providing educational services outside of China. Our offshore holding companies are not educational
institutions and do not provide educational services outside China. Accordingly, our offshore holding companies are not allowed to directly engage in the
education industry in China. To comply with PRC laws and regulations, we have entered into a series of contractual arrangements with our VIE and its
schools and its shareholders, through which we are able to consolidate the financial results of our VIE and its subsidiaries and schools. These contractual
arrangements allow us to:

. exercise effective control over our VIE and its subsidiaries and schools;
. receive substantially all of the economic benefits of our VIE and its subsidiaries and schools; and
. have a call option to purchase all or part of the equity interests in our VIE when and to the extent permitted by PRC law.

As a result of these contractual arrangements, we are the primary beneficiary of our VIE and its subsidiaries and schools and have consolidated their
financial results in our consolidated financial statements in accordance with U.S. GAAP. However, these contractual arrangements may not be as effective in
providing operational control as direct ownership and the use of the contractual arrangements exposes us to certain risks. For example, Beijing Step Ahead, its
schools or its shareholders may breach the contractual arrangements with us. In such cases, we would have to rely on legal remedies under PRC law, which
may not always be effective, particularly in light of uncertainties in the PRC legal system. See “Risk Factors—Risks Related to Our Corporate Structure.”

If our PRC affiliated entities, Mr. Peng Zhang or Mr. Yiding Sun fail to perform their obligations under the contractual arrangements, we could be
limited in our ability to enforce the contractual arrangements that give us
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effective control over our affiliated entities. See “Risk Factors—Risks Related to Our Corporate Structure—We rely on contractual arrangements with our
consolidated affiliates and the shareholders of Beijing Step Ahead for our operations in China, which may not be as effective in providing control as direct
ownership.” If we are unable to maintain effective control over our affiliated entities, we will not be able to continue consolidating the financial results of our
affiliated entities into our financial results. In 2014, 2015, 2016 and the six months ended June 30, 2017, our consolidated affiliates contributed 97%, 95%,
95%, and 95%, respectively, of our total revenues. Further, we rely on dividends and other distributions paid to us by our offshore and PRC subsidiaries,
which in turn depends on the service or royalty fees paid from our VIE, its subsidiaries and schools in the PRC. In practice, we evaluate on a case-by-case
basis the performance and future plans of our VIE and schools before determining the amount of fees we will collect from them. We do not have unfettered
access to the revenues from our PRC subsidiaries or affiliated entities due to the significant legal restrictions on the payment of dividends by PRC companies,
foreign exchange control restrictions, and restrictions on foreign investment, among others. See “Risk Factors—We rely on dividends, fees and other
distributions paid by our PRC subsidiaries to fund any cash and financing requirements we may have, and any limitation on the ability of our PRC
subsidiaries to make payments to us could hinder our ability to conduct our business.”

The following is a summary of the currently effective contractual arrangements by and among us, Beijing Step Ahead, its schools and its shareholders,
namely Mr. Peng Zhang and Mr. Yiding Sun.

Agreements that provide us with effective control over the VIE

Loan agreements

The current shareholders of the VIE, Mr. Peng Zhang and Mr. Yiding Sun, acquired their respective equity interests in the VIE from its former
shareholders in November 2016 and June 2017, respectively. In order to ensure that the VIE’s shareholders are able to provide capital for the share
acquisitions, we have entered into loan agreements with each of them. Pursuant to the loan agreements, we have granted a loan to each of them that may only
be used for the purpose of acquiring their respective equity interest in the VIE or paying relevant taxes. Unless otherwise agreed by us, the loans may be
repaid only by the shareholders transferring all of their respective equity interests in the VIE to us or our designee upon our exercise of the options under the
call option agreement. The loan agreements also prohibit the shareholders from assigning or transferring to any third party, or from creating or causing any
security interest to be created on, any part of their respective equity interests in the VIE without our prior consent. In the event that the shareholders sell their
equity interests to us or our designee at a price which is equal to or lower than the principal amount of the loan, the loan will be interest-free. If the price is
higher than the principal amount of the loans, the excess amount will be deemed to be interest on the loans payable by the shareholders to us. The loan has a
term of ten years and the WFOE has sole discretion to extend the loan upon expiry.

Proxy agreement

In order to ensure that we are able to make all of the decisions concerning the VIE, we have entered into a proxy agreement with the shareholders of the
VIE. Pursuant to the proxy agreement, each of its shareholders has irrevocably appointed us as such shareholder’s attorney-in-fact to act for all matters
pertaining to such shareholder’s shares in the VIE and to exercise all of their rights as shareholders, including but not limited to attending and voting at
shareholders’ meetings. As such, we have the sole rights to designate and appoint directors and senior management members of the VIE. The proxy
agreement will remain in effect until the respective shareholder ceases to hold any equity interest in the VIE.

Equity pledge agreement

In order to secure the performance of the VIE and its shareholders under the contractual arrangements, each shareholder of the VIE has undertaken to
pledge all of their shares in the VIE to us. As of the date of this
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prospectus, the share pledge has not been registered with local PRC authorities. If the VIE or any of its shareholders breaches or defaults under any of the
contractual arrangements, we have the right to require the transfer of the pledged equity interests in the VIE to us or our designee, to the extent permitted by
laws, or require a sale of the pledged equity interest and have priority in any proceeds from the auction or sale of such pledged interests. Moreover, we have
the right to collect any and all dividends in respect of the pledged equity interests during the term of the pledge. Unless the VIE and its shareholders have
fully performed all of their obligations in accordance with the contractual arrangements and all debts have been fully paid by them to us, the equity pledge
agreement will continue to remain in effect.

Business cooperation agreement

Under this agreement, absent a prior written consent from the WFOE, the VIE may not itself or cause its subsidiaries or schools to sell, purchase,
pledge or dispose of any assets, conduct any borrowings, or perform any transactions or activities that may cause a material effect on its assets, business and
operations. In addition, the VIE agrees to follow the WFOE’s instructions in its appointment and removal of directors and supervisors, and to cause its
subsidiaries to engage candidates recommended by the WFOE as chief executives or principals. Moreover, if the VIE, its subsidiaries or schools desires a
guarantee, it must first seek a guarantee from the WFOE. Only if the WFOE rejects or does not respond to its request within fifteen days can the VIE, its
subsidiaries or schools, as applicable, seek a guarantee from a third party. If the WFOE agrees to provide a guarantee, it is entitled to a counter-guarantee,
security or pledge from the VIE, its subsidiaries or schools, as applicable.

In addition, the VIE is entitled to pay a service fee to the WFOE, the amount of which is equal to its total revenue less any necessary costs, taxes and
expenses. The WFOE has discretion to adjust and decide the amount to be paid by the VIE to the WFOE from time to time.

The initial term of this agreement is ten years, which will be automatically extended for another ten years unless otherwise notified by the WFOE.

All of the contractual arrangements as described above will be terminated once the respective shareholder has transferred all of such shareholder’s
equity interests in the VIE to us or our designee.

Agreements that enable us to receive economic benefits from our VIE and its subsidiaries and schools

In order to ensure that we receive the economic benefits of our VIE and its subsidiaries and schools, we have entered into a series of agreements with
the VIE and schools. Under these agreements, we are entitled to substantially all of the economic benefits of our VIE and its subsidiaries and schools.

Business cooperation agreement

See “—Agreements that provide us with effective control over the VIE” for key terms and conditions.

Consulting services agreements

Rise HK has entered into a consulting agreement with each of the WFOE and the VIE, under which Rise HK provides technical and business support
services to the WFOE or the VIE, including development of the annual teaching plans and courseware, reviewing the academic department’s implementation
plans and budgets, evaluating the development results, and making decisions to carry out the newly-developed teaching plans and courseware. In return, each
of the WFOE and the VIE agrees to pay a service fee to Rise HK. The initial term of this agreement is five years, which will renew for another five years
automatically unless one party does not consent.
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Service agreement

The WFOE has entered into a service agreement with the VIE, under which the WFOE provides certain services to the VIE, including designing of
teaching plans, licensed use of the business management system developed by the WFOE and sale of textbooks and training materials to our franchise
partners who signed the franchise agreements with the VIE. In return, the VIE is required to pay certain service fees to the WFOE. The initial term of this
agreement is five years, which will renew for another five years automatically unless the parties terminate this agreement in writing.

License agreements and comprehensive services agreements

The WFOE has entered into a license agreement and a comprehensive service agreement with each of the schools under the VIE pursuant to which the
WFOE provides certain services to these schools, including design of teaching plans, licensed use of the business management system developed by the
WFOE, market promotion and operation support, as well as authorizing these schools to use our courseware and schools. In return, each of the schools is
required to pay certain service royalties and fees to the WFOE. The initial term of each of these agreements is five years, which will renew for another five
years automatically unless the parties terminate this agreement in writing.

Agreement that provides us with the option to purchase the equity interests in Beijing Step Ahead

Call option agreement

In order to ensure that we are able to acquire all of the equity interests in the VIE at our discretion, we have entered into a call option agreement with
the shareholders of the VIE. The option is exercisable by us at any time, provided that doing so is not prohibited by law. The exercise price under the option is
the minimum amount required by law and any proceeds obtained by the respective shareholders through the transfer of their equity interests in the VIE shall
be used for the repayment of the loans provided by us in accordance with the loan agreements. During the terms of the call option agreement, the shareholders
will not grant a similar right or transfer any of the equity interests in the VIE to any party other than us or our designee, nor will such shareholder pledge,
create or permit any security interest or similar encumbrance to be created on any of the equity interests. According to the call option agreement, the VIE
cannot declare any profit distributions in any form without our prior consent. The call option agreement will remain in effect until the respective shareholder
has transferred all of such shareholder’s equity interests in the VIE to us or our designee.

Haiwen & Partners, our counsel as to PRC law is of the view that the contractual arrangements among Rise HK, the WFOE, the VIE and its schools
and shareholders are governed by the laws of the PRC, currently in effect, and immediately after giving effect to this offering, are valid, binding and
enforceable in accordance with their terms and applicable laws, regulations or rules currently in effect in the PRC, and do not result in any violation of such
laws, regulations or rules currently in effect. However, Haiwen & Partners has also advised us that there are substantial uncertainties regarding the
interpretation and application of applicable laws, regulations or rules currently in effect in the PRC, and the PRC regulatory authorities and PRC courts may
in the future take a view that is contrary to the opinion of our counsel as to PRC law. Moreover, if the VIE, its subsidiaries and schools or its shareholders fail
to perform their obligations under the contractual arrangements, we may have to incur substantial costs and expend resources to enforce our rights as the
primary beneficiary under these agreements. See “Risks Factors—Risks Related to Our Corporate Structure.”
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SELECTED CONSOLIDATED FINANCIAL DATA

The following selected consolidated statements of income data for the years ended December 31, 2014, 2015 and 2016 and selected consolidated
balance sheet data as of December 31, 2015 and 2016 have been derived from our audited consolidated financial statements included elsewhere in this
prospectus. The following summary consolidated statements of income data for the six months ended June 30, 2016 and 2017 and summary consolidated
balance sheet data as of June 30, 2017 have been derived from our unaudited consolidated financial statements included elsewhere in this prospectus. Our
consolidated financial statements are prepared and presented in accordance with U.S. GAAP. Our historical results are not necessarily indicative of results
expected for future periods. You should read this “Selected Consolidated Financial Data” section together with our consolidated financial statements and the
related notes and the “Management’s Discussion and Analysis of Financial Condition and Results of Operations” section included elsewhere in this
prospectus.

Six Months
For the Year Ended December 31, Ended June 30,
2014 2015 2016 2016 2017
RMB RMB RMB US$ RMB RMB US$
(thousands, except for percentages, share and per share data)

Selected Consolidated Statements of Income Data:
Revenues:

Educational programs 349,398 451,411 618,326 91,208 274,278 377,759 55,723

Franchise revenues 52,063 60,793 63,532 9,371 32,151 52,025 7,674

Others 5,244 17,265 29,135 4,298 8,617 7,316 1,079

Total revenues 406,705 529,469 710,993 104,877 315,046 437,100 64,476
Cost of revenues (295,097) (346,671) (363,579) (53,631) (169,737) (196,079) (28,924)
Gross profit 111,608 182,798 347,414 51,246 145,309 241,021 35,552
Operating expenses:

Selling and marketing (74,368) (96,688) (128,475) (18,951) (53,722) (71,243) (10,509)

General and administrative (122,791) (135,603) (148,093) (21,845) (68,311) (84,921) (12,526)

Total operating expenses (197,159) (232,291) (276,568) (40,796) (122,033) (156,164) (23,035)
Operating (loss)/income (85,551) (49,493) 70,846 10,450 23,276 84,857 12,517
Interest income 7,150 17,853 16,622 2,452 6,053 9,438 1,392
Interest expense — — (6,073) (896) — (9,907) (1,461)
Foreign currency exchange loss 27) (1,473) (2,741) (404) (1,188) 198 29
Other income, net 74 253 4,391 648 (40) (136) (20)
(Loss)/income before income tax expense (78,354) (32,860) 83,045 12,250 28,101 84,450 12,457
Income tax benefit/(expense) 5,685 1,119 (32,202) (4,750) (9,842) (26,623) (3,927)
Net (loss)/income (72,669) (31,741) 50,843 7,500 18,259 57,827 8,530
Add: Net loss attributable to non-controlling interests 7,497 5,456 3,080 454 1,066 2,261 333
Net (loss)/income attributable to RISE Education

Cayman Ltd (65,172) (26,285) 53,923 7,954 19,325 60,088 8,863

Net (loss)/income per share:

Basic and diluted (0.65) (0.26) 0.54 0.08 0.19 0.60 0.09
Shares used in net (loss)/income per share

computation:

Basic and diluted 100,000,000 100,000,000 100,000,000 100,000,000 100,000,000
Non-GAAP Financial Measures:

EBITDA(1) 14,818 40,794 142,318 20,993 58,591 109,562 16,161

EBITDA margin(2) 3.6% 7.7% 20.0% 20.0% 18.6% 25.1% 25.1%

(1) To see how we define and calculate EBITDA, a reconciliation between EBITDA and net (loss)/income (the most directly comparable U.S. GAAP financial measure) and a discussion about the
limitations of non-GAAP financial measures, see “Management’s Discussion and Analysis of Financial Condition and Results of Operations—Non-GAAP Financial Measures.”
(2) EBITDA margin is calculated by dividing EBITDA by revenues.
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Selected Consolidated Balance Sheet Data:
Total current assets
Cash and cash equivalents
Prepayments and other current assets
Total non-current assets
Property and equipment, net
Intangible assets, net
Goodwill
Total assets
Total current liabilities
Current portion of long-term loan
Accrued expenses and other current liabilities
Deferred revenue and customer advances
Total non-current liabilities
Long-term loan
Total liabilities
Total RISE Education Cayman Ltd shareholders’ equity
Non-controlling interests
Total equity

Total liabilities, non-controlling interests and shareholders’ equity
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As of December 31, As of June 30,
2015 2016 2017
RMB RMB US$ RMB USs$
(thousands)
553,224 707,738 104,397 950,057 140,141
517,436 639,999 94,405 537,032 79,217
24,080 45,517 6,714 53,227 7,851
782,514 792,560 116,909 793,005 116,975
70,860 75,673 11,162 87,255 12,871
244,798 225,951 33,330 213,431 31,483
444,412 461,686 68,102 455,608 67,206
1,335,738 1,500,298 221,306 1,743,062 257,116
571,426 763,366 112,603 951,741 140,390
— 38,186 5,633 37,286 5,500
73,172 96,158 14,184 101,591 14,986
489,918 601,324 88,700 786,171 115,966
12,987 338,505 49,932 338,761 49,970
— 333,102 49,135 327,270 48,275
584,413 1,101,871 162,535 1,290,502 190,360
757,018 407,200 60,066 463,594 68,384
(5,693) (8,773) (1,295) (11,034) (1,628)
751,325 398,427 58,771 452,560 66,756
1,335,738 1,500,298 221,306 1,743,062 257,116
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MANAGEMENT’S DISCUSSION AND ANALYSIS OF FINANCIAL CONDITION AND RESULTS OF OPERATIONS

You should read the following discussion and analysis of our financial condition and results of operations in conjunction with our consolidated
financial statements and the related notes included elsewhere in this prospectus. This discussion contains forward-looking statements that involve risks and
uncertainties. Our actual results and the timing of selected events could differ materially from those anticipated in these forward-looking statements as a
result of various factors, including those set forth under “Risk Factors” and elsewhere in this prospectus.

Overview

We operate in China’s junior ELT market, which refers to after-school English teaching and tutoring services provided by training institutions to
students aged three to 18. We are a leader in China’s junior ELT market according to Frost & Sullivan, and we ranked second in 2016 with a market share of
10.7% in terms of gross billings in the premium segment. Furthermore, in 2016, we ranked first in the junior ELT market in Beijing with a market share of
11.4% and ranked second in the junior ELT market in tier-one cities with a market share of 5.9%, both in terms of gross billings according to Frost &
Sullivan.

We pioneered the “subject-based learning” teaching philosophy in China, whereby various subject matters, such as language arts, math, natural science
and social science are used to teach English. In 2016 and for the six month ended June 30, 2017, we had 36,173 and 26,600 student enrollments, respectively,
in self-owned learning centers. We currently offer three flagship courses, namely Rise Start, Rise On and Rise Up, that are designed for students aged three to
six, seven to twelve and 13 to 18, respectively.

We devote significant resources to curricullum development to ensure that our course offerings are up-to-date, engaging and effective. As of June 30,
2017 we had 1,315 teachers in self-owned learning centers. The quality of our course offerings and our unique teaching philosophy has helped us develop a
strong and powerful brand that is attractive to parents.

Our business model is highly scalable. We have a network of both self-owned learning centers as well as franchised learning centers. As of June 30,
2017 we had a network of 246 learning centers across 80 cities in China, among which 56 were self-owned centers primarily located in tier-one cities and 190
centers were franchised learning centers primarily located in non-tier-one cities. We have enjoyed significant growth over the past few years. Our revenues
increased from RMB529.5 million in 2015 to RMB711.0 million (US$104.9 million) in 2016, and increased from RMB315.0 million for the six months
ended June 30, 2016 to RMB437.1 million (US$64.5 million) for the six months ended June 30, 2017, largely as a result of the growth of self-owned learning
centers. As our network of learning centers has expanded, our brand has also strengthened. This has allowed us to maintain our position as a market leader,
command premium pricing, improve profitability and enjoy a highly loyal customer base. In 2016, we had a 67% student retention rate, 63% higher than the
industry average of 41%, according to Frost & Sullivan and our student retention rate improved further to 70% in the six months ended June 30, 2017. We
recorded EBITDA of RMB40.8 million and RMB142.3 million (US$21.0 million) in 2015 and 2016, respectively, and RMB58.6 million and RMB109.6
million (US$16.2 million) for the six months ended June 30, 2016 and 2017, respectively. We recorded a net loss of RMB31.7 million in 2015 while we
recorded net income of RMB50.8 million (US$7.5 million) in 2016, and we recorded a net income of RMB18.3 million and RMB57.8 million (US$8.5
million) for the six months ended June 30, 2016 and 2017, respectively.

Major Factors Affecting Our Results of Operations

Our business and operating results are impacted by factors that affect China’s junior ELT market generally. We have benefited from a number of market
factors, including China’s rising birth rate largely resulting from
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adoption of the “two-child policy,” rising population in large urban centers, increases in average household income as well as the number of higher income
families, limited penetration of junior ELT across China, favorable government policies that support the growth of private-sector education enterprises and
permit increased operational and pricing flexibility, and the continued focus on study-abroad opportunities by parents.

At the same time, our results are subject to changes in the regulatory regime governing China’s education industry. The PRC government regulates
various aspects of our business and operations, including the qualification and licensing requirements for entities that provide education services, standards
for operating facilities and limitations on foreign investments in the education industry.

While our business is influenced by factors affecting the junior ELT market in China generally, we believe our results of operations are more directly
affected by company-specific factors, including the major factors highlighted below.

Student Enrollments

We derive a large portion of our revenues from tuition and fees that we charge for our educational programs. Student enrollments at self-owned learning
centers increased by 96.0% from 18,451 in 2014 to 36,173 in 2016, and by 48.1% from 17,958 for the six months ended June 30, 2016 to 26,600 for the six
months end June 30, 2017. Growth in student enrollments is dependent on our ability to retain our current students and to recruit new students. Our ability to
retain existing students is largely dependent on the variety and quality of our course offerings, the quality of teachers and the overall satisfaction of students
and their parents with the educational services we offer. Our ability to recruit new students is largely dependent on our reputation and brand recognition,
which are affected by our branding activities and other selling and marketing efforts.

Number of Self-Owned Learning Centers

Our revenue growth is also driven by the number of self-owned learning centers, which directly affects our overall student enrollment. Our ability to
increase the number of self-owned learning centers depends on a variety of factors, including identifying suitable locations and hiring qualified teachers and
other necessary personnel for the new learning centers.

The number of self-owned learning centers has grown steadily in recent years, increasing from 43 as of December 31, 2014 to 54 as of December 31,
2016 and further to 56 as of June 30, 2017. As our network grows in size, we believe that our large scale strengthens our brand, which in turn supports the
further growth of our network.

Pricing and Student Spending

Our revenues are directly affected by the pricing of our products offered at self-owned learning centers and, to a lesser extent, at franchised learning
centers. We aim to charge premium tuition and fees while keeping in mind the general income level of the relevant location, competition and the local
demand of our services. Tuition and fees in franchised learning centers located in non-tier-one cities are generally lower than our self-owned learning centers,
which are mostly located in tier-one cities. In addition to raising tuition, we also seek to increase average spending of students by offering online and other
complementary products, such as overseas study tours.

Scale and Success of Our Franchise Business

We derive revenues from our franchise business through initial or renewal franchise fees, recurring franchise fees and the sale of individual course
materials. Revenues from initial franchise fees are derived when we enter into arrangements with a franchise partner to open new franchised learning centers,
and are mainly affected by the number of new franchised learning centers. We also receive renewal franchise fees from our
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existing franchise partners when they renew their franchise agreements. We also derive revenues from the sale of individual course materials and recurring
franchise fees based on an agreed percentage of each franchised learning center’s collected tuition fees. Such revenues are primarily driven by the number of
total franchised learning centers and students enrolled. The scale of our franchise business largely depends on our ability to attract and retain more franchise
partners, the ability of our franchise partners to successfully launch new franchised learning centers, as well as the ability of our franchise partners to operate
effectively, attract new students and retain existing students.

We have achieved steady growth of franchised learning centers in recent years. The number of franchised learning centers increased from 137 as of
December 31, 2014 to 167 as of December 31, 2016 and further to 190 as of June 30, 2017. We expect the number of franchised learning centers to continue
to grow.

Level of Our Costs and Expenses and Operating Efficiency

Our ability to manage the costs and expenses of our operations directly affects our profitability.

Our cost of revenues primarily consists of personnel costs and rental costs for our learning centers. Variable costs such as salary and benefits for
teachers generally increase with the increase of student enrollment. We strive to utilize our complementary products and other online technologies to facilitate

the teaching at our learning centers and to enhance overall operating efficiency. Fixed costs, such as rental costs and other employee costs at self-owned
learning centers, remain relatively stable. In general, learning centers with higher student enrollment yield higher gross margins.

Our operating expenses consist of selling and marketing expenses, and general and administrative expenses. Largely as a result of our standardized
management operations, together with increasing economies of scale as we have expanded our network of learning centers, operating expenses as a
percentage of total revenues have decreased over the years.

Going forward, we expect that our total costs and expenses will increase in line with the expansion of our network of learning centers. We also expect
to improve our operating efficiency and increase economies of scale.

Description of Certain Statement of Income Items

Revenues

We generate revenues primarily from educational programs, franchise fees and other revenues in China. The table below sets forth the breakdown of
our revenues, both in absolute amount and as a percentage of revenues, for the periods indicated.

For the Year Ended December 31, For the Six Months Ended June 30,
2014 2015 2016 2016 2017
Percentage Percentage Percentage Percentage Percentage
of of of of of
RMB Revenues RMB Revenues RMB US$ Revenues RMB Revenues RMB US$ Revenue
(thousands, except for percentages)
Educational programs 349,398 859 451,411 852 618,326 91,208 87.0 274,278 87.1 377,759 55,723 86.4
Franchise revenues 52,063 12.8 60,793 11.5 63,532 9,371 8.9 32,151 10.2 52,025 7,674 11.9
Other revenues 5,244 1.3 17,265 3.3 29,135 4,298 4.1 8,617 2.7 7,316 1,079 1.7
Revenues 406,705 100.0 529,469 100.0 710,993 104,877 100.0 315,046 100.0 437,100 64,476 100.0

We provide junior English language training to students through our three flagship courses, namely, Rise Start, Rise On and Rise Up. We charge tuition
and course material fees for our educational programs at self-
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owned learning centers. Tuition fees are collected in full in advance and are initially recorded as deferred revenue and customer advances and recognized
ratably as the classes for the related course are delivered. If we reschedule classes due to school holidays, inclement weather, or health epidemics, or any other
reason, we will not be able to recognize revenues until those classes are rescheduled. For example, during the third quarter of 2017, we rescheduled certain
classes for some of these reasons. We recognize course material fees once the student attends the first class of the respective course.

We generate franchise revenues from franchised learning centers through authorizing our franchise partners to use our brand, as well as the provision of
initial setup and ongoing franchise support services, including quality control of courses and centralized training for teachers from franchised learning centers.
We receive an initial or renewal franchise fee when we enter into or renew a franchise agreement. During the term of the franchise, we charge each franchised
learning center recurring franchise fees based on an agreed percentage of its collected tuition fees and related individual course materials fees.

As of December 31, 2015 and 2016 and June 30, 2017, we recorded deferred revenue and customer advances of RMB489.9 million, RMB601.3 million
(US$88.7 million) and RMB 786.2 million (US$116.0 million)), respectively, which are primarily from our educational programs and, to a lesser extent, from
our franchise business. Given that our tuition and fees are prepaid, we expect to generate sufficient cash from our operating activities to meet our working
capital and capital expenditure needs.

We generate other revenues primarily from Rise Overseas Study Tours, Rise Camps and other complementary products, such as Rise Workshop.

Cost of Revenues

Our cost of revenues consists primarily of (i) personnel costs, including teachers’ costs and, to a lesser extent, costs relating to our franchise service and
supervision team and research and curriculum development team, (ii) rental costs, (iii) amortization of intangible assets and (iv) others, including construction
and design costs, course materials cost and other operating costs incurred to operate self-owned centers. We expect cost of revenues to increase in line with
our expansion of business. The table below sets forth a breakdown of our cost of revenues for the periods indicated:

For the Year Ended December 31, For the Six Months Ended June 30,
2014 2015 2016 2016 2017
Percentage Percentage Percentage Percentage Percentage
of of of of of
RMB Revenues RMB Revenues RMB Us$ Revenues RMB Revenues RMB USs$ Revenues
(th ds, except for perc ges)
Personnel costs 92,789 22.8 114,052 21.5 131,598 19,412 18.5 61,489 19.5 75,878 11,193 17.4
Rental costs 85,027 20.9 100,145 18.9 109,692 16,180 154 53,002 16.8 71,345 10,524 16.3
Amortization of intangible assets 73,680 18.1 60,338 11.4 35,046 5,170 49 20,314 6.4 7,455 1,100 1.7
Others 43,601 10.7 72,136 13.6 87,243 12,869 12.3 34,932 11.1 41,401 6,107 9.5
Total 295,097 72.5 346,671 65.4 363,579 53,631 51.1 169,737 53.8 196,079 28,924 44.9

Amortization of intangible assets includes amortization of courseware license, student base and franchise agreements that were acquired as part of the
acquisition of our business by RISE Education in 2013, or the 2013 acquisition, amounting to RMB73.1 million, RMB59.7 million, RMB34.2 million
(US$5.0 million) and RMB?7.0 million (US$1.0 million) in 2014, 2015 and 2016 and for the six months ended June 30, 2017, respectively. See “Corporate
History and Structure—Corporate History.” Amortization of such acquired intangible assets is recognized using a straight-line method over the estimated
useful lives of each intangible asset except for student base which is amortized on an accelerated basis.
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Operating Expenses

Our operating expenses consist of selling and marketing expenses and general and administrative expenses. The table below sets forth our operating
expenses, both in absolute amount and as a percentage of revenues, for the periods indicated.

For the Year Ended December 31, For the Six Months Ended June 30,
2014 2015 2016 2016 2017
Percentage Percentage Percentage Percentage Percentage
of of of of of
RMB Revenues RMB Revenues RMB Us$ Revenues RMB Revenues RMB Us$ Revenues
(thousands, except for percentages)
Selling and marketing 74,368 18.3 96,688 18.3 128,475 18,951 18.1 53,722 17.1 71,243 10,509 16.3
General and administrative 122,791 30.2 135,603 25.6 148,093 21,845 20.8 68,311 21.7 84,921 12,526 194
Total operating expenses 197,159 48.5 232,291 43.9 276,568 40,796 38.9 122,033 38.8 156,164 23,035 35.7

Selling and marketing expenses

Our selling and marketing expenses consist primarily of (i) general marketing channel and personnel expenses, and (ii) branding and promotional
expenses, including expenses related to our events such as Rise Cup and Rise Star. We expect that our selling and marketing expenses will continue to
increase in absolute amounts as we continue to market our products and expand into new geographic regions. We also recorded amortization of trademarks
used for brand promotion acquired as part of the 2013 acquisition under selling and marketing expenses. See “Corporate History and Structure—Corporate
History.”

General and administrative expenses

Our general and administrative expenses mainly consist of (i) personnel expenses related to management and other employees, (ii) fees paid to
professional parties and (iii) rental expenses for administrative facilities. We expect that our general and administrative expenses will increase in absolute
amounts in the foreseeable future as we incur additional costs for becoming and being a public company, but will in time decrease as a percentage of our net
revenues as we continue to benefit from economies of scale and improve our operating efficiency.
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Results of Operations

The table below sets forth a summary of our consolidated results of operations for the periods indicated, both in absolute amounts and as percentages of
our revenues. This information should be read together with our consolidated financial statements and related notes included elsewhere in this prospectus. The
operating results in any period are not necessarily indicative of the results that may be expected for any future period.

For the Year Ended December 31,

For the Six Months Ended June 30,

2014 2015 2016 2016 2017
Percentage Percentage Percentage Percentage Percentage
of of of of of
RMB Revenues RMB Revenues RMB US$ Revenues RMB Revenues RMB US$ Revenues
(thousands, except for percentages)
Revenues: )
Educational programs 349,398 85.9 451,411 852 618,326 91,208 87.0 274,278 87.1 377,759 55,723 86.4
Franchise revenues 52,063 12.8 60,793 11.5 63,532 9,371 8.9 32,151 10.2 52,025 7,674 11.9
Other revenues 5,244 1.3 17,265 3.3 29,135 4,298 4.1 8,617 2.7 7,316 1,079 1.7
Total 406,705 100.0 529,469 100.0 710,993 104,877 100.0 315,046 100.0 437,100 64,476 100.0
Cost of revenues (295,097) (72.6)  (346,671) (65.5) (363,579) (53,631) (51.1) (169,737) (53.9)  (196,079) (28,924) (44.9)
(Chizt el 111,608 27.4 182,798 345 347,414 51,246 489 145309 461 241,021 35,552 55.1
Operating expenses:
Selling and marketing (74,368) (18.3) (96,688) (18.3) (128,475) (18,951) (18.1)  (53,722) @17.1) (71,243)  (10,509) (16.3)
General and administrative (122,791) (30.2)  (135,603) (25.6) (148,093) (21,845) (20.8) _ (68,311) (21.7) (84,921) (12,526) (19.4)
Total operating expenses (197,159) (48.5)  (232,291) (43.9) (276,568) (40,796) (38.9) (122,033) (38.8)  (156,164) (23,035) (35.7)
Operating (loss)/income (85,551) (21.0)  (49,493) (9.3) 70,846 10,450 10.0 23,276 7.3 84,857 12,517 19.4
Interest income 7,150 1.8 17,853 3.4 16,622 2,452 2.3 6,053 1.9 9,438 1,392 2.2
Interest expense — — — — (6,073) (896) (0.9) — — 9,907)  (1,461) (2.3)
Foreign currency exchange loss @7 (0.0)* (1,473) (0.3) (2,741) (404) 0.4) (1,188) 0.4) 198 29 0.0
Other income/(expense), net 74 0.0% 253 0.0% 4,391 648 0.6 (40) (0.0)* (136) (20) (0.0)*
(Loss)/income before income tax
expense (78,354) (19.3) (32,860) (6.2) 83,045 12,250 11.7 28,101 8.8 84,450 12,457 19.3
Income tax benefit/(expense) 5,685 1.4 1,119 0.2 (32,202)  (4,750) (4.5) (9,842) (3.1) (26,623) _ (3,927) (6.1)
Net (loss)/income (72,669) (17.9)  (3L,741) (6.0) 50,843 7,500 7.2 18,259 5.7 57,827 8,530 13.2
Net loss attributable to non-controlling
interests 7,497 1.8 5,456 1.0 3,080 454 0.4 1,066 0.3 2,261 333 0.5
Net (loss)/income attributable to RISE
Education Cayman Ltd (65,172) (16.0) (26,285) (5.0) 53,923 7,954 7.6 19,325 6.0 60,088 8,863 13.7
Non-GAAP Financial Measures:
EBITDA() 14,818 40,794 142,318 20,993 58,501 109,562 16,161
EBITDA margin(2) 3.6% 7.7% 20.0% 20.0% 18.6% 251%  25.1%

* Less than 0.1%

(1) To see how we define and calculate EBITDA, a reconciliation between EBITDA and net (loss)/income (the most directly comparable U.S. GAAP financial measure) and a discussion about the
limitations of non-GAAP financial measures, see “—Non-GAAP Financial Measures.”
(2) EBITDA margin is calculated by dividing EBITDA by revenues.
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Six Months Ended June 30, 2017 Compared to Six Months Ended June 30, 2016

Revenues

Our revenues increased by 38.7%, from RMB315.0 million for the six months ended June 30, 2016 to RMB437.1 million (US$64.5 million) for the six
months ended June 30, 2017. This increase was primarily attributable to an increase of RMB103.5 million (US$15.3 million) in revenues from educational

programs.

Revenues from educational programs. Our revenues from educational programs increased by 37.7%, from RMB274.3 million for the six months
ended June 30, 2016 to RMB377.8 million (US$55.7 million) for the six months ended June 30, 2017. This increase was primarily due to an
increase in student enrollments at self-owned learning centers from approximately 17,958 for the six months ended June 30, 2016 to 26,600 for
the six months ended June 30, 2017. The increase in our student enrollments was attributable to (i) higher student enrollments at existing learning
centers as they matured and achieved a higher retention rate as well as due to greater sales and marketing efforts for the six months ended June
30, 2017 and (ii) the increase in the number of self-owned learning centers from 46 as of June 30, 2016 to 56 as of June 30, 2017. We expect
student enrollments in our self-owned learning centers will increase as we expand. We also had a slight increase in average tuition and fees for
the six months ended June 30, 2017.

Franchise revenues. Our franchise revenues increased by 61.8%, from RMB32.2 million for the six months ended June 30, 2016 to RMB52.0
million (US$7.7 million) for the six months ended June 30, 2017. This increase was primarily due to increases in the recurring franchise fees
from our existing franchised learning centers for the six months ended June 30, 2017 as well as initial and renewal franchise fees. The number of
franchised learning centers increased from 145 as of June 30, 2016 to 190 as of June 30, 2017. We expect the number of franchised learning
centers and the recurring fees received from existing franchised learning centers will increase as we expand.

Other revenues. Our other revenues decreased by 15.1%, from RMB8.6 million for the six months ended June 30, 2016 to RMB7.3 million
(US$1.1 million) for the six months ended June 30, 2017. The decrease was primarily due to a decrease in revenues from our winter camp in
2017.

Cost of revenues

Our cost of revenues increased from RMB169.8 million for the six months ended June 30, 2016 to RMB196.1 million (US$28.9 million) for the six
months ended June 30, 2017, primarily due to the increase in rental costs and personnel costs. Rental costs increased as we expanded our operations, while the
increase in personnel costs was primarily attributable to an increase in the number of teachers and higher average compensation and utilization of our teachers
as we expanded our network of self-owned learning centers. The number of teachers at self-owned learning centers increased from 1,181 as of June 30, 2016
to 1,315 as of June 30, 2017. Increases in the size of our franchise service and supervision team also contributed to the increase in our cost of revenues. In
addition, we recorded amortization of certain intangible assets acquired as part of the 2013 acquisition of RMB19.9 million and RMB7.0 million (US$1.0
million) for the six months ended June 30, 2016 and 2017, respectively. See “—Description of Certain Statement of Income Items—Cost of Revenues.”

Gross profit

Our gross profit increased by 65.9%, from RMB145.3 million for the six months ended June 30, 2016 to RMB241.0 million (US$35.6 million) for the
six months ended June 30, 2017. We had gross margins of 46.1% for the six months ended June 30, 2016 and 55.1% for the six months ended June 30, 2017.
The increase in our gross margin was primarily attributable to the increase of operating efficiencies and the decrease in amortization.
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Selling and marketing expenses

Our selling and marketing expenses increased by 32.6%, from RMB53.7 million for the six months ended June 30, 2016 to RMB71.2 million (US$10.5
million) for the six months ended June 30, 2017. This increase was primarily due to increases in (i) expenses relating to branding and promotional activities
for our tenth anniversary in the first half of 2017 and (ii) general marketing channel expenses and personnel expenses as we expanded our network of self-
owned learning centers and increased student enrollments. Our selling and marketing expenses constituted 17.1% and 16.3% of our revenues for the six
months ended June 30, 2016 and 2017, respectively.

General and administrative expenses

Our general and administrative expenses increased by 24.3%, from RMB68.3 million for the six months ended June 30, 2016 to RMB84.9 million
(US$12.5 million) for the six months ended June 30, 2017. This increase was primarily due to an increase in the number of administrative personnel and other
administrative expenses. Our general and administrative expenses constituted 21.7% and 19.4% of our revenues for the six months ended June 30, 2016 and
2017, respectively. The decrease was largely due to the increase in our operating efficiency as a result of our standardized management operations and
increasing economies of scale.

Operating income

As a result of the foregoing, we had an operating income of RMB84.9 million (US$12.5 million) for the six months ended June 30, 2017, compared to
an operating income of RMB23.3 million for the six months ended June 30, 2016.

Interest income, interest expense, foreign currency exchange loss and other income, net

We had interest income of RMB6.1 million and RMB9.4 million (US$1.4 million) for the six months ended June 30, 2016 and 2017, respectively,
which are primarily from holdings of interest-bearing financial instruments. We had interest expense of RMB9.9 million (US$1.5 million) for the six months
ended June 30, 2017. We had foreign currency exchange loss of RMB1.2 million for the six months ended June 30, 2016 and foreign currency exchange gain
of RMBO0.2 million (US$0.03 million) for the six months ended June 30, 2017. We had other expense, net of RMBO0.04 million for the six months ended June
30, 2016 and other expense, net of RMBO0.1 million (US$0.02 million) for the six months ended June 30, 2017.

Income before income tax expense

As a result of the foregoing, we had income before income tax expense of RMB84.5 million (US$ 12.5 million) for the six months ended June 30,
2017, compared to income before income tax of RMB28.1 million for the six months ended June 30, 2016.

Income tax expense

We had an income tax expense of RMB9.8 million and RMB26.6 million (US$3.9 million) for the six months ended June 30, 2016 and 2017,
respectively.

Net income

As a result of the foregoing, we had net income of RMB57.8 million (US$8.5 million) for the six months ended June 30, 2017, compared to net income
of RMB18.3 million for the six months ended June 30, 2016.
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EBITDA

EBITDA, which is net income or loss before interest, taxes, depreciation and amortization, was RMB58.6 million for the six months ended June 30,
2016 and RMB109.6 million (US$16.2 million) for the six months ended June 30, 2017. For a discussion of the limitations associated with using EBITDA
rather than U.S. GAAP measures and a reconciliation to net income or loss, see “—Non-GAAP Financial Measures.”

Year Ended December 31, 2016 Compared to Year Ended December 31, 2015

Revenues

Our revenues increased by 34.3%, from RMB529.5 million in 2015 to RMB711.0 million (US$104.9 million) in 2016. This increase was primarily
attributable to an increase of RMB166.9 million (US$24.6 million) in revenues from educational programs.

. Revenues from educational programs. Our revenues from educational programs increased by 37.0%, from RMB451.4 million in 2015 to
RMB618.3 million (US$91.2 million) in 2016. This increase was primarily due to an increase in student enrollments at self-owned learning
centers from approximately 26,951 in 2015 to 36,173 in 2016. The increase in our student enrollments was attributable to (i) higher student
enrollments at existing learning centers as they matured and achieved a higher retention rate as well as due to greater sales and marketing efforts
in 2016 and (ii) the increase in the number of self-owned learning centers from 46 as of December 31, 2015 to 54 as of December 31, 2016. We
also had a slight increase in average tuition and fees in 2016.

. Franchise revenues. Our franchise revenues increased by 4.5%, from RMB60.8 million in 2015 to RMB63.5 million (US$9.4 million) in 2016.
This increase was primarily due to an increase in the recurring franchise fees from our existing franchised learning centers in 2016 as well as
initial and renewal franchise fees. The number of franchised learning centers increased from 147 as of December 31, 2015 to 167 as of
December 31, 2016. We expect student enrollments in those new franchised learning centers will increase as they grow.

. Other revenues. Our other revenues increased by 68.8%, from RMB17.3 million in 2015 to RMB29.1 million (US$4.3 million) in 2016. The
increase was primarily due to the increase in students enrolled in our overseas study tours.

Cost of revenues

Our cost of revenues increased from RMB346.7 million in 2015 to RMB363.6 million (US$53.6 million) in 2016, primarily due to the increase in
personnel costs and rental costs. Such increase was primarily attributable to an increase in the number of teachers and rental costs as we expanded our
network of self-owned learning centers. The number of teachers at self-owned learning centers increased from 1,162 as of December 31, 2015 to 1,253 as of
December 31, 2016, to staff new centers and expand existing centers. Increases in the size of our franchise service and supervision team and costs associated
with our overseas study tours also contributed to the increase in our cost of revenues. In addition, we recorded amortization of certain intangible assets
acquired as part of the 2013 acquisition of RMB59.7 million and RMB34.2 million (US$5.0 million) in 2015 and 2016, respectively. See “—Description of
Certain Statement of Income Items—Cost of Revenues.”

Gross profit

Our gross profit increased by 90.0%, from RMB182.8 million in 2015 to RMB347.4 million (US$51.2 million) in 2016. We had gross margins of
34.5% in 2015 and 48.9% 2016. The increase in our gross margin was primarily attributable to the increase of operating efficiencies and the decrease in
amortization of the student base related to the 2013 acquisition that was amortized on a more accelerated basis in 2015 as compared to 2016.

70



Table of Contents

Selling and marketing expenses

Our selling and marketing expenses increased by 32.9%, from RMB96.7 million in 2015 to RMB128.5 million (US$19.0 million) in 2016. This
increase was primarily due to increases in (i) general marketing channel expenses and personnel expenses and (ii) expenses relating to branding and
promotional activities as we expanded our network of self-owned learning centers and increased student enrollments. Our selling and marketing expenses
constituted 18.3% and 18.1% of our revenues in 2015 and 2016, respectively.

General and administrative expenses

Our general and administrative expenses increased by 9.2%, from RMB135.6 million in 2015 to RMB148.1 million (US$21.8 million) in 2016. This
increase was primarily due to an increase in the number of administrative personnel and other administrative expenses. Our general and administrative
expenses constituted 25.6% and 20.8% of our revenues in 2015 and 2016, respectively. The decrease was largely due to the increase in our operating
efficiency.

Operating (loss)/income

As a result of the foregoing, we had an operating income of RMB70.8 million (US$10.5 million) in 2016, compared to an operating loss of
RMBA49.5 million in 2015.

Interest income, interest expense, foreign currency exchange loss and other income, net

We had interest income of RMB17.9 million and RMB16.6 million (US$2.5 million) in 2015 and 2016, respectively, which are primarily from holdings
of interest-bearing financial instruments. We had interest expense of RMB6.1 million (US$0.9 million) in 2016. We had foreign currency exchange loss of
RMBL1.5 million and RMB2.7 million (US$0.4 million) in 2015 and 2016, respectively. We had other income, net of RMBO0.3 million and RMB4.4 million
(US$0.6 million) in 2015 and 2016, respectively. The increase in other income, net in 2016 was due to a government subsidy and one-off cash proceeds
received from a litigation settlement.

(Loss)/income before income tax expense

As aresult of the foregoing, we had income before income tax expense of RMB83.0 million (US$12.3 million) in 2016, compared to a loss before
income tax of RMB32.9 million in 2015.

Income tax benefit/(expense)

We had an income tax benefit of RMB1.1 million in 2015 as we did not have taxable income in that year and an income tax expense of
RMB32.2 million (US$4.8 million) in 2016.

Net (loss)/income

As aresult of the foregoing, we had net income of RMB50.8 million (US$7.5 million) in 2016, compared to net loss of RMB31.7 million in 2015.

EBITDA

EBITDA, which is net income or loss before interest, taxes, depreciation and amortization, was RMB40.8 million in 2015 and RMB142.3 million
(US$21.0 million) in 2016. For a discussion of the limitations associated with using EBITDA rather than U.S. GAAP measures and a reconciliation to net
income or loss, see “—Non-GAAP Financial Measures.”
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Year Ended December 31, 2015 Compared to Year Ended December 31, 2014

Revenues

Our revenues increased by 30.2%, from RMB406.7 million in 2014 to RMB529.5 million in 2015. This increase was primarily attributable to an
increase of RMB101.6 million in revenues from educational programs.

. Revenue from educational programs. Our revenue from educational programs increased by 29.2%, from RMB349.4 million in 2014 to
RMB451.4 million in 2015. This increase was primarily due to an increase in student enrollments at self-owned learning centers from 18,451 in
2014 to 26,951 in 2015. The increase in our student enrollments was attributable to (i) higher student enrollments at existing learning centers as
we increased sales and marketing efforts in 2015, and (ii) the increase in the number of self-owned learning centers from 43 as of December 31,
2014 to 46 as of December 31, 2015. We also had a slight increase in average tuition and fees in 2015.

. Franchise revenues. Our franchise revenues increased by 16.8%, from RMB52.1 million in 2014 to RMB60.8 million in 2015. This increase was
primarily due to an increase in the initial and renewal franchise fees and an increase in recurring franchise fees from our existing franchised
learning centers in 2015. The number of franchised learning centers increased from 137 as of December 31, 2014 to 147 as of December 31,
2015.

. Other revenues. Our other revenues increased by 229.2%, from RMB5.2 million to RMB17.3 million in 2015. The increase was primarily due to
an increase in students enrolled in our overseas study tours.

Cost of revenues

Our cost of revenues increased by 17.5%, from RMB295.1 million in 2014 to RMB346.7 million in 2015 primarily due to an increase in personnel
costs and rental costs. The increase was primarily attributable to an increase in number of teachers and rental costs from self-owned learning centers as we
expanded our network. The number of teachers at self-owned learning centers increased from 1,055 as of December 31, 2014 to 1,162 as of December 31,
2015 to staff our new centers and expand the existing ones. Increases in the size of our franchise service and supervision team and costs associated with our
overseas study tours also contributed to the increase in our cost of revenues. In addition, we recorded amortization of certain intangible assets acquired as part
of the 2013 acquisition of RMB73.1 million and RMB59.7 million in 2014 and 2015, respectively. See “—Description of Certain Statement of Income Items
—Cost of Revenues.”

Gross profit

Our gross profit increased by 63.8%, from RMB111.6 million in 2014 to RMB182.8 million in 2015. We had gross margins of 27.4% in 2014 and
34.5% in 2015. The increase in our gross margin was primarily attributable to the increase of operating efficiencies and the decrease in amortization of
intangible assets.

Selling and marketing expenses

Our selling and marketing expenses increased by 30.0%, from RMB74.4 million in 2014 to RMB96.7 million in 2015. This increase was primarily due
to increases in (i) general marketing channel expenses and personnel expenses and (ii) expenses relating to branding and promotional activities as we
expanded our network of self-owned learning centers and increased student enrollments. As a percentage of revenues, our selling and marketing expenses
remained at the same level at 18.3% in 2014 and 2015.

General and administrative expenses

Our general and administrative expenses increased by 10.4%, from RMB122.8 million in 2014 to RMB135.6 million in 2015. This increase was
primarily due to an increase in the number of administrative
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personnel and other administrative expenses. Our general and administrative expenses constituted 30.2% and 25.6% of revenues in 2014 and 2015,
respectively. The decrease was largely due to the increase in our operating efficiency.

Operating (loss)/income

As a result of the foregoing, we had an operating loss of RMB49.5 million in 2015, compared to an operating loss of RMB85.6 million.

Interest income, foreign currency exchange loss and other income, net

We had interest income of RMB7.2 million and RMB17.9 million in 2014 and 2015, respectively, which are primarily from holdings of interest-bearing
financial instruments. We had foreign currency exchange loss of RMB1.5 million in 2015. We had other income, net of RMB0.3 million in 2015.

(Loss)/income before income tax expense

As aresult of the foregoing, our losses before income tax decreased from RMB78.4 million in 2014 to RMB32.9 million in 2015.

Income tax benefit/(expense)

We had an income tax benefit of RMB5.7 million in 2014 and RMB1.1 million in 2015. Our income tax benefits in 2014 and 2015 were primarily
attributable to losses incurred during those years.

Net (loss)/income

As aresult of the foregoing, we had net loss of RMB31.7 million in 2015, compared to net loss of RMB72.7 million in 2014.

EBITDA

EBITDA was RMB14.8 million in 2014 and RMB40.8 million in 2015. For a discussion of the limitations associated with using EBITDA rather than
U.S. GAAP measures and a reconciliation to net income or loss, see “—Non-GAAP Financial Measures.”
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Selected Quarterly Results of Operations

The following table sets forth our unaudited consolidated results of operations for each of the ten quarters from January 1, 2015 to June 30, 2017. We
have prepared the unaudited quarterly consolidated results of operations set forth below on the same basis as our audited consolidated financial statements
and include all adjustments, consisting of normal recurring adjustments, that we consider necessary for a fair statement of our financial position and operating
results for the periods presented. Our historical results are not necessarily indicative of results expected for future periods. You should read this selected
quarterly results of operations section together with our audited consolidated financial statements and the related notes included elsewhere in this prospectus.

For the three hs ended
March 31, June. 30, September 30, December 31, March 31, June 30, September 30, December 31, March 31, June 30,
2015 2015 2015 2015 2016 2016 2016 2016 2017 2017
(RMB in thousands, except for EBITDA margin)

Revenues 90,551 120,716 162,726 155,476 142,943 172,103 202,696 193,251 210,323 226,777
Cost of revenues (78,759)  (78,487) (102,090) (87,335) (88,529)  (81,208) (101,391) (92,451) (96,316) (99,763)
Gross profit 11,792 42,229 60,636 68,141 54,414 90,895 101,305 100,800 114,007 127,014
Operating expenses:
Selling and marketing (20,728)  (23,362) (27,221) (25,377) (25,394)  (28,328) (30,443) (44,310) (31,306)  (39,937)
General and administrative (31,524)  (32,901) (33,898) (37,280) (33,101) (35,210) (36,947) (42,835) (41,308) (43,613)
Total operating expenses (52,252)  (56,263) (61,119) (62,657) (58,495) (63,538) (67,390) (87,145) (72,614) (83,550)
Operating (loss)/income (40,460)  (14,034) (483) 5,484 (4,081) 27,357 33,915 13,655 41,393 43,464
Interest income 2,093 5,306 5,754 4,700 980 5,073 6,153 4,416 2,606 6,832
Interest expense — — — — — — (1,038) (5,035) (5,167) (4,740)
Foreign currency exchange gain/(loss) 27 (5) (879) (616) 730 (1,918) (186) (1,367) (18) 216
Other (expense)/income, net (123) 199 314 (137) 74 (114) 79 4,352 152 (288)
(Loss)/income before income tax expense (38,463) (8,534) 4,706 9,431 (2,297) 30,398 38,923 16,021 38,966 45,484
Income tax benefit/(expense) 5,765 672 (2,038) (3,280) 47 (9,889) (12,020) (10,340) (12,576) (14,047)
Net (loss)/income (32,698) (7,862) 2,668 6,151 (2,250) 20,509 26,903 5,681 26,390 31,437
Add: Net loss attributable to non-controlling interests 1,589 1,434 1,128 1,305 708 358 51 1,963 1,872 389
Net (loss)/income attributable to RISE Education

Cayman Ltd (31,109) (6,428) 3,796 7,456 (1,542) 20,867 26,954 7,644 28,262 31,826
Non-GAAP Financial Measures:
EBITDA(1) (16,650) 8,603 21,067 27,774 17,807 40,784 49,505 34,222 53,582 55,980
EBITDA margin(2) -18.4% 7.1% 12.9% 17.9% 12.5% 23.7% 24.4% 17.7% 25.5% 24.7%

(1) To see how we define and calculate EBITDA, a reconciliation between EBITDA and net (loss)/income (the most directly comparable U.S. GAAP financial measure) and a discussion about the
limitations of non-GAAP financial measures, see “Management’s Discussion and Analysis of Financial Condition and Results of Operations—Non-GAAP Financial Measures.”
(2) EBITDA margin is calculated by dividing EBITDA by revenues.

Seasonal fluctuations have affected, and are likely to continue to affect, our business. Our quarterly revenues overall were primarily generated from our
educational programs and, to a lesser extent, from franchise
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revenues and other revenues. Generally, we generate higher revenues in the third quarter as we generate revenues from summer overseas study tours during
the summer holiday, and we generate lower revenues in the first quarter as we deliver fewer classes due to the Chinese New Year holiday. The fluctuation in
the first quarter is partially offset by revenues generated from our winter overseas study tours.

Our quarterly cost of revenues, selling and marketing expenses and general and administrative expenses generally increased in absolute amounts during
the period from January 1, 2015 to June 30, 2017 as our revenues increased and we opened more self-owned learning centers, enhanced our marketing efforts
and increased the headcount of our teachers and other administrative staff. Our operating income decreased from RMB33.9 million in the third quarter of
2016 to RMB13.7 million (US$2.0 million) in the fourth quarter of 2016 mainly because we had increased selling and marketing expenses for branding and
promotion activities relating to our tenth anniversary. Overall, although the historical seasonality of our business has been relatively mild, we expect to
continue to experience seasonal fluctuations in our results of operations. See “Risk Factors—Risks Related to Our Business and Industry—Our results of
operations are subject to seasonal fluctuations.”

Non-GAAP Financial Measures

To supplement our consolidated financial statements, which are prepared and presented in accordance with U.S. GAAP, we use EBITDA and EBITDA
margin, both non-GAAP financial measures, as described below, to understand and evaluate our core operating performance. These non-GAAP financial
measures, which may differ from similarly titled measures used by other companies, are presented to enhance investors’ overall understanding of our
financial performance and should not be considered a substitute for, or superior to, the financial information prepared and presented in accordance with U.S.
GAAP.

EBITDA is defined as net income or loss before interest, taxes, depreciation and amortization. EBITDA margin is defined as EBITDA as a percentage
of revenues. We believe that EBITDA and EBITDA margin provide useful information to investors and others in understanding and evaluating our operating
results. These non-GAAP financial measures eliminate the impact of items that we do not consider indicative of the performance of our business. While we
believe that these non-GAAP financial measures are useful in evaluating our business, this information should be considered as supplemental in nature and is
not meant as a substitute for the related financial information prepared in accordance with U.S. GAAP.

The tables below present reconciliations of EBITDA to net (loss)/income, the most directly comparable U.S. GAAP financial measure, as well as
EBITDA margin, for the periods indicated.

For the Six Months Ended

For the Year Ended December 31, June 30,
2014 2015 2016 2016 2017
RMB RMB RMB US$ RMB RMB US$
(thousands, except for EBITDA margin)

Net (loss)/income (72,669) (31,741) 50,843 7,500 18,259 57,827 8,530
Add: Depreciation 22,218 26,128 29,634 4,371 13,832 14,528 2,143
Add: Amortization(1) 78,104 65,379 40,188 5,928 22,711 10,115 1,492
Add: Interest expense — — 6,073 896 — 9,907 1,461
Add: Income tax (benefit)/expense (5,685) (1,119) 32,202 4,750 9,842 26,623 3,927
Less: Interest income 7,150 17,853 16,622 2,452 6,053 9,438 1,392

EBITDA 14,818 40,794 142,318 20,993 58,591 109,562 16,161

EBITDA margin 3.6% 7.7% 20.0% 20.0% 18.6% 25.1% 25.1%

(1) Includes amortization of certain intangible assets acquired as part of the 2013 acquisition. Such intangible assets include courseware license, student base and franchise agreements recorded
under cost of revenues in the amount of RMB73.1 million, RMB59.7 million, RMB34.2 million (US$5.0 million), RMB19.9 million and RMB7.0 million (US$1.0 million) in 2014, 2015 and
2016 and for the six months ended June 30, 2016 and 2017, respectively, and trademarks under selling and marketing expenses in the amount of
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RMB2.9 million, RMB2.9 million, RMB3.1 million (US$0.5 million), RMB1.5 million and RMB1.6 million (US$0.2 million), respectively. See “Corporate History and Structure—Corporate

History.”
For the three months ended
Mar. 31, Jun. 30, Sep. 30, Dec.31, Mar. 31, Jun. 30, Sep.30, Dec.31, Mar.31, Jun.30,
2015 2015 2015 2015 2016 2016 2016 2016 2017 2017
(RMB in thousands, except for EBITDA margin)

Net (loss)/income (32,698) (7,862) 2,668 6,151 (2,250) 20,509 26,903 5,681 26,390 31,437
Add: Depreciation 7,517 6,101 5,951 6,559 6,846 6,986 7,077 8,724 6,960 7,568
Add: Amortization(1) 16,389 16,342 16,164 16,484 14,238 8,473 8,620 8,858 5,095 5,020
Add: Interest expense — — — — — — 1,038 5,035 5,167 4,740
Add: Income tax (benefit)/expense (5,765) (672) 2,038 3,280 47) 9,889 12,020 10,340 12,576 14,047
Less: Interest income 2,093 5,306 5,754 4,700 980 5,073 6,153 4,416 2,606 6,832

EBITDA (16,650) 8,603 21,067 27,774 17,807 40,784 49,505 34,222 53,582 55,980

EBITDA margin -18.4% 7.1% 12.9% 17.9% 12.5% 23.7%  24.4% 17.7% 25.5% 24.7%

(1) Includes amortization of certain intangible assets acquired as part of the 2013 acquisition. Such intangible assets include courseware license, student base and franchise agreements recorded
under cost of revenues and trademarks under selling and marketing expenses. See “Corporate History and Structure—Corporate History.”

The use of EBITDA and EBITDA margin has material limitations as an analytical tool, as EBITDA and EBITDA margin do not include all items that
impact our net loss or income for the period.

Liquidity and Capital Resources

Cash Flows and Working Capital

Our principal sources of liquidity have been from cash generated from operating activities. As of December 31, 2015 and 2016 and June 30, 2017, we
had RMB517.4 million, RMB640.0 million (US$94.4 million) and RMB537.0 million (US$79.2 million), respectively, in cash and cash equivalents. Cash
and cash equivalents consist of cash on hand placed with banks or other financial institutions and highly liquid investment which are unrestricted as to
withdrawal and use and have original maturities of three months or less when purchased. Our cash and cash equivalents are primarily denominated in
Renminbi.

We intend to finance our future working capital requirements and capital expenditures from cash generated from operating activities, funds raised from
financing activities, including the net proceeds we will receive from this offering. As an offshore holding company, we are permitted under PRC laws and
regulations to provide funding to our PRC subsidiaries through loans or capital contributions, subject to applicable regulatory approvals. We cannot assure
you that we will be able to obtain these regulatory approvals on a timely basis, if at all. See “Risk Factors—Risks Related to Our Corporate Structure—PRC
regulation of loans to and direct investment in PRC entities by offshore holding companies and governmental control of currency conversion may delay or
prevent us from using the proceeds of this offering to make loans or additional capital contributions to our PRC subsidiaries and consolidated affiliates, which
could materially and adversely affect our liquidity and our ability to fund and expand our business.” We believe that our current available cash and cash
equivalents will be sufficient to meet our working capital requirements and capital expenditures in the ordinary course of business for the next twelve months
without taking into account the proceeds from this offering.

However, we may require additional cash resources due to changing business conditions or other future developments, including any investments or
acquisitions we may decide to selectively pursue. If our existing cash resources are insufficient to meet our requirements, we may seek to sell equity or
equity-linked securities, sell debt securities or borrow from banks. We cannot assure you that financing will be available in the amounts we need or on terms
acceptable to us, if at all. The sale of additional equity securities would result in additional dilution to our shareholders. The incurrence of indebtedness and
issuance of debt securities would result in debt
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service obligations and could result in operating and financial covenants that restrict our operations and our ability to pay dividends to our shareholders.

We do not have any present plan to pay any cash dividends on our ordinary shares in the foreseeable future after this offering. We currently intend to
retain most, if not all, of our available funds and any future earnings to operate and expand our business. In September 2017, we paid cash dividends totaling
US$87.0 million to our shareholders.

As a holding company with no material operations of our own, we are a corporation separate and apart from our subsidiaries and our VIE and its
subsidiaries and, therefore, must provide for our own liquidity. We conduct our operations in China primarily through our PRC subsidiary and our VIE and its
subsidiaries and schools. As a result, our ability to pay dividends and to finance any debt we may incur depends upon dividends paid by our subsidiaries, our
VIE and its subsidiaries and schools. If our PRC subsidiary or any newly formed PRC subsidiaries incur debt on their own behalf in the future, the
instruments governing their debt may restrict their ability to pay dividends to us. In addition, our PRC subsidiaries are permitted to pay dividends to us only
out of their respective retained earnings, if any, as determined in accordance with Chinese accounting standards and regulations.

Under applicable PRC laws and regulations, our PRC subsidiaries and schools are each required to set aside a portion of its after tax profits each year to
fund certain statutory reserves, and funds from such reserves may not be distributed to us as cash dividends except in the event of liquidation of such
subsidiaries. These statutory limitations affect, and future covenant debt limitations might affect, our PRC subsidiaries’ ability to pay dividends to us. We
currently believe that such limitations will not impact our ability to meet our ongoing short-term cash obligations although we cannot assure you that such
limitations will not affect our ability to meet our short-term cash obligations and to distribute dividends to our shareholders in the future.

The following table sets forth a summary of our cash flows for the periods presented:

For the Year Ended December 31, For the Six Months Ended June 30,
2014 2015 2016 2016 2017
RMB RMB RMB US$ RMB RMB US$
(thousands)
Net cash generated from operating activities 25,045 163,720 240,083 35,414 120,818 255,057 37,623
Net cash used in investing activities (46,777) (38,233) (42,544) (6,276) (217,028) (318,172) (46,932)
Net cash generated from/(used in) financing activities 3,920 98 (80,209)  (11,831) (72,039) (38,413) (5,666)
Effect of foreign exchange rate changes on cash and cash
equivalents 309 2,378 5,233 772 3,425 (1,439) (213)

Net (decrease)/increase in cash and cash equivalents (17,503) 127,963 122,563 18,079 (164,824)  (102,967) (15,188)
Cash and cash equivalents at beginning of period 406,976 389,473 517,436 76,326 517,436 639,999 94,405
Cash and cash equivalents at end of period 389,473 517,436 639,999 94,405 352,612 537,032 79,217

Operating activities

Net cash generated from operating activities amounted to RMB255.1 million (US$37.6 million) for the six months ended June 30, 2017. The difference
between our net income of RMB57.8 million (US$8.5 million) and
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the net cash generated from operating activities was due to (i) an increase in deferred revenue and customer advances of RMB184.8 million (US$27.3
million), (ii) an adjustment of RMB29.4 million (US$4.3 million) in non-cash items, which mainly consisted of depreciation and amortization expense of
RMB24.6 million (US$3.6 million), (iii) an increase in accrued expenses and other current liabilities of RMB8.6 million (US$1.3 million), partially offset by
an increase in prepayments and other current assets of RMB11.1 million (US$1.6 million) for prepayment to certain suppliers and rental expenses. Deferred
revenue and customer advances mainly consists of the upfront tuition fee payments from students and initial franchise fees from our franchise partners, which
increased for the six months ended June 30, 2017 primarily due to an increased number of student enrollments and increased number of newly opened
franchised learning centers as our business expanded.

Net cash generated from operating activities amounted to RMB240.1 million (US$35.4 million) in 2016. The difference between our net income of
RMB50.8 million (US$7.5 million) and the net cash generated from operating activities was due to (i) an increase in deferred revenue and customer advances
of RMB111.4 million (US$16.4 million), (ii) an adjustment of RMB65.1 million (US$9.6 million) in non-cash items, which mainly consisted of depreciation
and amortization expense of RMB69.8 million (US$10.3 million), partially offset by deferred income tax benefit of RMB4.8 million (US$0.7 million), (iii) an
increase in income taxes payable of RMB18.0 million (US$2.6 million) and (iv) an increase in accrued expenses and other current liabilities of
RMB20.5 million (US$3.0 million), partially offset by an increase in prepayments and other current assets of RMB16.8 million (US$2.5 million) for
prepayment to certain suppliers and rental expenses. Deferred revenue and customer advances mainly consists of the upfront tuition fee payments from
students and initial franchise fees from our franchise partners, which increased in 2016 primarily due to an increased number of student enrollments and
increased number of newly opened franchised learning centers as our business expanded. Depreciation and amortization in 2016 consisted mainly of
amortization of certain intangible assets acquired as part of the 2013 acquisition.

Net cash generated from operating activities amounted to RMB163.7 million in 2015. The difference between our net loss of RMB31.7 million and the
net cash generated from operating activities was due to (i) an increase in deferred revenue and customer advances of RMB105.5 million and (ii) an adjustment
of RMB80.0 million in non-cash items, which mainly consisted of depreciation and amortization expense of RMB91.5 million primarily due to the 2013
acquisition, partially offset by deferred income tax benefit of RMB12.0 million. Deferred revenue and customer advances increased in 2015 primarily due to
increased number of student enrollments and increased number of newly opened franchised learning centers as our business expanded.

Net cash generated from operating activities amounted to RMB25.0 million in 2014. The difference between our net loss of RMB72.7 million and the
net cash generated from operating activities was due to (i) an adjustment of RMB78.1 million in non-cash items, which mainly consisted of depreciation and
amortization expense of RMB100.3 million primarily due to the 2013 acquisition and deferred income tax benefit of RMB22.3 million, (ii) an increase in
deferred revenue and customer advances of RMB23.3 million and (iii) a decrease in prepayments and other current assets of RMB9.2 million, partially offset
by an increase in other non-current assets of RMB10.2 million for lease deposits paid for self-owned learning centers. Deferred revenue and customer
advances increased in 2014 primarily due to increased number of student enrollments and increased number of newly opened franchised learning centers as
our business expanded.

Investing activities

Net cash used in investing activities amounted to RMB318.2 million (US$46.9 million) for the six months ended June 30, 2017. This was primarily
attributable to the (i) purchase of short-term investments of RMB290.0 million (US$42.8 million), (ii) loans to a related party of RMB150.0 million (US$22.1
million) and (iii) purchase of property and equipment of RMB25.9 million (US$3.8 million) and purchase of intangible assets of RMB2.3 million (US$0.3
million) as we opened new self-owned learning centers, partially offset by proceeds from maturity of short-term investments of RMB150.0 million (US$22.1
million).

78



Table of Contents

Net cash used in investing activities amounted to RMB42.5 million (US$6.3 million) in 2016. This was primarily attributable to the (i) purchase of
property and equipment of RMB35.5 million (US$5.2 million) and (ii) purchase of intangible assets of RMB8.3 million (US$1.2 million), as we opened new
self-owned learning centers.

Net cash used in investing activities amounted to RMB38.2 million in 2015. This was primarily attributable to the (i) purchase of short-term
investments of RMB308.0 million, (ii) purchase of property and equipment of RMB35.0 million and (iii) purchase of intangible assets of RMB8.4 million, as
we opened new self-owned learning centers, partially offset by the proceeds from maturity of short-term investments of RMB313.0 million.

Net cash used in investing activities amounted to RMB46.8 million in 2014. This was primarily attributable to the (i) purchase of short-term
investments of RMB397.5 million, (ii) purchase of property and equipment of RMB36.4 million and (iii) purchase of intangible assets of RMB4.2 million, as
we opened new self-owned learning centers, partially offset by the proceeds from maturity of short-term investments of RMB391.5 million.

Financing activities

Net cash used in financing activities amounted to RMB38.4 million (US$5.7 million) for the six months ended June 30, 2017, primarily attributable to
an increase in restricted cash of RMB38.4 million (US$5.7 million).

Net cash used in financing activities amounted to RMB38.2 million (US$5.6 million) in 2016, primarily attributable to distribution of
RMB426.0 million (US$62.8 million) to our shareholders and an increase in restricted cash of RMB11.1 million (US$1.6 million), partially offset by the
proceeds of RMB356.9 million (US$52.6 million) from a loan facility with CTBC Bank Co., Ltd. incurred in 2016.

Net cash generated from financing activities amounted to RMBO0.1 million in 2015 and RMB3.9 million in 2014, primarily attributable to the capital
injection from a non-controlling interest shareholder.

Long-term loan

In July 2016, RISE Education Cayman I Ltd, our wholly-owned subsidiary, entered into a US$55.0 million loan facility agreement with CTBC Bank
Co. Ltd. as the lender, which was amended and restated in September 2017 to a long-term facility of US$110.0 million, including the outstanding balance of
US$49.5 million under the original loan facility, and a short-term facility of US$30.0 million. The long-term facility is guaranteed by Rise IP, Rise HK, the
WFOE and the VIE. Rise HK also pledged its equity interests in the WFOE in favor of the lender as security for the long-term facility. We have registered the
guarantee provided by the WFOE with SAFE. We did not register the guarantee provided by our VIE with SAFE pursuant to a waiver for such registration
granted by the lender. In addition, we have deposited a certain amount of cash in a designated bank account as security for the interest payments under the
long-term facility.

We drew down both facilities in full in September 2017. The new proceeds made available under the September 2017 amendment were primarily used
to pay a US$87.0 million dividend to our shareholders in September 2017. Pursuant to the loan facility agreement, we must repay the short-term facility in
full within ten business days of the completion of an initial public offering, which we intend to use a portion of the proceeds of this offering to do. See “Use
of Proceeds.” The maturity date of the long-term facility is five years from the drawdown date. According to the repayment schedule, US$8.25 million,
US$13.75 million US$19.25 million, US$24.75 million and US$44.0 million are to be repaid by each respective anniversary from the drawdown date. The
interest rate under the long-term facility is the sum of the London interbank offered rate plus a certain margin, of which the margin decreases as our leverage
ratio (which is defined as the ratio of total net debt as of the last date of the relevant period to adjusted EBITDA in respect of the relevant period) decreases.
As of the date of this prospectus, the interest rate is 4.81%. We will repay the first installment in September 2018. We

79



Table of Contents

intend to repay the long-term facility through dividends paid by Rise HK and Rise IP, both of which are wholly-owned by RISE Education Cayman I Ltd, the
borrower under the loan facility agreement. These entities receive license and service fees from the WFOE and the VIE pursuant to the license agreements
and the consulting service agreements. As such payments come from the respective current accounts of our WFOE and VIE, they are generally not restricted
under PRC law. See “Regulations—Regulations Related to Foreign Exchange.”

We maintained deposits held in a designated bank account as security for interest payments amounting to US$7.3 million as of June 30, 2017.

Capital expenditures

Our capital expenditures amounted to RMB40.6 million, RMB43.4 million, RMB43.8 million (US$6.5 million) and RMB28.2 million (US$4.2 million)
in 2014, 2015 and 2016 and for the six months ended June 30, 2017, respectively, for purchases of property and equipment and intangible assets, such as
course materials and software, as we expanded existing and opened new self-owned learning centers. We will continue to make capital expenditures to meet
the expected growth of our business and expect that cash generated from our operating activities and financing activities will meet our capital expenditure
needs in the foreseeable future.

Contractual Obligations

The following table sets forth our contractual obligations as of June 30, 2017.

Payment Due by Period
Less Than 1 More Than 5
Total Year 2-3 Years 4-5 Years Years
(RMB in thousands)
Operating lease obligations(1) 592,922 134,377 223,696 132,103 102,746

(1) Represented future minimum lease payments under non-cancelable operating leases in connection with the leases of offices and self-owned learning centers.

In addition, as of June 30, 2017, we had commitments for the construction of leasehold improvements associated with self-owned learning centers of
RMB3.7 million (US$0.5 million), which are expected to be paid within one year.

Other than the above, we did not have any significant capital and other commitments, long-term obligations, or guarantees as of June 30, 2017.

Internal Control Over Financial Reporting

Prior to this offering, we were a private company with limited accounting personnel and other resources to address our internal control over financial
reporting. In connection with the audit of our consolidated financial statements for the years ended December 31, 2014, 2015 and 2016 and as of
December 31, 2015 and 2016, we and our independent registered public accounting firm identified one material weakness as of December 31, 2016, in
accordance with the standards established by PCAOB. As defined in standards established by the PCAOB, a “material weakness” is a deficiency, or
combination of deficiencies, in internal control over financial reporting, such that there is a reasonable possibility that a material misstatement of the annual or
interim financial statements will not be prevented or detected on a timely basis.

The material weakness identified relates to our lack of requisite knowledge of United States generally accepted accounting principles and SEC rules.
Neither we nor our independent registered public accounting firm undertook a comprehensive assessment of our internal control over financial reporting
under the Sarbanes-Oxley
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Act for purposes of identifying and reporting any weakness or significant deficiency in our internal control over financial reporting, as we and they will be
required to do once we become a public company. Had we performed a formal assessment of our internal control over financial reporting or had our
independent registered public accounting firm performed an audit of our internal control over financial reporting, additional control deficiencies may have
been identified.

To remedy our identified material weakness, we will adopt several measures that will improve our internal control over financial reporting, including:
(i) recruiting additional experienced personnel with relevant past experience working on U.S. GAAP and the SEC reporting; (ii) conducting regular and
continuous U.S. GAAP accounting and financial reporting training programs for our accounting and financial reporting personnel, including sending our
financial staff to attend external U.S. GAAP training courses; (iii) improving monitoring and oversight controls for non-recurring and complex transactions to
ensure the accuracy and completeness of financial reporting; and (iv) updating and enhancing our accounting policy manual for our financial reporting
personnel for recurring, non-recurring and complex transactions, and period-end closing processes.

We expect to complete the measures above as soon as practicable and we will continue to implement measures to remedy our internal control
deficiencies in order to meet the deadline imposed under Section 404 of the Sarbanes-Oxley Act. The process of designing and implementing an effective
financial reporting system is a continuous effort that requires us to anticipate and react to changes in our business and the economic and regulatory
environments and to expend significant resources to maintain a financial reporting system that is adequate to satisfy our reporting obligations. If we fail to
develop or maintain an effective system of internal controls over our financial reporting, we may not be able to accurately report our financial results, prevent
fraud or meet our reporting obligations. As a result, investor confidence and the market price of our shares may be materially and adversely affected. See
“Risk Factors—Risks Related to Our Business—If we fail to implement and maintain an effective system of internal controls, we may be unable to accurately
or timely report our results of operations or prevent fraud.”

Holding Company Structure

We are a holding company with no material operations of our own. We conduct our operations primarily through our subsidiaries and our VIE and its
subsidiaries and schools in China. As a result, our ability to pay dividends depends upon dividends paid by our subsidiaries, which in turn depends on the
service and license fees paid to Rise HK and the WFOE by the VIE and its schools. As we invest in and expand our PRC operations in the future, Rise HK
and the WFOE will continue to rely on service and license fees from our VIE and the schools and we will rely on dividends from Rise HK and the WFOE for
our cash needs. Furthermore, if our subsidiaries or any newly formed subsidiaries incur debt on their own behalf in the future, the instruments governing their
debt may restrict their ability to pay dividends to us.

The table below sets forth the respective revenue contributions of (i) our company and our Cayman Island subsidiaries, (ii) Rise HK, (iii) our WFOE
and (iv) our VIE and its subsidiaries and schools for the periods indicated as a percentage of revenues:

Revenues
For the Six Months
For the Year Ended December 31, Ended June 30,
2014 2015 2016 2016 2017
Our company and our subsidiaries

Our company and Cayman Island subsidiaries — — — — —
Rise HK — — — — —
WFOE 3% 5% 5% 5% 5%
Our VIE and its subsidiaries and schools 97% 95% 95% 95% 95%
Total Revenues 100% 100% 100% 100% 100%
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The table below sets forth the amount of (i) license fees paid to our Cayman Island subsidiaries by our WFOE and VIE pursuant to the license
agreements, (ii) service fees paid to Rise HK by our VIE pursuant to the consulting service agreement, and (iii) service fees paid to our WFOE by our VIE
and its subsidiaries and schools pursuant to the service agreement, license agreements and comprehensive service agreements for the periods indicated:

For the Year Ended For the Six Months
December 31, Ended June 30,
2015 2016 2016 2017 2017
RMB RMB RMB RMB US$
(thousands)

License fees paid to our Cayman Islands subsidiaries 10,289 19,251 11,694 7,270 1,072
Service fees paid to Rise HK* — — — 5,813 857
Service fees paid to our WFOE 85,837 225,610 35,282 116,528 17,189

* For the years ended December 31, 2015 and 2016, service fees under the consulting service agreement were paid directly to our WFOE.
Our subsidiaries including WFOE did not pay any dividends to our company in 2014, 2015, 2016 and the six months ended June 30, 2017.

All our operations are based in the PRC. Our assets are located in the PRC, Hong Kong and Cayman Islands. The table below sets forth the respective
asset contributions of (i) our company and our Cayman Island subsidiaries, (ii) Rise HK, (iii) our WFOE and (iv) our VIE and its subsidiaries and schools as
of the dates indicated as a percentage of total assets:

Total Assets
As of As of
December 31, June 30,
2015 2016 2017
Our company and our subsidiaries

Our company and Cayman subsidiaries 36% 34% 30%
Rise HK — 1% 1%
WFOE 11% 16% 40%
Our VIE and its subsidiaries and schools 53% 49% 29%
Total Assets 100% 100% 100%

We generally keep cash generated from tuition and fees by our self-owned learning centers in their respective accounts at the end of each year for
regulatory inspection purposes, while we transfer cash to the WFOE where it is centrally managed during the year. As a result, the percentage of total assets
held by our WFOE was only 16% as of December 31, 2016 as compared to 40% as of June 30, 2017, while the percentage held by our VIE and its
subsidiaries and schools changed from 49% to 29% as of the same dates.

Critical Accounting Policies

We prepare our financial statements in conformity with U.S. GAAP, which requires us to make estimates and assumptions that affect our reporting of,
among other things, assets and liabilities, contingent assets and liabilities and revenues and expenses. Our estimates and judgments include valuation
allowance for deferred tax assets, uncertain tax positions, economic lives and impairment of long-lived assets, impairment of goodwill, estimating the best
estimate selling price of each deliverable in our revenue arrangements, and share-based compensation. We regularly evaluate these estimates and assumptions
based on the most recently available information, our own historical experiences and other factors that we believe to be relevant under the circumstances.
Since our financial reporting process inherently relies on the use of estimates and assumptions, our actual results could differ from what we expect. This is
especially true with some accounting policies that
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require higher degrees of judgment than others in their application. We consider the policies discussed below to be critical to an understanding of our audited
consolidated financial statements because they involve the greatest reliance on our management’s judgment.

Revenue Recognition

We recognize revenue when persuasive evidence of an arrangement exists, delivery of the product or service has occurred, the selling price is fixed or
determinable and collection is reasonably assured. Our business is subject to business tax, value added taxes and tax surcharges assessed by governmental
authorities. Pursuant to ASC 605-45, Revenue Recognition—Principal Agent Considerations, we elected to present business tax, value added taxes and tax
surcharges as a reduction of revenues on the consolidated statements of (loss)/income. We include payments received before all of the relevant criteria for
revenue recognition are satisfied in the deferred revenue and customer advances line item in the consolidated balance sheets. The primary sources of our
revenues are as follows:

Educational programs

Educational programs include English courses and related course materials. In accordance with ASC subtopic 605-25, Revenue Recognition: Multiple-
Deliverable Revenue Arrangements, or ASC 605-25, we evaluate all the deliverables in the arrangement to determine whether they represent separate units of
accounting. For the arrangements with deliverables to be considered a separate unit of accounting, we allocate the total consideration of the arrangement
based on their relative selling price, with the selling price of each deliverable determined using vendor-specific objective evidence, or VSOE, of selling price,
third-party evidence, or TPE, of selling price, or management’s best estimate of the selling price, or BESP, and recognize revenue as each deliverable is
provided. In determining BESP for each deliverable, we considered our overall pricing model and objectives, as well as market or competitive conditions that
may impact the price at which we would transact if the deliverable were sold regularly on a standalone basis. We monitor the conditions that affect our
determination of selling price for each deliverable and reassesses such estimates periodically.

Course fees are collected in full in advance of the commencement of each course and each course is comprised of a fixed amount of classes. We
recognize course revenue ratably as the classes for the related course are delivered to the students. Students are allowed to return course materials if they are
unused. However, once the student attends the first class of the respective course, course materials cannot be returned. Therefore, we recognize revenue from
the sale of course materials when the student attends the first class of the respective course. The amounts recognized for each deliverable is limited to the
amount that is not contingent upon the delivery of additional deliverables or meeting other specified performance conditions.

According to local education bureau regulations, depending on a school’s location and the amount of classes remaining for a tutoring course, we may
be required to refund course fees for any remaining undelivered classes to students who withdraw from a course. We record the refund as a reduction of the
related course fees received in advance and has no impact on recognized revenue. Refunds on recognized revenue were insignificant for all periods presented.

We may issue promotional coupons to attract enrollment for our courses. The promotional coupons are not issued in conjunction with a concurrent
revenue transaction and are for a fixed Renminbi amount that can only be redeemed to reduce the amount of the tuition fees for future courses. We account for
the promotional coupons as a reduction of revenue when the corresponding revenue is recognized in accordance with ASC 605-50-45-2.

Franchise revenues

Franchise revenues include initial franchise fees, which are non-refundable and recognized as revenue when substantially all services or conditions
relating to the initial franchise fee have been performed, which is
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generally when a franchise partner commences its operations under the RISE brand. The services to be performed under our franchise agreements to earn the
initial franchise fees comprise of (i) authorizing franchise partners to use the RISE brand and our courseware, and (ii) initial setup services, including assisting
with site selection and marketing strategy, training of franchisee management and teachers. Our franchise agreements do not include guarantees or other
forms of financial assistance, refund provisions or options to repurchase franchises from franchisees. Initial franchise fees are deferred and recorded as
“deferred revenue and customer advances” until these commitments and obligations have been performed, which is upon the franchisee commencing its
operations under the RISE brand. We also receive recurring franchise fees from our franchise partners, which are based on a fixed percentage of the franchise
partner’s course fees and proceeds from the sale of related course materials. We recognize the recurring franchise fees as franchise revenues as the fees are
earned and realized.

Other revenues

Other revenues comprises mainly of the provision of overseas study tours. We bear the risks and rewards, including customer acceptance of the services
and have the right to unilaterally determine and change the study tour itinerary. We also set the study tour prices charged to customers and independently
select the travel service suppliers. Therefore, we are the primary obligor of the study tour service arrangement and recognize revenue on a gross basis. We
recognize revenue from study tour services once the organized tour is completed in its entirety.

Consolidation of VIE

Our consolidated financial statements include the financial statements of our holding company, our subsidiaries and our VIE and its subsidiaries and
schools for which one of our subsidiaries is the primary beneficiary. All significant inter-company transactions and balances between us, our subsidiaries and
our VIE and its subsidiaries and schools are eliminated upon consolidation.

PRC laws and regulations currently require any foreign entity that invests in the education industry in China to be an educational institution with
relevant experience in providing educational services outside China. Our offshore holding companies are not educational institutions and do not provide
educational services outside China. Accordingly, our offshore holding companies are not allowed to directly engage in the education industry in China. To
comply with PRC laws and regulations, we conduct all of our junior ELT business in China through our VIE, namely Beijing Step Ahead and its subsidiaries
and schools. Our VIE and its subsidiaries and schools hold the requisite licenses and permits necessary to conduct our junior ELT business. In addition, our
VIE and its subsidiaries and schools hold leases and other assets necessary to operate our schools, employ teachers and generate substantially all of our
revenues. Despite the lack of technical majority ownership, we have effective control of our VIE through a series of contractual arrangements, and a parent-
subsidiary relationship exists between us and our VIE. The equity interests of our VIE are legally held by PRC individuals, or the nominee shareholders.
Through the contractual agreements, the nominee shareholders of our VIE effectively assigned all their voting rights underlying their equity interests in our
VIE to us, and therefore, we have the power to direct the activities of our VIE that most significantly impact its economic performance. We also have the right
to receive economic benefits from our VIE that potentially could be significant to our VIE. Based on the above, we consolidate our VIE in accordance with
SEC Regulation SX-3A-02 and ASC810-10, Consolidation: Overall.

In November 2016, certain contractual agreements were supplemented to reflect a change in one of the nominee shareholders designated by Rise HK;
and it was resolved that Rise HK through our WFOE held the irrevocable proxy to exercise all the voting rights of the shareholders of our VIE since the proxy
agreement was in existence. As a result, Rise HK has the power to direct the activities of the VIE that most significantly impact the VIE’s economic
performance and is the primary beneficiary of the VIE.

For more information on consolidation of our VIE, see Note 1 to our audited consolidated financial statements appearing elsewhere in this prospectus.
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Share-based Compensation

We apply ASC 718, Compensation—Stock Compensation (“ASC 718”), to account for our employee share-based payments. In accordance with ASC
718, we determine whether an award should be classified and accounted for as a liability award or an equity award. We classified all our share-based awards
to employees as equity awards.

In accordance with ASC 718, we recognize share-based compensation cost for equity awards to employees with a performance condition based on the
probable outcome of that performance condition—we recognize compensation cost if it is probable that the performance condition will be achieved and we
will not recognize compensation if it is not probable that the performance condition will be achieved.

In accordance with ASC 718, we reflect the effect of a market condition in the grant-date fair value of the granted equity awards. We recognize share-
based compensation cost for equity awards with a market condition provided that the requisite service is rendered, regardless of when, if ever, the market
condition is satisfied.

We account for any a change in any of the terms or conditions of the awards as a modification of the award. When the vesting conditions (or other
terms) of the equity awards granted to employees are modified, we first determine on the modification date, whether the original vesting conditions were
expected to be satisfied, regardless of the entity’s policy election for accounting for forfeitures. If the original vesting conditions are not expected to be
satisfied, the grant-date fair value of the original equity awards are ignored and the fair value of the equity award measured at the modification date is
recognized if the modified award ultimately vests.

We use the accelerated method for all awards granted with graded vesting service conditions, and the straight-line method for awards granted with non-
graded vesting service conditions. We early adopted Accounting Standard Update (“ASU”) ASU 2016-09—Compensation—Stock Compensation (Topic 718):
Improvements to Employee Share-Based Payment Accounting on January 1, 2014 and elected to account for forfeitures as they occur. The adoption of this
guidance had no impact as no share-based compensation expense was recognized during the periods presented. With the assistance of an independent third
party valuation firm we determined the fair value of the stock options granted to employees. We used the binomial option pricing model in determining the
estimated fair value of the options granted to employees.

We approved the ESOP Plan in 2016. Under the ESOP Plan, we can grant options to our eligible employees, directors and officers for the purchase of
up to 7,000,000 ordinary shares (excluding any shares which have lapsed or have been forfeited). The options are exercisable only upon the event of an initial
public offering or change of control, each or collectively, the exercisability event. The exercisability event constitutes a performance condition that is not
considered probable until the completion of the initial public offering or change of control. We will not recognize any compensation expense until the
exercisability event occurs. Upon the occurrence of the exercisability event, the effect of the change in this estimate will be accounted for in the period of
change by cumulative compensation cost recognition as if the new estimate had been applied since the service inception date, with the remaining
unrecognized compensation cost amortized over the remaining requisite service period.

In September 2016, we resolved to modify substantially all of the options under the ESOP Plan such that all recipients of the options need to remain in
service with us until October 1, 2017, October 1, 2018, October 1, 2019, or October 1, 2020, or the options (both vested and unvested portions) will be
forfeited. As of the modification date, the original performance condition of the options was not expected to be satisfied, therefore, the modification-date fair
value of the options instead of the original grant-date fair value will be used to measure the modified options once they ultimately vest.
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The following table summarizes our equity award activity under the ESOP Plan as of December 31, 2016:

As of December 31,
Number of options granted 5,985,000
Number of options forfeited —
Number of options outstanding 5,985,000
Weighted-average exercise price (US$) 1.44
Weighted-average modification-date fair value (US$)(1) N/A
Weighted-average remaining contractual term 7.91
Aggregate intrinsic value(2) 10,683

(1) No awards vested during 2016 and for the six months ended June 30, 2017. We have not granted any new options since December 31, 2016.
(2) The aggregate intrinsic value in the table above represents the difference between the fair value of our ordinary share as of June 30, 2017 and respective exercise price of the option. Total
intrinsic value of options exercised for 2016 and for the six months ended June 30, 2017 was nil as no options were exercised.

No share-based compensation expense was recorded in respect of the ESOP Plan for the year ended December 31, 2016 and for the six months ended
June 30, 2017 as the exercisability event has not occurred. As of June 30, 2017, there was US$11.9 million of total unrecognized employee share-based
compensation expenses, related to unvested share-based awards. Total unrecognized compensation cost may be adjusted for actual forfeitures occurring in the
future.

Fair Value of Our Share Options

We estimate the fair value of share options with market conditions using the Monte Carlo simulation model and all other share options using the
binomial option-pricing model with the assistance of an independent third party appraiser. The models require the input of highly subjective assumptions
including the estimated expected share price volatility and the share price upon which our employees are likely to exercise share options, or the exercise
multiple. We historically have been a private company and lack information on our share price volatility. Therefore, we estimate our expected share price
volatility based on the historical volatility of a group of similar companies that are publicly-traded. When selecting these public companies on which we have
based our expected share price volatility, we selected companies with characteristics similar to us, including the invested capital’s value, business model, risk
profiles, position within the industry, and with historical share price information sufficient to meet the contractual life of our share options. We will continue
to apply this process until a sufficient amount of historical information regarding the volatility of our own share price becomes available. For the exercise
multiple, as a private company, we were not able to develop an exercise pattern as reference, thus the exercise multiple is based on management’s estimation,
which we believe is representative of the future exercise pattern of the options. The risk-free interest rates for the periods within the contractual life of the
option are based on the U.S. Treasury yield curve in effect during the period the options were granted.

The assumptions we adopted to estimate the fair value of share options were as follows:

As of December 31, 2016

Risk-free interest rate 1.92%-2.23%
Expected volatility range 48.1%-50.7%
Suboptimal exercise factor 2.8
Fair value per ordinary share as at valuation date US$3.10-$3.26

These assumptions represented our best estimates, but the estimates involve inherent uncertainties and the application of our judgment. As a result, if
factors change and we use significantly different assumptions or estimates when valuing our share options, our share-based compensation expense could be
materially different.

86



Table of Contents

We are also required to estimate the fair value of the ordinary shares underlying our share options when performing the fair value calculations with the
binomial option model with the assistance of an independent third party appraiser, we estimated the fair value of our ordinary shares at each respective grant
date and modification date. We performed the valuations of our ordinary shares using methodologies, approaches and assumptions consistent with the
American Institute of Certified Public Accountants Audit and Accounting Practice Aid Series: Valuation of Privately-Held-Company Equity Securities Issued
as Compensation, or the AICPA Practice Guide. The fair value of our ordinary shares at the modification date was valued using a combination of income
approach (discounted cash flow method) and market approach.

Once public trading market of the ADSs has been established in connection with the completion of this offering, it will no longer be necessary for us to
estimate the fair value of our ordinary shares in connection with our accounting for granted share options.

Income taxes

We follow the liability method of accounting for income taxes in accordance with ASC 740, Income Taxes, or ASC 740. Under this method, we
determine deferred tax assets and liabilities based on the difference between the financial reporting and tax bases of assets and liabilities using enacted tax
rates that will be in effect in the period in which the differences are expected to reverse. We record a valuation allowance to offset deferred tax assets if based
on the weight of available evidence, it is more-likely-than-not that some portion, or all, of the deferred tax assets will not be realized. The effect on deferred
taxes of a change in tax rate is recognized in tax expense in the period that includes the enactment date of the change in tax rate.

We accounted for uncertainties in income taxes in accordance with ASC 740. Interest and penalties arising from underpayment of income taxes shall be
computed in accordance with the related PRC tax law. The amount of interest expense is computed by applying the applicable statutory rate of interest to the
difference between the tax position recognized and the amount previously taken or expected to be taken in a tax return. Interest and penalties recognized in
accordance with ASC 740 are classified in the consolidated statements of (loss)/income as income tax expense.

In accordance with the provisions of ASC 740, we recognize in our consolidated financial statements the impact of a tax position if a tax return position
or future tax position is “more likely than not” to prevail based on the facts and technical merits of the position. Tax positions that meet the “more likely than
not” recognition threshold are measured at the largest amount of tax benefit that has a greater than fifty percent likelihood of being realized upon settlement.
Our estimated liability for unrecognized tax benefits which is included in the “other non-current liabilities” line item in the accompanying consolidated
financial statements is periodically assessed for adequacy and may be affected by changing interpretations of laws, rulings by tax authorities, changes and/or
developments with respect to tax audits, and expiration of the statute of limitations. The actual benefits ultimately realized may differ from our estimates. As
each audit is concluded, we record adjustments, if any, in our consolidated financial statements. Additionally, in future periods, changes in facts,
circumstances, and new information may require us to adjust the recognition and measurement estimates with regard to individual tax positions. We recognize
changes in recognition and measurement estimates in the period in which the changes occur.

As of December 31, 2015 and 2016 and June 30, 2017, we had unrecognized tax benefits of RMB8.8 million, RMB9.1 million (US$1.3 million) and
RMB8.2 million (US$1.2 million), of which RMB1.1 million, RMB0.9 million (US$0.1 million) and RMBO0.9 million (US$0.1 million) were offset against
the deferred tax assets on tax losses carry forward, and the remaining amount of RMB7.8 million, RMB8.2 million (US$1.2 million) and RMB7.3 million
(US$1.1 million) which if ultimately recognized, would impact the effective tax rate.
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Off-Balance Sheet Commitments and Arrangements

We have not entered into any financial guarantees or other commitments to guarantee the payment obligations of any unconsolidated third parties. In
addition, we have not entered into any derivative contracts that are indexed to our shares and classified as shareholders’ equity, or that are not reflected in our
consolidated financial statements. Furthermore, we do not have any retained or contingent interest in assets transferred to an unconsolidated entity that serves
as credit, liquidity or market risk support to such entity. Moreover, we do not have any variable interest in any unconsolidated entity that provides financing,
liquidity, market risk or credit support to us or engages in leasing, hedging or product development services with us.

Taxation

Cayman Islands

We are incorporated in the Cayman Islands and our primary business operations are conducted through our subsidiaries and our VIE and its subsidiaries
and schools. Under the current laws of the Cayman Islands, we are not subject to tax on income or capital gains arising in Cayman Islands. In addition,
dividend payments are not subject to withholding tax in the Cayman Islands.

Hong Kong

Our wholly owned subsidiary in Hong Kong, Rise HK, is subject to Hong Kong profits tax on its activities conducted in Hong Kong at a uniform tax
rate of 16.5%. Payments of dividends by our subsidiary in Hong Kong to us are not subject to withholding tax in Hong Kong.

PRC

Our WFOE, VIE and its subsidiaries and schools are subject to PRC enterprise income tax on their taxable income in accordance with the relevant PRC
Enterprise Income Tax Law, or EIT Law. Pursuant to the EIT Law, which became effective on January 1, 2008 and was amended on February 24, 2017, a
uniform 25% enterprise income tax rate is generally applicable to both foreign-invested enterprises and domestic enterprises, except where a special
preferential rate applies. The enterprise income tax is calculated based on the entity’s global income as determined under PRC tax laws and accounting
standards.

We are subject to value-added tax at a rate of 6% on the services we provide. Tax payable amount of value-added tax relating to the services we provide
was the output tax amount in a tax period minus input tax amount in the same period. Pursuant to Circular No. 68 which was promulgated on June 18, 2016,
our schools are subject to a simple value-added tax collection method and many of our schools are subject to value-added tax at a rate 3%. We are also subject
to surcharges on value-added tax payments in accordance with PRC law.

As a Cayman Islands holding company, we may receive dividends from our PRC subsidiary through Rise HK. Pursuant to the Arrangement between
Mainland China and the Hong Kong Special Administrative Region for the Avoidance of Double Taxation and Tax Evasion on Income, the withholding tax
rate in respect to the payment of dividends by a PRC enterprise to a Hong Kong enterprise may be reduced to 5% from a standard rate of 10% if the Hong
Kong enterprise directly holds at least 25% of the PRC enterprise. Pursuant to the Notice of the State Administration of Taxation on the Issues concerning the
Application of the Dividend Clauses of Tax Agreements issued by the State Administration of Taxation on February 20, 2009, or SAT Circular 81, a Hong
Kong resident enterprise must meet the following conditions, among others, in order to apply the reduced withholding tax rate: (i) it must be a company; (ii) it
must directly own the required percentage of equity interests and voting rights in the PRC resident enterprise; and (iii) it must have directly owned such
required percentage in the PRC resident enterprise throughout the 12 months prior to receiving the dividends. In August 2015, the State Administration of
Taxation promulgated the Administrative Measures for Non-Resident Taxpayers to Enjoy
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Treatment under Tax Treaties, or SAT Circular 60, which became effective on November 1, 2015. SAT Circular 60 provides that non-resident enterprises are
not required to obtain pre-approval from the relevant tax authority in order to enjoy the reduced withholding tax. Instead, non-resident enterprises and their
withholding agents may, by self-assessment and on confirmation that the prescribed criteria to enjoy the tax treaty benefits are met, directly apply the reduced
withholding tax rate, and file necessary forms and supporting documents when performing tax filings, which will be subject to post-tax filing examinations by
the relevant tax authorities. Accordingly, Rise HK may be able to benefit from the 5% withholding tax rate for the dividends it receives from the WFOE, if it
satisfies the conditions prescribed under SAT Circular 81 and other relevant tax rules and regulations. However, according to SAT Circular 81 and SAT
Circular 60, if the relevant tax authorities consider the transactions or arrangements we have are for the primary purpose of enjoying a favorable tax
treatment, the relevant tax authorities may adjust the favorable withholding tax in the future.

If our holding company in the Cayman Islands or any of our subsidiaries outside of China were deemed to be a “resident enterprise” under the EIT
Law, it would be subject to enterprise income tax on its worldwide income at a rate of 25%. See “Risk Factors—Risks Related to Doing Business in China—
Under the PRC Enterprise Income Tax Law, or the EIT Law, we may be classified as a PRC ‘resident enterprise,” which could result in unfavorable tax
consequences to us and our non-PRC shareholders.”

Quantitative and Qualitative Disclosure about Market Risks

Foreign Exchange Risk

Foreign currency risk arises from future commercial transactions and recognized assets and liabilities. A significant portion of our revenue-generating
transactions and expense-related transactions are denominated in Renminbi, which is the functional currency of our subsidiaries, VIE and its subsidiaries in
China. Therefore, we have limited exposure to foreign exchange risk for operational activity. However, we have a long term outstanding loan denominated in
U.S. Dollars and we do not hedge against currency risk for the repayment of this loan.

The change in value of the Renminbi against the U.S. Dollar and other currencies is affected by various factors such as changes in political and
economic conditions in the PRC. On July 21, 2005, the PRC government changed its decade-old policy of pegging the value of the Renminbi to the U.S.
Dollar, and the Renminbi appreciated more than 20% against the U.S. Dollar over the following three years. Between July 2008 and June 2010, this
appreciation halted and the exchange rate between the Renminbi and the U.S. Dollar remained within a narrow band. Since June 2010, the Renminbi has
fluctuated against the U.S. Dollar, at times significantly and unpredictably. It is difficult to predict how market forces or PRC or U.S. government policy may
impact the exchange rate between the Renminbi and the U.S. Dollar in the future.

To the extent that we need to convert U.S. Dollars into Renminbi for our operations, appreciation of Renminbi against the U.S. Dollar would reduce the
Renminbi amount we receive from the conversion. Conversely, if we decide to convert Renminbi into U.S. Dollars for the purpose of making payments for
dividends on our ordinary shares or ADSs, servicing our outstanding debt, or for other business purposes, appreciation of the U.S. Dollar against the
Renminbi would reduce the U.S. Dollar amounts available to us.

As of June 30, 2017, we had Renminbi-denominated cash and cash equivalents and restricted cash of RMB448.5 million (US$66.2 million). A 10%
depreciation of the Renminbi against the U.S. Dollar based on the foreign exchange rate on June 30, 2017 would result in a decrease of US$6.6 million in
cash and cash equivalents and restricted cash.

Credit Risk

We are exposed to credit risk from our financial assets, including deposits with banks and financial institutions, foreign exchange transactions and other
financial instruments. Our objective is to seek continual
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revenue growth while minimizing losses incurred due to increased credit risk exposure. Financial instruments that potentially subject us to significant
concentrations of credit risk consist primarily of cash and cash equivalents, short-term investments and restricted cash. As of June 30, 2017, substantially all
of our cash and cash equivalents, short-term investments and restricted cash were deposited with financial institutions, which we believe are of high credit
quality and continually monitoring the credit worthiness of these financial institutions.

Interest Rate Risk

We are exposed to interest rate risk related to our outstanding long-term loan. The interest rate of the long-term loan was mainly based on the three
month London Interbank Offered Rate and a pre-determined margin. A hypothetical 1% increase or decrease in annual interest rates would increase or
decrease interest expense by approximately RMB3.7 million (US$0.5 million) per year based on our debt level as of June 30, 2017.

Our exposure to interest rate risk also relates to the interest income generated by excess cash, which is mostly held in interest-bearing bank deposits.
We have not used any derivative financial instruments to manage our interest risk exposure. Interest-earning instruments carry a degree of interest rate risk.
We have not been exposed, nor do we anticipate being exposed, to material risks due to changes in interest rates. However, our future interest income may fall
shorter of expectations due to changes in market interest rates.

Inflation Risk

Our revenues were generated in China in 2014, 2015 and 2016 and for the six months ended June 30, 2017. Inflation did not have a material impact on
our results of operations. According to the National Bureau of Statistics of China, inflation as measured by the consumer price index in China was 2.0%,
1.4%, 2.1% and 1.5% in 2014, 2015 and 2016 and for the six months ended June 30, 2017, respectively. Although we have not been materially affected by
inflation since our inception, we can provide no assurance that we will not be affected in the future by higher rates of inflation in China.

Recent Accounting Pronouncements

Please see a detailed discussion in Note 2 to our consolidated financial statements included elsewhere in this prospectus.
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OUR INDUSTRY

Introduction to China’s Education System

The education system in China consists of education in school and after-school settings. School education includes preschool, elementary school,
middle school, high school and university. After-school education refers to all educational courses taken outside of school, and is increasingly prevalent as it
offers a variety of training and learning programs that students can participate in at their discretion, based on personal interests and preferences.

Overview of China’s Junior ELT Market

Junior ELT refers to after-school English training and tutoring services for students between the ages of three and 18. Many parents in China consider
English to be an important language skill that is under-addressed in schools, as evidenced by increasing penetration and growth rates that are higher than the
overall education industry. It is increasingly common for Chinese parents to enroll their children in junior ELT classes.

According to Frost & Sullivan, the number of students between the ages of three and 18 enrolled in schools in China is expected to grow to
229.2 million in 2021, representing a CAGR of 1.7% from 2016 to 2021. According to the same source, the number of students enrolled in junior ELT classes
in China is expected to grow to 27.8 million in 2021, representing a CAGR of 9.4% from 2016 to 2021. Over the same period, the penetration rate of junior
ELT in China, calculated by dividing the number of students enrolled in junior ELT classes in China by the number of students enrolled in school in China, is
expected to grow to 12.1% in 2021, according to Frost & Sullivan. Over the same period, average spending in China’s junior ELT market is expected to grow
rapidly with gross billings growing to RMB239.8 billion by 2021, representing a CAGR of 23.0% from 2016 to 2021, according to Frost & Sullivan. In the
premium segment specifically, gross billings is expected to grow to RMB22.8 billion by 2021, representing a CAGR of 23.0% from 2016 to 2021.

We believe the following factors have contributed to, and are expected to continue to fuel, the growth of the junior ELT market in China:

Favorable government policies

Two-child policy. The one-child policy had been the official population policy in China until its gradual phase-out in the early 2010s. Since 2011, the
Chinese government has begun to lift the one-child policy gradually and implemented a two-child policy with certain exceptions. According to Frost &
Sullivan, this new policy is expected to drive an increase of the total population of the 0-14 age group from 230.1 million in 2016 to 262.4 million in 2021,
representing a CAGR of 2.7% from 2016 to 2021, compared to an overall expected population growth CAGR of 0.4% over the same period.

Amended Law on the Promotion of Private Education. On September 1, 2017, the Amended Law on the Promotion of Private Education came into
effect, under which private schools will be able to elect to operate on a for-profit basis, and distribute profits to their investors. The amended law underpins
the PRC government’s support of private sector education and allows education service providers to legally operate profit-seeking schools for the first time.
Under the amended law, for-profit schools will also enjoy full autonomy in setting tuition fees and stronger protection for asset ownership. See “Regulation—
The Law for Promoting Private Education and Its Implementation Rules.”

National Medium-to-Long Term Educational Reform and Development Plan. In 2010, the Chinese government announced the “National
Medium-to-Long Term Educational Reform and Development Plan (2010-2020), which has set a strategic development plan, with key objectives to increase
investment in education, support the development of private education and strengthen international communication and cooperation.
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2017 College Entrance Exam Reforms. Beginning 2017, the PRC government implemented the college entrance exam reforms nationwide under which
students will be given two attempts to take their English test during their high school years. As a result of this reform, the assessment for English proficiency
will be more focused on students’ English listening and speaking ability.

Supportive economic conditions in China

Growing disposable income. According to the National Bureau of Statistics of China, per capita annual disposable income of urban residents in China
is expected to increase from RMB33,616.0 in 2016 to RMB48,619.6 in 2021, representing a CAGR of 7.7% from 2016 to 2021.

Growing per capita expenditure on education, cultural and recreational activities. According to Frost & Sullivan, per capita expenditure on education,
cultural and recreational activities of urban residents in China is expected to grow from RMB2,638.0 in 2016 to RMB4,232.8 in 2021 at a CAGR of 9.9%
from 2016 to 2021.

Strong cultural and societal emphasis on English education in China

Increasing interest in overseas education. According to Frost & Sullivan, an increasing number of Chinese students now pursue overseas education at
younger ages. The proportion of Chinese students commencing undergraduate or lower levels of education overseas accounted for 64.5% of the total number
of Chinese students commencing overseas study in 2016.

Chinese parents’ shifting of preference. When considering ELT programs for their children, Chinese parents are gradually shifting their preference from
more rigid, test-oriented learning programs to skill-oriented learning programs. Skill-oriented ELT refers to a holistic approach to develop comprehensive
English language skills rather than a test-oriented approach that typically focuses on rote learning and testing skills. According to Frost & Sullivan, the skill-
oriented junior ELT market increased from RMB9.3 billion in 2012 to RMB21.5 billion in 2016 in terms of gross billings, representing a CAGR of 23.3%,
while the test-oriented ELT market increased from RMB33.7 billion to RMB63.7 billion from 2012 to 2016 in terms of gross billings, representing a CAGR
of 17.3%. Going forward, the skill-oriented junior ELT market is expected to grow faster at a CAGR of 27.7% from 2016 to 2021, compared to the growth of
the test-oriented junior ELT market at a CAGR of 21.2% from 2016 to 2021, further indicating parents’ shift towards skill-oriented learning.

Increasing importance of English training. There are increasing education and language requirements for desirable employment opportunities.
According to Frost & Sullivan, employees with fluent English skills have better career prospects and broader opportunities, and on average, have an estimated
annual salary level of 81.1% higher than employees with average English skills. As such, parents tend to consider English proficiency as one of the key
factors that will lead their children to greater future income and career opportunities. In addition, according to a survey conducted by Frost & Sullivan in
2017, 89% of students currently taking junior ELT classes are expected to continue junior ELT education for more than three years. These factors have
contributed to, and are expected to continue to drive, the growth of junior ELT market.

Despite high growth, the penetration rate of China’s junior ELT in 2016 remained relatively low at 8.4% compared to other East Asian countries such
as Japan, which has a 35.2% penetration rate and South Korea, which has a 60.5% penetration rate for the junior ELT market. Even for tier-one cities in
China, the penetration rate remains relatively low at 20.4%, indicating significant potential in market growth in China.

The junior ELT market in China is highly fragmented, with the top three players holding a combined 3.6% market share, with no single player holding
market share greater than 1.5%, according to Frost & Sullivan. The top three providers in the junior ELT market in China include EF Kids, POP Kids and
Rise. According to Frost & Sullivan, in 2016, we accounted for approximately 1% of market share of junior ELT market in China in terms of gross billings.
Based on a survey by Frost & Sullivan, parents prefer junior ELT providers with a strong brand, course content and structure as well as course offerings
focused on English conversational ability.
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Additionally, there are several key success factors for junior ELT providers to consider in China, including:

High quality education courses and activities. Courses and activities are a major part of junior ELT education. Stimulating the intellectual curiosity of
children and cultivating their learning habits significantly affects language development. In addition, Chinese parents increasingly focus on internationally-
accredited, and systematic educational content with foreign cultural and language elements, especially if they can increase opportunities for overseas
exposure.

Focus on immersive English experiences. Especially with young parents, an immersive English learning environment with conversation-focused
learning and skill-based courses are gaining popularity. Such learning styles are believed to encourage students to speak and think in English, as opposed to
traditional lecture or test-oriented courses which rely more on textbooks and are less contextual.

Proximity and traveling convenience of learning centers. Due to the constraints of traveling with young children, proximity and traveling convenience
is an important consideration for parents. In addition, players with a wider network of centers are also favored, as they provide greater selection and
flexibility.

The chart below illustrates the demographic split and relative market size and growth of each age segment within the junior ELT market:

Segments of Overall Market Size of Junior ELT Market in Terms of Gross Billings (China), 2012 - 2021E
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China’s Age 3-6 ELT Market

Age 3-6 ELT provides English language training mainly for students in preschool. It is the fastest growing segment in junior ELT market in China with
a high growth of 23.1% CAGR from 2012 to 2016. The age 3-6 ELT market has grown in terms of gross billings from RMB8.1 billion in 2012 to
RMB18.6 billion in 2016, and is expected to grow to RMB62.8 billion in 2021, representing a CAGR of 27.6% from 2016 to 2021. In 2016, age 3-6 ELT
represented 21.8% of the total junior ELT market, with age 7-12 ELT and age 13-18 ELT market each representing 52.8% and 25.4%, respectively. The
penetration rate for age 3-6 ELT has increased from 10.0% in 2012 to 11.6% in 2016, and is expected to further increase to 15.5% in 2021.

There are specific factors that drive the age 3-6 ELT market. For example, the penetration rate of age 3-6 ELT education continues to increase as
Chinese parents recognize the importance of early age ELT education.
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Parents further recognize that younger kids learn language faster, develop better accents and obtain fluency more quickly. According to a survey conducted by
Frost & Sullivan in 2017, 68.4% of children in China start learning English between the ages of three to six while another 10.8% of children start English
education before age three. Moreover, public education resources can hardly accommodate parental demand, leaving great opportunities for private ELT
providers. As students of this age group do not have pressure of taking exams, there is higher demand for skill-based environments relative to older age
groups.

There are several key factors credited with success in the age 3-6 ELT market. For example, as children of this age group require more attention from
teachers, parents may consider teachers’ qualifications and characteristics. In addition, parents of children from the ages of three to six may also consider the
safety and hygiene standard of the learning environment. Pre-school children usually have a more flexible schedule and tend to attend the whole-day class.

China’s Age 7-12 ELT Market

Age 7-12 ELT mainly targets students in elementary school. Age 7-12 ELT is the largest segment in terms of gross billings in the junior ELT market in
China. The age 7-12 ELT market has grown in terms of gross billings from RMB22.8 billion in 2012 to RMB45.0 billion in 2016, representing a CAGR of
18.5%, and is expected to grow to RMB125.3 billion in 2021, representing a CAGR of 22.7% from 2016 to 2021. The penetration rate has increased from
7.1% in 2012 to 9.3% in 2016, and is expected to further increase to 14.4% in 2021.

There are specific factors that drive the age 7-12 ELT market. Interest from Chinese students in studying abroad during middle school and high school
is increasing. Students of age seven to twelve primarily enroll in ELT classes for skill-based learning rather than test-oriented learning. According to a survey
conducted by Frost & Sullivan in 2017, only 18.0% of students aged seven to twelve take English classes for test preparation, while 82.0% take classes to
improve their English skills.

Students in elementary school begin to adopt online offerings as they become more independent, and technology proficient. Lesson convenience
becomes an increasingly important factor due to academic and other extracurricular commitments. A significant portion of age 7-12 ELT enrollment consists
of students who have already taken ELT courses at an earlier age. Growth in the age 3-6 ELT market will drive the age 7-12 ELT market, as students with
prior ELT experience continue their studies.

There are several factors that will contribute to the growth of the age 7-12 ELT market. For example, customers in the age 7-12 ELT market may also
consider the convenience of lesson timings. As students in this age segment enroll in elementary school and other tutoring services, convenience of lesson
timings becomes an important consideration.

China’s Age 13-18 ELT Market

Age 13-18 ELT provides English language training mainly for students in middle school or above. The age 13-18 ELT market has grown in terms of
gross billings from RMB12.1 billion in 2012 to RMB21.6 billion in 2016, representing a CAGR of 15.6%, and is expected to grow to RMB51.7 billion in
2021, representing a CAGR of 19.1% from 2016 to 2021. The penetration rate for age 13-18 ELT has increased from 3.9% in 2012 to 5.1% in 2016, and is
expected to further increase to 6.3% in 2021.

There are several factors that will contribute to the growth of the age 13-18 ELT market. For example, students from ages of 13 to 18 tend to prefer a
flexible learning schedule and may have a preference for test-oriented ELT programs.
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China’s Premium Junior ELT Market

According to Frost & Sullivan, the junior ELT market can be divided into premium and non-premium segments based on the annual tuition fee, where
premium providers offer products with annual fee above RMB16,000 per year.

Market Size of Preminm Junior ELT Market in Terms of Gross Billings (China), 2012
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The premium segment within China’s junior ELT market has been outgrowing the overall junior ELT market. The premium junior ELT market grew in
terms of gross billings from RMB3.8 billion in 2012 to RMB8.1 billion in 2016, representing a CAGR of 20.8%, and is expected to grow to RMB22.8 billion
in 2021, representing a CAGR of 23.0% from 2016 to 2021. In terms of enrollments, the number of students grew from 0.5 million in 2012 to 0.8 million in
2016, representing a CAGR of 14.6%, and is expected to grow to 1.6 million in 2021, representing a CAGR of 15.4% from 2016 to 2021.

As Chinese families earn higher disposable income, they are more willing to spend on education and hence prioritize ELT premium providers that offer
higher teaching quality. However, the premium junior ELT market had a penetration rate of only 0.4% in 2016 according to Frost & Sullivan, indicating
significant growth potential.

According to Frost & Sullivan, the top three providers in the premium junior ELT market in China are EF Kids, us and Disney English. According to
Frost & Sullivan, in 2016, the top five players accounted for 36.3% of market share of the premium junior ELT market in China in terms of gross billings, and
Rise alone accounted for 10.7%. According to a survey conducted by Frost & Sullivan in July 2017, Rise also ranked the first in terms of satisfaction of junior
ELT institutions and ranked the third in terms of brand awareness.

China’s Tier-One Cities Junior ELT Market

According to Frost & Sullivan, there were 1.5 million students enrolled in junior ELT market in tier-one cities in 2016. In terms of gross billings, tier-
one cities combined had RMB13.2 billion, representing 15.5% of the total junior ELT gross billings in China.

Due to factors such as increasing urbanization, growing household income and appreciation of the value of high quality education, gross billings of the
junior ELT market in tier-one cities are expected to grow to
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RMB35.9 billion in 2021, representing a CAGR of 22.1% from 2016 to 2021. The table below illustrates the competitive landscape in tier-one cities:

Segments of Overall Market Size of Junior ELT Market in Terms of Gross Billings (Tier-One Cities), 2012 - 2021E
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According to Frost & Sullivan, in 2016, the top three providers in the junior ELT market in tier-one cities in China as measured by gross billings were
EF Kids, us and POP kids. According to Frost & Sullivan, in 2016, the top five players accounted for 21.9% of market share of the junior ELT market in tier-
one cities in China in terms of gross billings, and Rise alone accounted for 5.9%. For the premium junior ELT market in tier-one cities, in 2016, the top five
players accounted for 56.7% of the market share in terms of gross billings, and Rise alone accounted for 17.1%.

Furthermore, in 2016, the top three providers in the junior ELT market in Beijing as measured by gross billings were us, EF kids and Lily English
according to Frost & Sullivan. According to Frost & Sullivan, in 2016, the top five players accounted for 30.1% of market share of the junior ELT market in
Beijing in terms of gross billings, and Rise alone accounted for 11.4%. Rise also ranked second, fourth and second in terms of market share measured by
gross billings in Shanghai, Guangzhou and Shenzhen, respectively, in 2016.

Self-Owned and Franchise Models

There are two popular models that junior ELT providers adopt, i.e., self-owned model and franchise model. The self-owned model is advantageous due
to the consistency of learning center formats and delivery of course offerings, ability to maintain consistent branding, rigorous quality control, and a more
coordinated business development plan. However, it also faces challenges such as relatively slower expansion due to capital expenditure requirements, lack of
local expertise in new cities, and higher operating costs due to pressure on management. On the other hand, the franchise model is advantageous because of
its asset light business model, relatively faster expansion, local expertise and light pressure on management. Nevertheless, it also faces different challenges,
such as recruitment of quality franchise partners, quality control, fee growth, potential damage to brand reputation, and difficulty in securing additional
revenue channels. More providers operate through the combination of self-owned and franchise models, good operating practices and quality control are
required for successful execution.
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BUSINESS

Overview

We operate in China’s junior ELT market, which refers to after-school English teaching and tutoring services provided by training institutions to
students aged three to 18. We are a leader in China’s junior ELT market according to Frost & Sullivan, and we ranked second in 2016 with a market share of
10.7% in terms of gross billings in the premium segment. Furthermore, in 2016, we ranked first in the junior ELT market in Beijing with a market share of
11.4% and ranked second in the junior ELT market in tier-one cities with a market share of 5.9%, both in terms of gross billings according to Frost &
Sullivan.

We pioneered the “subject-based learning” teaching philosophy in China, whereby various subject matters, such as language arts, math, natural science
and social science are used to teach English. Our course offerings use interactive courseware to create an immersive English learning environment that helps
students learn to speak and think like a native speaker. In addition, our curricula are designed to foster leadership and critical thinking skills in students while
developing their self-confidence and sense of independence. This innovative and holistic approach to teaching English is increasingly attractive to Chinese
parents who are looking for alternatives to traditional ELT programs in China, which are more test-oriented.

In 2016 and for the six months ended June 30, 2017, we had 36,173 and 26,600 student enrollments, respectively, in self-owned learning centers. We
currently offer three flagship courses, namely Rise Start, Rise On and Rise Up, that are designed for students aged three to six, seven to twelve and 13 to 18,
respectively. The curricula of Rise Start and Rise On use courseware that we have licensed from Houghton Mifflin Harcourt Publishing Company, or HMH, a
leading American educational publisher, along with other self-developed content, while the curriculum of Rise Up is primarily based on our self-developed
content. We also offer a number of complementary products to further enhance our students’ learning experience, including Can-Talk, Rise Library Online,
Rise Camp, Rise Workshop and Rise Overseas Study Tour.

We devote significant resources to curriculum development to ensure that our course offerings are up-to-date, engaging and effective. We also focus on
teacher training through a set of rigorous and systematic processes and programs so that teachers in both self-owned learning centers and franchised learning
centers are able to deliver our curricula at a level consistent with our standards. As of June 30, 2017 we had 1,315 teachers in self-owned learning centers.
The quality of our course offerings and our unique teaching philosophy has helped us develop a strong and powerful brand that is attractive to parents.

Our business model is highly scalable. We have a network of both self-owned learning centers as well as franchised learning centers. As of June 30,
2017 we had a network of 246 learning centers across 80 cities in China, among which 56 were self-owned centers primarily located in tier-one cities and 190
centers were franchised learning centers primarily located in non-tier-one cities. We have enjoyed significant growth over the past few years. Our revenues
increased from RMB529.5 million in 2015 to RMB711.0 million (US$104.9 million) in 2016, and increased from RMB315.0 million for the six months
ended June 30, 2016 to RMB437.1 million (US$64.5 million) for the six months ended June 30, 2017, largely as a result of the growth of self-owned learning
centers. As our network of learning centers has expanded, our brand has also strengthened. This has allowed us to maintain our position as a market leader,
command premium pricing, improve profitability and enjoy a highly loyal customer base. In 2016, we had a 67% student retention rate, 63% higher than the
industry average of 41%, according to Frost & Sullivan and our student retention rate improved further to 70% in the six months ended June 30, 2017. We
recorded EBITDA of RMB40.8 million and RMB142.3 million (US$21.0 million) in 2015 and 2016, respectively, and RMB58.6 million and RMB109.6
million (US$16.2 million) for the six months ended June 30, 2016 and 2017, respectively. We recorded a net loss of RMB31.7 million in 2015 while we
recorded net income of RMB50.8 million (US$7.5 million) in 2016, and we recorded a net income of RMB18.3 million and RMB57.8 million (US$8.5
million) for the six months ended June 30, 2016 and 2017, respectively.

97



Table of Contents

Our Strengths

We believe the following competitive strengths contribute to our success and differentiate us from our competitors:

Leadership in an Attractive and Rapidly Growing Market

We are a leader in China’s junior ELT market, which refers to after-school English teaching and tutoring services provided by training institutions to
students aged three to 18. In 2016, we ranked third in China’s junior ELT market in terms of gross billings, and ranked second in the premium segment with a
market share of 10.7% in terms of gross billings, according to Frost & Sullivan. Furthermore, in 2016, we ranked first in the junior ELT market in Beijing
with a market share of 11.4% and ranked second in the junior ELT market in tier-one cities with a market share of 5.9%, both in terms of gross billings
according to Frost & Sullivan.

The China junior ELT market has grown rapidly in the last few years, from RMB43.0 billion in 2012 to RMB85.2 billion in 2016, representing a
CAGR of 18.6%. This growth is expected to continue with the market reaching RMB239.8 billion by 2021, representing a CAGR of 23.0% from 2016 to
2021. Within ELT, the segment for children aged three to six is expected to grow the fastest, reaching RMB62.8 billion in 2021 at a CAGR of 27.6%,
according to Frost & Sullivan.

A number of factors will contribute to the expected growth of the junior ELT market discussed above, including:

i) rising birth rate as a result of “two-child policy;”

ii)  increasing population in large urban centers, in part due to migration;

iii)  increase in average household income and the number of higher income families, particularly in larger cities;
iv)  limited penetration of junior ELT across China;

v)  favorable government policies that permit increased operational and pricing flexibility to support the growth of private-sector education
enterprises;

vi)  emphasis on and increased prevalence of English language instruction as part of school curriculum, partly due to continued focus on study-abroad
opportunities, especially earlier in a child’s life; and

vii) shifting focus to a holistic approach to develop comprehensive English language skills rather than a test-based approach, especially as a
contextualized understanding of language becomes increasingly important.

Innovative and Unique Teaching Philosophy

The Chinese junior ELT market comprises test preparation providers who provide tutoring services for standardized tests such as TOEFL, SAT, SSAT
and ACT, and skill-based ELT providers who typically focus on vocabulary, syntax, and grammar, and even some elements of test preparation. We are a skill-
based ELT provider, but we adhere to our “subject-based learning” teaching philosophy, whereby we use a variety of subjects such as language arts, math,
natural sciences and social sciences as the medium for English language teaching. We believe this teaching philosophy provides students with a natural and
contextual understanding of English and as a result we have built all of our products around it.

As our products do not focus on test preparation, there is no natural end point for our curriculum other than an academic school year. This allows us to
design our curricular to focus on the longer-term and overall development of students rather than more short-term milestones and accomplishments. We
promote both project-based and cooperative approaches to learning that allow students to develop their critical thinking, problem solving and leadership
skills. Parents have highlighted these aspects as key attractions when choosing ELT products for their children, according to a survey conducted by Frost &
Sullivan.
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A significant percentage of students take on leadership roles at their schools, in addition to excelling academically due to our focus on overall
development. Moreover, while test results are not a key barometer of students’ performance, our students have performed well on various English language
standardized tests. For example, in a group of our Grade 6 students that took the TOEFL Junior Tests, 73.3% achieved a result that surpassed the median score
for Grade 6 native English-speaking students in the United States that took the same exam.

Comprehensive and Innovative Products

We offer a comprehensive suite of products for students ranging from the ages of three to 18, comprising both online and offline coursework. Our core
products include three flagship courses, namely Rise Start, Rise On and Rise Up, which cater to students aged three to six, seven to twelve, and 13 to 18,
respectively.

For each of our products, we have developed a custom and comprehensive curricula that feature a set of interactive courseware featuring dynamic
English instruction through problem-solving and situational cases across various subject matters. We continuously improve and expand our curricular as well
as develop complementary products for students. Parents closely associate our products and curriculum with our brand and we believe this provides us with a
key competitive advantage that allows us to differentiate ourselves in the highly fragmented and competitive China junior ELT market.

We also utilize technological innovation across our products to enhance students’ learning experiences and to improve teaching efficiency. For
example, teachers deliver our entire in-class curricular through interactive white boards to promote dynamic interaction. Additionally, complementary
products such as Rise V-World are built using both virtual reality (VR) and augmented reality (AR) technologies. Moreover, certain of our products, such as
Rise Up, which targets students aged 13 to 18, focus largely on online instruction, which provides students with increased flexibility of how and when they
can study.

Extensive and Systematic Product Development and Teacher Training Programs

Key elements of our continued growth and success include our extensive and continuous curriculum development and teacher training programs.
Continued course development ensures that our products remain attractive and engaging, particularly as our student mix and their needs and preferences
evolve, while teacher training programs ensures that teachers in self-owned learning centers and franchised learning centers are able to deliver our products in
a manner consistent with our standards. Both contribute to the overall learning experience of students.

Over the past ten years, we have implemented an average of 40 new additions or upgrades to our existing curricular and courseware and registered an
average of seven new copyrights each year. Our track record of curriculum and product development is indicative of our strong research and development
capabilities. In the past, a number of public schools have sought our advice and assistance in reviewing and upgrading their own course materials. Moreover,
a number of national educational authorities, including the China National Institute of Standardization, have also sought our insight and help in establishing
national standards for junior ELT in China.

To complement our curriculum research and development efforts, we provide comprehensive and systematic training to teachers as well as those
employed by our franchise partners in franchised learning centers. Our teacher training program comprises an initial component when they are first hired as
well as ongoing components. Newly hired teachers are required to attend a mandatory seven-step training program held by education professionals at our
headquarters in Beijing. Existing teachers are also required to undergo training sessions periodically throughout the year.
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Premium and Trusted Brand

Through our ten years of operations, we have built a strong and powerful brand. According to a survey conducted by Frost & Sullivan amongst parents,
Rise is viewed as a leader in the junior ELT market in China. As a testament to our strong brand, we enjoyed a student retention rate of 67% in 2016 and 70%
in the six months ended June 30, 2017. Moreover, parents who valued brand, course content and English conversation ability in choosing an ELT institution
rated Rise as the number one brand in terms of customer satisfaction for age 3-6 ELT, 30% better than the next closest competitor. We have also received
numerous awards and recognitions, including the “Most Popular Junior English Education Organization” by edu.qq.com in 2014, the “Most Reputable Junior
English Education Organization” by edu.qq.com in 2015, “Most Creative Brand of the Year” by Beijing News in 2016 and one of the 13 “Reputable
Education Organization” by Xinhua.com in 2016.

Our strong brand has had positive impact on our operations. First, our customers are willing to pay a premium price for our products. Our courses at
self-owned learning centers are typically priced between RMB16,000 to RMB28,000 per year, representing the higher end of the range of prices for premium
junior ELT products, according to Frost & Sullivan. Additionally, our strong brand also helps us recruit new students by lowering our selling and marketing
expenses through effective and powerful word-of-mouth marketing. Finally, we believe our brand has helped us in a number of commercial negotiations such
as procuring coveted locations for new learning centers, and negotiating rental rates and advertising pricing in both online and offline channels. Our brand
also helps us attract high quality teachers relative to our competitors.

Highly Scalable Business Model

Our two-tier business model is highly flexible and scalable. We operate self-owned learning centers in tier-one cities and collaborate with franchise
partners in others. This allows us to focus our resources to operate self-owned learning centers in cities that we believe are most attractive while also building
our brand and growing our footprint nationally.

Our ability to scale our business while maintaining the quality of student experience is primarily due to our highly standardized learning center and
classroom design and products, systematic teacher recruiting and training programs, and well-developed organizational management capabilities. This set of
standardized procedures and products allow us and our franchise partners to establish new learning centers quickly while maintaining the same standard of
excellence and level of operational and financial results across each center.

As a testament to our highly scalable business model, we have expanded our learning centers from 40 as of December 31, 2008 to 246 as of June 30,
2017, representing an increase of over five times. As of June 30, 2017, we are present in 80 cities in China in aggregate and operate self-owned learning
centers in all tier-one cities as well as Wuxi.

Experienced Management Team with Proven Track Record

Our management team consists of seasoned executives with an average of over seven years of experience in education and over ten years of experience
in broader managerial roles. Our Chief Executive Officer, Mr. Yiding Sun, previously served as Chief Executive Officer at Gymboree China Group, a private
education company specializing in children’s early education. Mr. Sun has six years of experience in the education industry. Our Chief Financial Officer,

Ms. Chelsea Qingyan Wang, has five years of experience in education industry and 15 years of experience in information technology industry, a certified
member of Chartered Global Management Accountant and the fellow member of Chartered Institute of Management Accountant. Our Senior Vice President,
Ms. Sally Yuan, is the General Secretary of the English teaching research division of the Beijing Association of Education and was responsible for various
programs in China’s 12th 5-year plan. In addition to senior management, we also have a qualified research and development team, of which many members
hold a master degree or above in Education and have studied overseas. Their global professional experience continues
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to propel Rise to the forefront of the ELT industry in China and set us apart from our peers. Our team’s collective experience and strong execution capabilities
enable us to grow successfully, manage our operations, and promote our premium brand.

Our Strategies

We seek to maintain and further strengthen our leading position in the junior ELT service market in China by pursuing the following strategies:

Expand Our Learning Center Network

Given the large opportunity and low penetration rate of junior ELT in China, there is significant room to further expand our learning center
network. We will continue to take advantage of growing demand for quality junior English language training and open new self-owned learning centers,
largely in tier-one cities with attractive demographics most suited to our products. We also plan to continue the expansion of franchised learning center
network nationally by leveraging our strong brand and standardized operational and management system.

Increase Student Enrollment in Self-owned Learning Centers

We seek to expand student enrollment by increasing the retention of existing students as well as acquiring new students. We will focus on enrollment
across both existing as well as newer self-owned learning centers. We plan to achieve this through dedicated and strategic branding efforts and improvements
and enhance our products.

Enhance and Expand Our Products

We intend to devote significant resources to enhancing as well as expanding our products to other new standalone products as well as complementary
products. This includes online product offerings as well as other complementary products such as overseas camps. We will also leverage our large and stable
student base to effectively broaden, enhance and market our future products. This will help us extend our existing business lines and strengthen our market
leadership by increasing the lifetime value of these students through cross-selling. Moreover, it will allow us to promote a more personalized learning
experience for students.

Improve Operating Efficiency

We intend to continue to optimize our operations and improve efficiency on three fronts. First, we plan to continue investing in infrastructure and
technology. We are currently investing in IT upgrades to integrate our platform and improve internal efficiency. Second, we will continue to refine our
internal business procedures to ensure standardized operations in both self-owned centers and franchised learning centers. Lastly, we will continue to optimize
our organizational structure to facilitate more fluid and immediate interaction between our corporate headquarters and self-owned learning centers, allowing
for improvements in both operational and marketing efficiency.

Pursue Additional Strategic Partnerships and Alliances
We will consider acquisition opportunities that complement or enhance our existing operations as well as those that are strategically beneficial to our

long-term goals, such as franchised learning centers with healthy operations or strategically important locations.

We also expect to deepen our collaborations with overseas curriculum partners as well as overseas partner schools and universities to further enhance
and expand our course offerings. For example, we intend to launch an American High School Credit Program where qualified students may get offers from
our partner universities.
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The Rise Model

Our teaching model is designed to promote the all-around growth of students. We believe every student is unique in their abilities, interests and
personalities. We have developed a holistic approach to learning that promotes both the academic advancement and personal development of students in an
immersive English-language environment. We offer subject-based courses in English that utilize various subject matters as the medium for English language
instruction. Our courses are also designed to focus on skills such as public speaking, project management, and critical thinking and cultivate personal
attributes such as leadership, teamwork, creativity and confidence. This unique model allows students to accumulate subject matter knowledge while also
developing their language capabilities and strengthening important personal traits.

Our Teaching Philosophy

Our goals as educators are to further the academic progress and personal development of each student. We believe the aspects of our model listed below
are critical to achieving these goals.

Subject-based courses

We use a subject-based approach to teaching English by using various subject matters such as language arts, math, natural sciences and social sciences,
as the medium through which students accumulate language skills. Rather than learning the language itself through vocabulary, grammar, and syntax, students
learn to use the language as a means to understand a variety of subject matters. This allows students to learn English while acquiring a variety of additional
academic knowledge to complement their formal schooling. Moreover, subject-based learning trains students to comprehend and use English in a more
natural and contextualized manner while making the learning process more intuitive, interesting and enjoyable.

Immersive learning

We deliver our products entirely in English. This compels students to approach and use English as a medium for communicating thoughts and ideas,
rather than as a separate subject. This type of immersive learning gives students the opportunity to develop a deeper and more comprehensive understanding
of the English language and helps students to not only achieve English language proficiency but also gain the ability to think and converse in English more
naturally and in a manner similar to that of native speakers. Our parents are attracted to this novel approach to English instruction as they often learned
English in a more rigid and traditional setting that did not provide them with the necessary context and understanding of the various nuances of the language.

Leadership training

Leadership and other soft skills are core focuses for us. Students are able to develop confidence, teamwork, collaboration, independent thinking,
problem-solving, presentation and project management skills through both in-class and extra-curricular projects. Students are encouraged to speak in front of
their peers in class as well as engage in a number of group projects to solve problems creatively. We believe these aspects of our products are particularly
attractive to Chinese parents who increasingly believe these skills are an important contributor to the future success of their children.

Teaching Methodologies

We apply standardized course modules and teaching procedures in courses and across all self-owned and franchised learning centers, with teachers
acting as facilitators throughout the process.

Technology-based teaching tools

We provide teachers in our learning centers and those in franchised learning centers with various technology-based teaching tools to allow them to
more efficiently deliver our products to students. For instance,
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our multimedia and interactive lessons include content that is in standard American English pronunciation and intonation. We also use interactive white
boards instead of textbooks to keep students engaged and to promote dynamic interaction in the classroom. We also have Rise V-World, a complementary
study tool using virtual reality (VR) and augmented reality (AR) technology, which combines more recreational with educational elements to reinforce
concepts taught in our courses and encourage students to apply their new knowledge to real-world situations through a variety of fun and challenging
scenarios. Making technology available to our teachers and in the classroom is a critical component in maintaining quality control over our network of
learning centers and ensures that all students have a similar experience.

Interactive learning

We utilize multiple interactive teaching methodologies to facilitate the learning process. Our courseware, classroom scenarios, classroom displays,
teaching tools and learning materials are designed to promote student interaction with each other and teachers. Students also participate in interactive in-class
activities such as debates, crafts and role plays, which effectively enhance learning results. We believe that interactive learning is more enjoyable to students,
is better able to maintain their attention throughout the class, and is more effective at conveying important or complicated ideas, especially in the study of a
foreign language.

Cooperative learning

Teachers are important in implementing our standardized teaching tools and curricular. They organize and manage class activities based on the
principles of teamwork and accountability. We believe this methodology of teaching is especially appealing to younger Chinese parents, the majority of whom
have grown up without siblings and in a school system that traditionally emphasizes individual achievement and competition among students.

Project-based learning

Our curricular require students to participate in a variety of projects where students are assigned different team roles and tasks based on their interests.
Students use study tools that we have developed to complete various tasks, including conducting research projects, collecting data and making presentations.
During the process, students learn how to set goals, manage projects and complete complicated tasks through collaboration. Project-based learning also
encourages students to exercise creativity and to think outside the box, important skills that parents value, yet and are often under addressed by China’s
traditional education system.

Independent thinking and problem solving

In order to cultivate the ability of students to think independently and develop problem solving abilities, we have implemented a series of distinctive
teaching methodologies. For instance, our Thinking Graphic Organizer helps students develop and express their ideas through visual representations such as
webbing, flow charts and mind maps. Four-Step Problem Solving is another teaching methodology we use to help students systematically understand and
solve math problems, which includes understanding the problem, devising a plan, carrying out the plan, and verifying the results. These methods are useful in
helping students develop the ability to understand and solve problems on their own, endowing them with important life skills that go far beyond rote
memorization and testing skills.

Course Offerings

All our courses are developed based on our teaching philosophy and methodologies, and designed to improve each student’s independent learning,
leadership and critical thinking skills. It also helps students with their reading, writing, science and cultural awareness, and helps them to become “global
citizens.”

We offer incremental courses to students, starting each at an appropriate level and elevating them to more advanced courses. Currently our three
flagship courses are Rise Start, Rise On and Rise Up targeting students in
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preschool, elementary school and middle school from the ages of three to six, seven to twelve, and thirteen to eighteen, respectively. Students in both self-
owned learning centers and franchised learning centers are able to enroll in these courses.

We use standardized interactive curricular for our courses. The curriculum of Rise Start and Rise On uses HMH courseware along with other self-
developed content, while Rise Up is primarily based on our self-developed curriculum. We have also developed more than 430 proprietary study tools for
Chinese students, including scripted lesson plans for teachers, interactive courseware, practice or activity books for students and home application materials
for families. By standardizing the curricular and related study tools used in each of our courses, we are able to ensure a consistent quality in each of our
courses. This ability to control the quality of each class through standardized instruction is especially important as we expand our business to additional
learning centers, especially franchised learning centers.

Rise Start

Rise Start is an offline course for preschool students ranging from the ages of three to six. Rise Start aims to help students develop good learning habits
and learn through play, focusing on interaction, discovery and experience. In Rise Start, students are given age-appropriate lessons in English about subjects
such as social studies, language arts, math and science. Rise Start consists of a total of approximately 200 course hours during an academic year, in which
students come to learning centers one day each week, usually for up to six hours each time. Because students at this age have not yet begun their formal
schooling, Rise Start students typically attend in the mornings and afternoons, utilizing our premises during the times in which the older students otherwise
are not able to due to formal schooling.

Rise On

Rise On is an offline course for elementary school students from the ages of seven to twelve. Rise On strengthens student abilities across a variety of
subject areas while emphasizing self-reliance and problem solving skills. Rise On students learn in English about subjects such as social studies, language
arts, math and science. Rise On consists of a total of approximately 180 course hours, which students usually attend in afternoons and evenings, after they
have completed their formal school day, or on the weekends.

Rise Up

Rise Up is a course developed for secondary school students from the ages of thirteen to eighteen, which is conducted primarily online. In addition to
core skills that all of our course offerings foster, it also helps our students with standardized middle and high school test preparation. Rise Up consists of a
total of approximately 170 online course hours using self-guided modules, which provides great flexibility to fit in the schedule of students, as well as
approximately 40 online tutorial sessions with native English-speaking teachers that we have selected from our partner third-party platforms. Rise Up students
are also required to attend an intensive 15-day offline study camp comprising approximately 90 course hours every summer for additional training and to
practice skills that cannot easily be done online.

Our Complementary Products

We also offer a series of complementary products to students from both self-owned learning centers and franchised learning centers, including online
products Can-Talk and Rise Library Online, and offline products Rise Camp, Rise Workshop and Rise Overseas Study Tour. We also recently entered into an
agreement to acquire the business of a leading Hong Kong-based admissions consulting company specializing in overseas boarding school and college
placement. We may in the future offer some of these products on a stand-alone basis.

Can-Talk

Can-Talk is an online product that we launched in May 2017. Through Can-Talk, students receive one-on-one or small-class lessons from native
English speaking teachers that we have selected from third-party
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platforms that we partner with, who are all certified by Teaching English to Speakers of other Languages, or TESL, to teach English. All native English-
speaking teachers available through Can-Talk are from North America. Can-Talk is intended to enhance conversational and academic language skills for
students from the ages of six or above. It engages students in learning-focused discussions of popular cultural topics and academic test-oriented topics.
Through this platform comprising of 60 sessions, each of which lasts approximately 25 minutes, students are expected to gain greater linguistic skills.

Rise Library Online

Rise Library Online offers online reading programs that provide highly engaging learning experiences for students through multi-functional capacities,
including self-adaptive functions based on the Lexile measures, a popular reading assessment standard in the United States, interactive acoustic functions and
interactive games. The Library can automatically filter, select and suggest suitable reading materials to students based on their English proficiency level and
preferences measured by Lexile standards. The Library applies Stanford Research Institute (SRI) Speech Recognition and Assessment Technology during
reading, which combines advanced acoustic models and industrial quality speech recognition engine to measure the accuracy of the pronunciation as the
students read the story aloud. The Library also provides interactive multi-functional games that are played after reading a story, which develop and reinforce
skills for listening, speaking, writing and reading comprehension. The Library not only provides self-owned textbook-style English reading materials with
learning objectives closely aligned with our Rise Start and Rise On curricula, but also offers, through a partnership with a third-party content provider, over
2,600 books and magazines to foster reading habits for students.

Rise Camp and Rise Workshop

Rise Camp and Rise Workshop strive to cultivate students’ language skills by encouraging them to apply the English skills they develop during class
into real-life situations. These programs take place in various domestic locations that provide an immersive learning environment for students age four or
above to practice with native English speaking teachers. Rise Camp is a theme-based camp typically hosted in summer or winter. For instance, in the summer
of 2016, we hosted a camp in Beijing where students learned about drone-related technology, artificial intelligence, coding and related science-based topics.
Rise Workshop is typically organized during weekends or public holidays with a theme related to arts, social sciences and other topics that students are
interested in, with a size of fifteen to twenty students per workshop. Rise Camp and Rise Workshop help students not only improve their English and extra-
curriculum knowledge, but also their cooperation and communication skills by working together with group members to accomplish goals and complete
tasks. We initiated Rise Camp and Rise Workshop in 2016, and since then we have hosted three camps and 11 workshops where an aggregate of
approximately 560 students participated.

Rise Overseas Study Tour

For students age four or above wishing to experience studying abroad, we organize tours for students to attend classes in preschools, elementary
schools and middle schools primarily in the United States and Canada. We act as the operator of this program and set the price for the tours. Each tour
typically lasts for two to three weeks and usually takes place during the summer or winter. Similar to Rise Camp or Rise Workshop, for students younger than
seven, parental presence is required. We have organized tours in approximately 40 overseas schools to provide a wide range of options to students, who can
attend various classes with native English speaking students under supervision of teachers in those schools. Moreover, students have the opportunity to
mingle with local families after class and gain real life language exposure and a better understanding of cultures in English speaking countries. We began
offering Rise Overseas Study Tours in 2012, and in 2016 and the six months ended June 30, 2017 approximately 520 and 126 students, respectively,
participated.
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Research and Curriculum Development

We have devoted significant resources to research and curriculum development, which are reflected in the quality of our course materials and
effectiveness of our teaching methodologies. We use courseware consisting of course models and content licensed from HMH as the base of our Rise Start
and Rise On courses and have developed complementary products to meet the needs of our students and take advantage of technological advancements. We
frequently revise and upgrade our complementary products and have recently added several short-term courses to optimize our curricula.

Course Materials Based on HMH Licensed Courseware

A portion of the courseware that we use in our Rise Start and Rise On courses is licensed from HMH. Pursuant to license arrangements with HMH, we
have an exclusive, subject to certain pre-existing third party rights, and royalty-free right to use certain HMH courseware developed before October 2011 in
China permanently for after-school tutoring services for the primary purpose of teaching the English language to non-native English speaking students.
Courseware developed by HMH helps students learn important subjects using simple English words and phrases, while also allowing us to easily standardize
our courses across all learning centers.

In accordance with our rights under our license arrangements with HMH, we have developed various derivative products based on this HMH
courseware, including certain tailored lesson plans for teachers, practice and activity books for students and after-class materials for parents and students to
enhance interaction and study at home.

In-house Curriculum Development

We have a dedicated research and curriculum development team based in Beijing, with an average of over six years of relevant experience. Through
workshops, trainings and international cooperation, our curriculum research and development team has successfully developed approximately 5,000 course
hours and more than 430 course materials.

All of our supplementary curriculum are developed in-house. It typically takes about three months to twelve months to develop our new curriculum.

Our in-house curriculum development process includes three phases. During the first, or pre-development phase, we collect data and information on
various potential products that we are considering and we seek feedback on those products from as many as 500 teachers, students and parents. We also
conduct at least three rounds of professional consulting with academic experts and consultants on the proposed new course material. During the second, or
development phase, our in-house professionals develop a new course proposal to be evaluated by our management and based on their feedback, these
professionals revise the proposal and re-submit for approval. After the initial development is complete, we discuss each version across our various
departments, a process that involves between 50 and 100 employees, in order to provide feedback to the development team and begin focusing on a final
version. We repeat the cross-department review process at least three times during the development phase. During the final, or post development stage, we
collect feedback from between 1,000 to 3,000 individuals, including teachers, course consultants, professors, students and parents, before we finalize the new
course material.

External Courseware Development

We have engaged a third-party vendor in Ireland with significant experience in developing educational products to assist in our curriculum
development. We use this vendor to develop complete courses for us, such as Rise Up Levels 1 and 2, and the curriculum development process is interactive
and follows our standards. As of June 30, 2017, this vendor has developed the course materials for over 350 course hours and over 660 videos for us. We own
the intellectual property rights for all course materials this vendor develops for us, and we pay them service fees based on the number of hours of developed
courses.
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Advisory Board

We have established an advisory board consisting of several reputable experts, including scholars, professionals and government officers in China’s
domestic and the international education industry. These experts have an average of twenty years’ experience in education, research or English language
teaching, and regularly provide high-level advice on education-related matters. These experts offer valuable advice on curriculum development, teaching
quality, and other matters that effectively enhance our teaching and operating standards.

Our Learning Center Network

We operate self-owned learning centers in China through our consolidated affiliates including schools and a non-school enterprise, and we cooperate
with our franchise partners to operate the franchised learning centers across China.

Our first learning center opened in Beijing in October 2007. In the same year, we agreed with our first franchise partner to open first franchised learning
center in Chongging. Since then we have expanded our learning center network of both self-owned and franchised learning centers rapidly, and have opened
an average of 34 new learning centers per year during the past three years. As of June 30, 2017, we had a network of 246 learning centers across 80 cities
throughout China, of which 56 were self-owned and 190 were operated by our franchise partners, and among our 56 self-owned learning centers, 30 were
located in Beijing, twelve in Shanghai, seven in Guangzhou, five in Shenzhen and two in Wuxi.

The table below illustrates the expansion of our learning center network by showing the number of learning centers as of the dates indicated.

As of
As of December 31, June 30,

2014 2015 2016 2017
Self-owned 43 46 54 56
Franchised 137 147 167 190
Total Learning Centers 180 193 221 246
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The map below indicates where each of our learning centers is located across China.
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Self-owned Learning Centers

Our 56 self-owned learning centers are mostly located in China’s tier-one cities of Beijing, Shanghai, Shenzhen and Guangzhou, as well as certain
selected cities, such as Wuxi.

Our self-owned learning centers range between approximately 500 and 2,000 square meters in size, and can typically accommodate up to
approximately 1,000 students. Our largest learning center, located in Beijing is able to accommodate approximately 2,000 students. We lease all of the
premises that hold our learning centers and prefer to enter into lease agreements of at least five years where possible. Our learning centers are usually located
in shopping malls or other commercial centers, as this helps to attract new potential students and is usually more convenient to our students and their parents.

We are responsible for all of the operations of our self-owned learning centers. We implement strict quality control measures to make sure each self-
owned learning centers is a safe, clean and friendly environment. We have established various processes to maintain high standards and quality within all of
our self-owned learning centers. For instance, we have centralized the processes for teacher recruitment, teacher training, online marketing and branding,
while adopting local quality control mechanisms in areas such as offline marketing. Each self-owned learning center has a principal who is experienced in
education, adheres to our education philosophy, and implements our quality control system. We also have dedicated academic supervisors at each learning

center who are responsible for teaching quality. Each school also will always have at least one staff member that is trained in first aid to ensure the safety of
our students.
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It generally takes us about three months to establish a new self-owned learning center after we have confirmed lease arrangements for the site. We
thoroughly evaluate a site for a new learning center and consider factors including customer traffic, local competition, household income, student recruitment
projections, staffing requirements and cost estimates. We typically initiate regulatory approval procedures, including school license and registrations with
local educational authorities, immediately after the lease agreement is signed. We also conduct financial analysis to estimate return on investment, breakeven
point and other key financial indicators before deciding to open any new learning center.

The table below sets forth the major steps involved in opening a new learning center.

6 months to 1 year prior to opening . Seek suitable site and negotiate leasing arrangements
3 months prior to opening *  Sign rental lease

. Initiate regulatory approval procedures
2 months prior to opening *  Begin designing and remodeling center interior

*  Hire principal and other supervisors

*  Begin hiring teachers and other staff

*  Conduct market research to formulate marketing plan
1 month prior to opening *  Begin team building process and teacher training

*  Advertising and promotions

+  Technology checks
Opening . Opening ceremony

+  Enroll students and begin classes

We intend to open more self-owned learning centers in tier-one cities and continue to expand our network of franchised learning centers in other cities
and regions across China.

Franchised Learning Centers

We have strategically adopted the franchise model to quickly expand the network of learning centers to non-tier-one cities and the suburbs of tier-one
cities in China.

Our criteria in selecting franchise partners include their financial capacity, commitment to education and experience in running education centers. We
typically enter into franchise agreements with an initial term of five years with franchise partners and if any franchise agreement needs to be renewed, it will
typically be renewed for an additional five-year period. We charge each franchise partner recurring franchise fees based on an agreed percentage of each
franchised learning center’s collected tuition fees and also related individual course materials fees.

Potential new franchise partners are required to submit proposals to us containing site selection, market research and plans, anticipated number of
students and potential number of learning centers. We have complete discretion in determining whether to accept an applicant as our franchise partner and
execute a franchise agreement with them. Our franchise partners are responsible for all of the preparations in opening a new school, including site selection
and leasing, interior design based upon our standards, installing all necessary equipment, hiring teachers and staff and recruiting students. Under the franchise
model, our franchise partners purchase course materials and textbooks from us, and follow our standardized management system for franchised learning
centers in their classroom instructions, their pricing and subsequent price adjustment, typically reviewed on an annual basis, are subject to our approval and
we provide centralized trainings for their teachers and management team. We typically do not participate in the day-to-day operations of franchised learning
centers.
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We monitor operating results of franchised learning centers. Our franchise partners are required to submit to us the statistics of student enrollments in
each franchised learning center on a monthly basis. We have a franchise management department of over 20 employees who continually monitor operating
condition of each franchised learning center. Should the operating or financial situation of any franchised learning center deteriorate, our franchise
management department may suggest plans for improvement to the franchise partner, and we may decide not to renew the franchise agreement with that
franchise partner upon expiration if the situation does not improve. In addition, if any franchise partner fails to find a location within two months after signing
the franchise agreement, or fails to open a new learning center within four months after signing the franchise agreement, we are entitled to terminate the
franchise agreement. As of June 30, 2017, over 48% of our existing franchise partners have operated their franchises for more than five years.

Moreover, we are in the process of introducing a centralized online tracking system which all of franchised learning centers are required to install and
use. It is expected that all franchised learning centers will be equipped with this system by the end of 2018, which will allow us to monitor the financial and
operating results of the franchised learning centers in real time.

Standardized Management

We have established a standardized management system and process through which we manage and oversee important aspects of our self-owned and
franchised learning centers across our network, including learning center administration, supply procurement and the development and sharing of teaching
resources. By doing so, we are able to support and facilitate the management of both self-owned and franchised learning centers in an efficient manner as well
as ensure consistency in the quality of our education.

Sharing and development of standardized teaching resources

To increase the effectiveness and consistency of teaching quality across learning centers, we have unified our teaching goals, guidelines and materials
and courseware at each stage of our courses offered in all self-owned and franchised learning centers. By following these unified guidelines, we make it easy
for teachers to effectively teach students in a manner that adheres to our teaching philosophy. Our standardized teaching resources are attractive to parents as
they provide them certainty that their children will be participating in structured and effective lessons prepared by education experts regardless of the learning
center or the class their children attend. By unifying our teaching materials, it also makes it easier for us to monitor learning results across all of our learning
centers and make adjustments and improvements to our materials and resources as needed.

Centralized teacher trainings and academic assessment
We have standardized teacher trainings and academic assessment systems for all teachers employed at both self-owned and franchised learning centers.
All teachers are required to participate in mandatory and ongoing trainings at our headquarters, both at their respective learning centers and online.

These trainings all teachers to deepen their understanding of our teaching philosophy, and enhance their skills in better utilizing our teaching resources and
provide each student with a quality and effective learning experience.

We assess the academic performance of each teacher on a quarterly basis. Our teacher assessment standards include a number of factors, including
teaching performance, written test results, English proficiency and communication skills.

Learning center operation

We have adopted a centralized online tracking system to monitor the daily operation of each self-owned learning center. This system tracks important
aspects of the each school’s operations, such as student enrollment,
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renewals, teacher staffing and certain operating costs. We conduct periodic reporting meetings with the principals and academic supervisors of each learning
center to review results and discuss how to enhance operational performance. We have also unified the design and decorations in all of self-owned learning
centers, as well as the procurement procedures and standards for most aspects of the establishment and operation of our learning centers, including computers,
desks and chairs, uniforms and other equipment.

Learning results assessment

We also have standardized procedures to monitor and track student’s learning results. Teachers are trained to record each student’s performance in class
in a systemic method for further tracking and review. We have quarterly academic examinations and benchmark online tests to monitor each student’s
learning progress.

Parent communications

We have standardized the procedures and contents of communication with the parents of students in all self-owned learning centers. We assign at least
one teacher in each class to keep regular communications with the parents, including providing updates on their child’s progress, following up with after-class
homework of the students, collecting feedbacks from parents and recommending new products to the parents.

Students

In 2016 and for the six months ended June 30, 2017, we had a total of 36,173 and 26,600 student enrollments, of which 18,330 and 11,002 were new
enrollments, respectively, at self-owned learning centers.

We consider students’ English abilities and ages before placing students in appropriate courses and track their performance during our course offerings.
We believe our courses are effective in enhancing the English language skills of students. For example, in a group of our Grade 6 students that took the
TOEFL Junior Tests, 73.3% achieved a result that surpassed the median score for Grade 6 native English-speaking students in the United States that took the
same exam.

Teachers

As of December 31, 2014, 2015 and 2016 and June 30, 2017, we had a total of 1,055, 1,162, 1,253 and 1,315 teachers, respectively, employed by self-
owned learning centers. Most of our teachers are full-time employees.

Teachers are responsible for leading each class through the various materials and presentations, and engaging all students in each learning activity.
Although we have standardized our teaching tools, teachers must be familiar with our teaching methodologies and the material for each lesson in order to
deliver it effectively.

In addition to teaching our students, teachers also focus on serving the needs of the parents of students. Teachers establish multi-channel
communications with the parents, including regular offline meetings with parents and weekly follow-up phone calls, as well as online communications and
seminars, assisted by other staffs with administrative work, follow up on after-class homework with the parents and students, and recommend various Rise
products to the parents. Moreover, we have established an online platform called “Rise Club” where parents can consult with teachers with various questions
instantly and check performance results of their children online. As of June 30, 2017, Rise Club had a total number of more than 280,000 registered users.

Teacher training and evaluation

We offer centralized and continuous trainings for teachers, which consists of a minimum of seven incremental training steps. These trainings primarily
focus on effectively delivering our highly standardized
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course modules. For instance, we provide two weeks of intense training to each teacher right after recruitment, and we continue to provide them with training
at our learning centers throughout the duration of the time with us. After training, teachers are required to pass a variety of exams before teaching our classes.
We also have an in-house nine-star rating system to track the performance of teachers, which accounts for important factors including teaching quality,
student retention rate, satisfaction level of parents, performance review by principals and other factors such as safety and academic contribution. The salary of
each teacher is linked to their individual performance, as measured by our rating system.

We also cooperate with overseas educational institutes for teacher training and international accreditations, and many of teachers hold qualification
certificates accredited by reputable overseas institutes.

Teacher recruitment

We hire teachers based on their education background, English proficiency level, personalities and passion for teaching. For students attending our
more advanced courses such as Rise On, we primarily look for candidates with outstanding academic background and adequate teaching experience. For
applicants to teach our younger students in Rise Start, we favor candidates who are caring and patient. Our major teaching recruitment channels include
campus recruitment, public recruitment through agencies or headhunters and cooperative programs with normal universities.

Tuition and Fees

We offer our products at different prices in different cities, which we adjust on an annual basis based on a variety of factors, including local income
standards and demand for our services. Our annual tuitions and fees are generally higher than our competitors because we believe we offer premium products
that parents are willing to invest in. Tuitions and fees in franchised learning centers located in non-tier-one cities are generally lower than self-owned learning
centers that are usually located in tier-one cities. We generally increase our standard tuition and fees on an annual basis. In 2016 and for the six months ended
June 30, 2017, the average tuition fees for our courses ranged from approximately RMB16,000 to RMB28,000 per year.

Parents are required to prepay tuition and fees for the entire academic year before students can begin classes. If a student withdraws during the year, we
offer tutoring course fee refunds in accordance with local education bureau’s regulations. We also charge different prices for each of our complementary
products, either by an annual subscription fee or by referring to the prevailing market rates.

Public Cooperation

Drafting and Reviewing National Standards

Our teaching approach and methodologies have been recognized by multiple national authorities and organizations in China, and we have been invited
to participate in the drafting and reviewing certain national education standards. For instance, we assisted in drafting the basic requirements of language
training services for children and early youth in October 2016, which was initiated by the Chinese National Institute of Standardization, a national authority
responsible for establishing education standards, and the China Quality Certification Center.

National Subject Research

Since 2012, we have actively participated in China’s 12th five-year national subject research initiated by National Association of Foreign Language
Education, the Chinese Society of Education. As a result, we compiled and published Rational and Classroom Implementations of Subject English Education
as a textbook for the promotion of subject-based English in China.
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Public School Faculty Training

We cooperate with universities and public schools in providing various trainings for English teachers. Since 2009, we have been invited by the Beijing
Educational Society to cooperate with Changchun Normal University to help their college students improve their English teaching skills. We have also
provided training to more than 300 public school teachers in Beijing and Ji’nan from 2014 to June 30, 2017.

Subject English Education Research Academy

In 2013, we initiated Subject English Education Research Academy under The Beijing Academic Society for Education, which established the Beijing
subject English Teacher Standards in 2013, and our management members play important roles in this academy, which functions as a self-governing
organization in China’s regional education industry and sets up several industrial standards. As of June 30, 2017, more than thirteen public and private
schools and other educational organizations had become members of this academy.

Branding, Sales & Marketing

Branding

We position ourselves as the leader in the junior ELT market in China. Our brand is recognized by multiple educational authorities and organizations in
China. For instance, we were accredited as the “Most Popular Junior English Education Organization” by edu.qq.com in 2014, the “Most Reputable Junior
English Education Organization” by edu.qq.com in 2015, “Most Creative Brand of the Year” by Beijing News in 2016 and one of the 13 “Reputable
Education Organization” by Xinhua.com in 2016.

We promote our brand through a series of marketing and public relationship activities, including traditional marketing means such as television ads,
internet ads, outdoor display ads, new media as well as large events such as Rise Cup and Rise Star.

Rise Cup

Rise Cup is an annual nationwide English language project competition we host for all of students, regardless of their location, English level, or age.
Participants are encouraged to complete certain tasks through teamwork in a fun manner. The four rounds of Rise Cup challenge students to improve their
skills in language, project management, leadership and cooperation. It aims to make students think creatively, critically and independently. Rise Cup provides
a platform for students to express their ideas and to prove that they can overcome challenges. Rise Cup concludes with an onstage performance by students, in
which they present their projects, using their fine-tuned English skills, in front of an audience of thousands of their fellow students, their parents and judges.
In 2017, a total of approximately 49,000 students from 76 cities participated in Rise Cup.

Rise Star

Rise Star is an annual online marketing campaign that we host to promote our brand. Rise Star is a competition for students mainly between the ages of
three and eight. Based on a unique theme every year, students participate in the competition by making their own videos expressing their views. For instance,
the theme of Rise Star in 2017 was “Wild Animal Rescue,” which gave students the opportunity to submit online presentations on the importance of
protecting wild animals. It not only encourages students to pursue their interests after class, conduct research independently and present their ideas in a
creative way, but also promotes our image by broadcasting the image and products of students in public. We post clips of Rise Star videos on social media and
online websites with heavy traffic, which effectively attracts existing and potential customers as well as public interest. In 2017, a total of approximately
45,000 students participated in Rise Star which has attracted more than 40 million page views on our website as of the date of this prospectus.
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Marketing

Our marketing approaches integrate our centralized marketing channels through headquarters with localized marketing efforts by each learning center.
We conduct marketing activities through both online and offline channels.

Online channel

We place online and mobile advertisements mainly on search engines and conduct marketing on leading web portals and social media platforms in
China. When selecting marketing agents, we concentrate on their demonstrative ability to generate traffic, and we have accumulated good credit with
reputable social media platforms in China who help us to attract potential customers. Furthermore, we cooperate with innovative media platforms and place
banner advertisements or advertorials on education-focused platforms and mobile news apps.

Offline channel

We place outdoor display advertisements in public transportation terminals and residential complexes in selected cities. For instance, we regularly set
up booths in shopping malls or supermarkets near our learning centers to distribute leaflets and register new students. We sometimes offer demonstrations in
the communities around those centers, or participate in large-scale exhibitions and mega events such as carnivals for children to promote our brand and attract
potential customers. We also launch marketing campaigns with partners from vertical industries to achieve synergy from time to time. In addition to the
centralized marketing team working at our headquarters, we also have a sales force in each of our learning centers.

By integrating these resources, we have established a stable marketing pool with a multifaceted approach. Moreover, our word-of-mouth referrals
counted for approximately 30% in new student enrollment in 2016 and for the six months ended June 30, 2017.

Sales

We have a strong sales team across China consisting of approximately 400 sales personnel as of June 30, 2017. Our sales approaches are flexible and
aim to effectively utilize our online and offline marketing strategies to attract new students. We provide extensive and periodical sales trainings to each of our
sales personnel to enhance their sales skills and performance.

Competition

The junior ELT market in China is rapidly evolving, highly fragmented and competitive. We are currently a leader in China’s junior ELT market and in
our core market, our major competitors include EF Kids and Disney English.

We believe the principal competitive factors in our industry include the following:

. brand recognition;

. scope and quality of course offerings;

. capability of product development and teacher training;

. standardized management and scalable business model;

. customer satisfaction; and

. ability to effectively market course offerings to a broad base of prospective customers.

Given these factors, we believe we are in a favorable position as a provider of junior ELT in China.
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Employees

We had 1,929, 2,033, 2,245 and 2,370 employees as of December 31, 2014, 2015 and 2016 and June 30, 2017, respectively. The majority of our
employees are full-time. We had the following number of employees by function as of the dates indicated below:

As of
As of December 31, June 30,

2014 2015 2016 2017
Teachers 1,055 1,162 1,253 1,315
Sales and marketing 370 358 447 471
Administration 504 513 545 584
Total 1,929 2,033 2,245 2,370

We enter into employment contracts with our full-time employees, which contain confidentiality provisions.

As required by regulations in China, we participate in various employee social security plans that are administered by municipal and provincial
governments for our PRC-based full-time employees, including housing, pension, medical insurance, unemployment insurance, injury insurance and
maternity insurance. We are required under PRC law to make contributions to employee benefit plans for our PRC-based full-time employees at specified
percentages of the total salaries, bonuses and certain allowance of our employees, up to a maximum amount specified by the relevant local governments in
China from time to time.

None of our employees are represented by collective bargaining agreement. We believe that we maintain good relationships with our employees. We
have not experienced any significant labor disputes.

Intellectual Property

Pursuant to license arrangements with HMH, we have been granted an exclusive, subject to certain pre-existing third party rights, and royalty-free right
to use certain courseware developed by HMH before October 2011 in China permanently for after-school tutoring services for the primary purpose of
teaching the English language to non-native English speaking students. The curricula of Rise Start and Rise On use this HMH courseware, along with other
self-developed content. These arrangements also entitle us to develop derivative products based on this HMH courseware, including tailored lesson plans for
teachers, practice and activity books for students and after-class materials for parents and students to enhance interaction and study at home. We own the
intellectual property rights for all of these derivative products, subject to HMH’s ownership of the intellectual property rights in its underlying courseware.
We have complied with the licensing arrangements with HMH during our operations.

We also have self-developed courseware, course materials and complementary products. Moreover, the majority of trademarks that we have registered
are related to our self-developed course materials or products.

Our trademarks, copyrights, domain names, trade secrets and other intellectual property rights distinguish our products from those of our competitors
and contribute to our competitive advantage in our target markets. To protect our intellectual property, we reply on a combination of trademark, copyright and
trade secret laws, and confidentiality agreements with our employees and contractors. We also regularly monitor any infringement or misappropriation of our
intellectual property rights.

As of June 30, 2017, our intellectual property rights include the following:

. registration of ten domain names, including our risecenter, rdchina, risechina, riseedu, risehongkong, seerabj, riselinkedu and e-learningkid
websites;

. 202 registered trademarks, including Rise, Rise Immersion Subject English, Rismart, Pre-Rise, Mini Rise, Rise Pro, Rise Sat, Rise AP, Rise Act,
Rise On, Rise Up, Rise Start and Rise Link, each of which bolsters our strong brand recognition in China;
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. 67 copyright registration in China; and

. one patent in China.

Facilities
Our office headquarters occupy approximately 2,600 square meters of leased office space in Beijing, China. We also maintain approximately 200
square meters of leased office space in Tianjin, China. One of our lease agreements will expire in 2018 and we believe substitute office space will be available

if we decide not to renew our lease agreement after its expiration. We believe that our current facilities are suitable and adequately meet our current needs. We
will consider expanding our current facilities if the number of our employees significantly increases.

We lease a total area of approximately 67,800 square meters for self-owned learning centers across China. These lease arrangements are typically for a
period of at least five years, and are renewable upon mutual consent at the end of the lease period. Our franchise partners are responsible for entering into the
lease arrangements for the premises on which our franchised schools are operated.

Insurance

We maintain various insurance policies to safeguard against risks and unexpected events. We maintain insurance to cover students and teachers’ actual
expenses for injuries they might sustain at our learning centers. We also maintain insurance to cover our liability should any injuries occur at our learning
centers. We do not maintain business interruption insurance, product liability insurance or key-man life insurance. See “Risk Factors—Risks Related to Our
Business and Industry—We have limited insurance coverage with respect to our business and operations.” We consider our insurance coverage to be in line
with that of other ELT education providers of a similar scale in China.

Legal Proceedings

We are not aware of any unsettled litigations, legal proceedings, or claims to which we are a party that could materially affect our business, operational
or financial position. We cannot predict whether we could become a party to any litigation, legal proceeding, or claim arising from the ordinary course of our
business, which may, to various extents, affect our future results of business, operations and financial position.
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REGULATION

We operate our business in China under a legal regime consisting of the National People’s Congress, which is China’s highest legislative body, the State
Council, which is the highest authority of the executive branch of the PRC central government, and several ministries and agencies under its authority,
including the Ministry of Education, or MOE, the State Administration of Press, Publication, Radio, Film and Television, or SAPPRFT, the Ministry of
Industry and Information Technology, or MIIT, the Ministry of Civil Affairs, the State Administration for Industry & Commerce, or SAIC, and their
respective local offices. This section summarizes the principal PRC regulations related to our business.

Regulations Related to Private Education in the PRC

Education Law of the PRC

On March 18, 1995, the National People’s Congress of the PRC, or NPC, enacted the Education Law of the PRC, or Education Law, which was
amended on August 27, 2009 and further amended on December 27, 2015. The Education Law sets forth provisions relating to the fundamental education
systems of the PRC, including a school education system comprising preschool education, elementary and middle school education and higher education, a
system of nine-year compulsory education, a national education examination system, and a system of education certificates. The Education Law stipulates
that the government formulates plans for the development of education, establishes and operates schools and other education institution. Furthermore, it
provides that in principle, enterprises, social organizations and individuals are encouraged to establish and operate schools and other types of education
institutions in accordance with PRC laws and regulations.

The Law for Promoting Private Education and Its Implementation Rules

The Law for Promoting Private Education of the PRC became effective on September 1, 2003 and was amended on June 29, 2013. The Implementation
Rules for the Law for Promoting Private Education of the PRC became effective on April 1, 2004. Under these regulations, “private schools” are defined as
schools established by social organizations or individuals using non-government funds. Private schools that provide academic education, preschool education,
education for self-study examination and other education shall be subject to approval by the education authorities at or above the county level, while private
schools that engage in occupational qualification training and occupational skill training shall be subject to approvals from the authorities in charge of labor
and social welfare at or above the county level. A duly approved private school will be granted a Permit for Operating a Private School, and shall be
registered with the Ministry of Civil Affairs of the PRC, or MCA, or its local counterparts as a private non-enterprise institution. The measures governing
for-profit training institutions registered with the Industry and Commerce Department shall be separately formulated by the State Council. As of June 30,
2017, we have established 16 schools in Beijing, Shanghai, Guangzhou and Shenzhen, which are required to obtain the Permits for Operating a Private School
and register with relevant local counterparts of the MCA, and one non-school enterprise in Wuxi registered with the local industry and commerce department,
which operates the same business as our private schools do, though it is not required by the local education authority to obtain the Permit for Operating a
Private School. For a detailed description of the risks regarding not obtaining relevant permits, see “Risk Factors—Risks Related to Our Business and
Industry—A number of learning centers operate without the required licenses, permits, filings or registrations.”

Under the above regulations, entities and individuals who establish private schools are commonly referred to as “sponsors” rather than “owners” or
“shareholders.” The economic substance of “sponsorship” with respect to private schools is similar, in certain aspects, to that of shareholder’s ownership with
respect to companies in terms of legal, regulatory and tax matters. For example, the name of the sponsor shall be entered into the private schools’ articles of
association and Permit for Operating a Private School, similar to that of shareholders where their names shall be entered into the company’s articles of
associations and corporate records filed with relevant
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authority. From the perspective of control, the sponsor of a private school also has the right to exercise ultimate control over the school by means such as
adopting the private school’s constitutional documents, electing the school’s decision-making bodies, including the school’s board of directors and principals.
The sponsor can also profit from the private schools by receiving “reasonable returns,” as explained in detail below, or disposing its sponsorship interests in
the schools for economic gains. However, the rights of sponsors vis-a-vis private schools also differ from the rights of shareholders vis-a-vis companies. For
example, under PRC laws, a company’s ultimate decision-making body is its shareholders meeting, while for private schools, it is the board of directors, or
board of members, though the members of which are substantially appointed by the sponsor. The sponsorship interest also differs from the ownership interests
with regard to the right to the distribution of residual properties upon liquidation of a private school. While private education is treated as a public welfare
undertaking under the above regulations, sponsors of a private school may choose to require “reasonable returns” from the annual net balance of the school
after deduction of costs for school operations, donations received, government subsidies (if any), the reserved development fund and other expenses as
required by the regulations. Private schools whose sponsor does not require reasonable returns shall be entitled to the same preferential tax treatment as public
schools, while the preferential tax treatment policies applicable to private schools whose sponsor requires reasonable returns shall be formulated by the
finance authority, taxation authority and other authorities under the State Council. As of June 30, 2017, among our 16 private schools, 14 were registered as
schools requiring reasonable returns, and two were registered as schools not requiring reasonable returns.

No nationwide regulation has been promulgated to regulate the establishment of additional learning centers outside the registered address of a school to
date, and different provinces or cities have adopted different procedures. For example, in Beijing, Shenzhen and Guangzhou, an additional learning center
shall be located in the same district where the private school is registered and the establishment of an additional learning center is subject to a prior approval
or filing procedure with relevant education authority. In Shanghai, an additional learning center is allowed to be established across different district from
where the school is registered, provided that it is approved by relevant education authority. Among the 54 self-owned learning centers operated by our 16
schools as of June 30, 2017 (other than the other two self-owned learning centers operated by our non-school enterprise in Wuxi), 16 are located in the same
address where the schools are registered, four are located in the same address where the schools are applying for registration, and 34 are located outside the
registered addresses of those schools and thus are subject to approvals by or filings with local education authorities.

On November 7, 2016, NPC issued the Amended Law on the Promotion of Private Education, which came into force on September 1, 2017. Under the
Amendment, the term “reasonable return” is no longer used and sponsors of private school may choose to establish non-profit or for-profit schools at their
own discretion. Nonetheless, school sponsors are not allowed to establish for-profit schools that are engaged in compulsory education. The Amendment
further establishes a new classification system for private schools depending on whether they are established and operated for profit-making purposes.
According to the Amendment, the key features of the aforesaid new classification system for private schools include the following:

. Profit distribution. Sponsors of for-profit schools may adopt the form of a corporation under the PRC Company Law, which are entitled to retain
the profits and proceeds from the schools and the operation surplus may be allocated to the sponsors, i.e. the shareholders, pursuant to the PRC
Company Law and other relevant laws and regulations. Sponsors of non-profit schools are not entitled to the distribution of profits or proceed
from the non-profit schools and all operation surplus of non-profit schools shall be used for the operation of the non-profit schools;

. Tuition. For-profit private schools are entitled to set their own tuition and other miscellaneous fees without the need to seek prior approvals from
the relevant government authorities. The collection of fees by non-profit schools, on the other hand, shall be regulated by the provincial,
autonomous regional or municipal governments;

. Government Support. Taxation policies for for-profit private schools are still unclear as more specific provisions are yet to be introduced. On the
other hand, non-profit schools enjoy more supportive measures than for-profit schools, such as government subsidies, fund awards and incentive
donations.
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For example, non-profit schools will enjoy the same preferential tax treatments as public schools. Furthermore, non-profit schools enjoy the same
treatment as public schools with respect to the supply of land, which will be supplied by the government through allocation or other means, while
land will be supplied to for-profit schools in accordance with applicable laws; and

. Liquidation. The remaining assets of for-profit schools shall be distributed to the sponsors in accordance with the PRC Company Law, while the
remaining assets of non-profit private schools after liquidation shall continue to be used for the operation of non-profit schools.

On December 29, 2016, the State Council issued the Several Rules of the State Council on Encouraging the Operation of Education by Social Forces
and Promoting the Healthy Development of Private Education, or State Council Rules, which request to ease the access to the operation of private schools and
encourages social forces to enter the education industry. The State Council Rules also provide that each level of the people’s governments shall increase their
support to the private schools in terms of financial investment, financial support, autonomy policies, preferential tax treatments, land policies, fee policies,
autonomy operation, protecting the rights of teachers and students etc.

On December 30, 2016, MOE, MCA, SAIC, the Ministry of Human Resources and Social Security, or MOHRSS, and the State Commission Office of
Public Sectors Reform, or SCOPSR, jointly issued the Implementation Rules on the Classification Registration of Private Schools to reflect the new
classification system for private schools as set out in the Amendment. Generally, if a private school established before promulgation of the Amendment
chooses to register as a non-profit school, it shall amend its articles of association, continue its operation and complete the new registration process. If such
private school chooses to register as a for-profit school, it shall conduct financial liquidation process, have the property rights of its assets such as lands,
school buildings and net balance being examined by relevant government authorities, pay up relevant taxes, apply for a new Permit for Operating a Private
School, re-register the for-profit school as a corporation and continue its operation. Specific provisions regarding the above registrations are yet to be
introduced by people’s governments at the provincial level. After specific rules to implement the Amended Law on the Promotion of Private Education are
issued by provincial governments, we will be required to re-register our schools either as non-profit schools or for-profit schools according to PRC company
law. In light of the practical time required to complete such process, we expect there might be a transition period for private schools to complete the aforesaid
required re-registration process which we believe would not materially or adversely affect our business and results of operations.

On December 30, 2016, the MOE, SAIC and MOHRSS jointly issued the Implementation Rules on the Supervision and Administration of For-profit
Private Schools, pursuant to which the establishment, division, merger and other material changes of a for-profit private school shall first be approved by the
education authorities or the authorities in charge of labor and social welfare, as the case may be, and then be registered with the competent branch of SAIC.

On September 1, 2017, SAIC and MOE jointly issued the Notice of Relevant Work on the Registration and Management of the Name of For-Profit
Private Schools, which specifies the requirements on the names of for-profit private schools.

Foreign Investment in Private Education

In 1995, the National Development and Reform Commission, or NDRC, and MOFCOM promulgated the Foreign Investment Industries Guidance
Catalog, or Foreign Investment Catalog, as amended on June 28, 2017 and effective on July 28, 2017, pursuant to which (1) non-academic occupational skill
training education is categorized as an encouraged industry for foreign investors, (2) preschool education, high school education and higher education are
restricted industries for foreign investors, and foreign investments are only allowed to invest in preschool education, high school education and higher
education in cooperative ways and the domestic party shall hold a dominant position in the cooperation, and (3) compulsory education, i.e., elementary school
and middle school education, is a prohibited industry for foreign investors. Other education related businesses that are not encouraged, restricted or prohibited
fall into the allowed industry. As such, our business falls into the category of allowed industry for foreign investment under the Foreign Investment Catalog.
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Sino-foreign cooperation in school operation is specifically governed by the Regulation on Operating Sino-foreign Schools of the PRC, which was
promulgated by the State Council on March 1, 2003, as amended on July 18, 2013. In addition, The Implementing Rules for the Regulations on Operating
Sino-foreign Schools was promulgated by MOE on June 2, 2004 and became effective on July 1, 2004. Pursuant to this regulation and these rules, any foreign
entity that invests in the education business in China through sino-foreign cooperation must be an educational institution with relevant experience in
providing educational services outside China. Our offshore holding companies are not educational institutions and, to comply with PRC laws and regulations,
have entered into a series of contractual arrangements with our VIE and its schools and shareholders.

On June 18, 2012, MOE issued the Implementation Opinions of MOE on Encouraging and Guiding the Entry of Private Capital in the Fields of
Education and Promoting the Healthy Development of Private Education to encourage private investment and foreign investment in the field of education.
According to these laws, regulations and opinions, the proportion of foreign capital in a PRC-foreign cooperative education institute shall be less than 50%.

Collection of Private Education Fees

Pursuant to the Interim Measures for the Management of the Collection of Private Education Fees, which was promulgated by NDRC, MOE and
MOHRSS on March 2, 2005, the types and amounts of fees charged by a private school providing academic education shall be examined and verified by
education authorities or the labor and social welfare authorities and approved by the governmental pricing authorities. A private school that provides
non-academic education shall file its pricing information with the governmental pricing authority and publicly discloses such information. If a school raises
its tuition levels without obtaining the proper approval or making the relevant filing with the relevant government pricing authorities, the school would be
required to return the additional tuition fees obtained through the raise and become liable for compensation of any losses caused to the students in accordance
with relevant PRC laws.

According to the Amended Law on the Promotion of Private Education, the fees charged by for-profit schools are determined by the schools at their
discretion, while the fees charged by non-profit schools shall be regulated by the relevant local government authorities.

Regulations Related to Publishing and Distribution of Publications

The State Council promulgated the Administrative Regulations on Publication, or the Publication Regulations, on December 25, 2001, as amended on
February 2, 2016. The Publication Regulations apply to publication activities, i.e., the publishing, printing, copying, importation or distribution of
publications, including books, newspapers, periodicals, audio and video products and electronic publications, each of which requires approval from the
relevant publication administrative authorities.

In addition, the former General Administration of Press and Publication and MOFCOM issued the Administrative Regulations on Publications Market
on July, 24, 2003, as amended by SAPPRFT and MOFCOM on May 31, 2016. According to the Administrative Regulations on Publications Market, any
organization or individual engaged in general wholesale or retail distribution of publications shall obtain a Permit for Operating Publications Business.

Rise Tianjin, our PRC subsidiary, obtained the Permit for Operation Publications Business on August 17, 2015.

Measure for Punishment for Violation of Professional Ethics of Primary and Secondary School Teachers

On January 11, 2014, MOE promulgated the Measures for Punishment for Violation of Professional Ethics of Primary and Secondary School Teachers,
which prohibits teachers of primary and secondary schools from providing paid tutoring in schools or in out-of-school learning centers. For a detailed
description of the risk associated with these matters, see “Risk Factors—Risk Related to Our Business and Industry—We may not be able to continue to
recruit, train and retain a sufficient number of qualified teachers.”
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Regulations Related to Online Business

Internet Information Services

The State Council promulgated the Internet Information Services Administrative Measures, or Internet Information Measures, on September 25, 2000,
as amended on January 8, 2011. According to the Internet Information Measures, Internet information services refer to service activities which provide
information to online users through the Internet, which are divided into services of a commercial nature and services of a non-commercial nature. Commercial
Internet information services refer to compensatory services which establish websites providing information to online users through the Internet, while
non-commercial Internet information services refer to non-compensatory services which provide public information to online users through the Internet.
Entities engaging in commercial Internet information services shall obtain